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1 Eltcaywyn

1.01

1.02

(a) H Forever Living Products eivat pia 51eBviig olkoyEVeL ETALPELWY TTOU
TAPAYOUV KOl EUITOPEVOVTAL AMOKAELOTIKA TtpoiovTa uyeiag Kat opopdLdg o
OO TOV KOGHO HECW TOU Hovadikol MAGvVou mou evBappUVEL Kat UTIOoTNPIlEL
™ xprion Kat TG Alavikég NMWANCELS TwV TPOTOVTWY HECW TWV AVeEAPTNTWY
Forever Business Owners (FBO). H Forever Living Products mapéyel og kaBe
FBO mpoilovta e€aLpETIKNG OLOTNTOG, TIPOCWTTLKO YL TNV UTIOOTHPLEN TOUG Kal
To kaAUtepo Marketing Plan otov kKAd6o pag. Ot BuyaTpikég ETaLpELEG e Ta
TPOLOVTA TOUC MAPEXOUV TNV EVKALPIA TOCO OTOUC KATAVAAWTES, OGO KAl OTOUG
FBO va BeATlwoouy Thv moldtnTa TnS {wrG TOUG, LE TN XPron TWV Poiloviwy
¢ Forever Living Products, aAAd va €xouv Kal tpocBacn otnv emttuxia yla
onolov emBupel va epyacBel kavovikd. Ze avtiBeon pe 0,TL cupBalvel pe TG
TIEPLOCOTEPEG ETUXELPNUOTIKEG EUKALPLEG, TO OLKOVOULKO ploKO gilvat pKPO yla
toug FBO tn¢ Forever Living Products, 6edopévou otL Sev amatteital eAdyLotn
enévduon kedahaiou, kal n etatpeia mpoodEpet pia eAe0Bepn MoALTIKA
EMOVAYOPAS TWV TPOLOVTWV.

(B) H Forever Living Products 6gv urtootnpileL 0tL o FBO Ba €XeL OLKOVOLLKN
emtuxio xwpig va epyacBel ) otnpL{dpevog amdAuTa oTIG TPOoTIAOELEg TwV AAAWV.
H avtapolBr otnv Forever Living Products otnpiletat otic mMwARCELS TWV TPOIOVTWY
™¢. OLFBO tng Forever Living Products sivat ave€aptntol kat n emttuyio Toug i n
arnotuyia Toug BacileTal MAvVW OTLG TIPOCWTTLKEG TOUG IPOOTIAOELEC.

(y) H Forever Living Products €xet pia pakpa Stadpopn enttuyiog. O Baoikdg
otoxog tou Marketing Plan tng Forever Living Products eivat va mpowBei tnv
nwAnon Kat Tt xprion vPnAng moldTNTAG MPOLOVTWY GTOUC KATAVAAWTES
arneuBeiog xtilovrag pia emiyeipnon TwARCEWV.

(6) OLFBO 6Awv twv emutédwv Tou cuotnpatog Marketing evBappuvovtat va
T(POYLOTOTIOLOUV ALAVIKEG TWANCELG UNVLIOiWG KOl va SLatnpolV apXELO TwV
TIWANCEWV TOUG.

(€) Ot emtuxnuévol FBO amoktoUV TIC TPEXOUCEC YVWOELG LA TNV ayopd
CUUUETEXOVTAG OE ETALPIKA CEULVAPLA, SlaTtnpolV Toug StkoUG TouG

T(POOWTTLKOUG TTEAATEG ALAVLKIG KL TIPOYLaToTIolo UV gyypadég FBO mou
Slatnpouv Kal ot (8Lot Toug SLKOUG TOUG TPOCWTTILKOUG TIEAATEG ALAVLKNAG.

(ot) OLFBO mou €xouv amopieg rj mou xpetdlovtat SLEUKPLVIOELG Ba TIPEMEL va
ETUKOLWVWVOUV We to TurRpa EEuntnpétnong FBO oto 210.9577480 kat oto
info@foreverliving.gr

(a) Ou latdtel kat kavoviopol omwg avaypddovtat otnv MoALtikn Thg Etatpeiag
kat otov Kwdika Asovtoloyiag Ba mpémet va edpapudlovral yia thv ebpubun
QVATTTUEN TWV TWANCEWVY KaL Tou Tuotiuatog Marketing, va amodelyovtat
OKOTAAANAEG, KATAXPNOTIKEG ] TIOPAVOUES EVEPYELEC. H ETaupeia Statnpel
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TOo Sikatiwua, KATtd Kapouc, va avoBewpEl, va TPOTIOMOLEL Kol va T(pooBETEL
Kavoveg otnv MoAttkn tng Etatpeiag kat otov Kwbdika Agovtoloyiag. ANayEg oto
eyxelpidlo MoAttikn Etalpeiog kat otov kwdika EmayyeApatikrg Asovtoloyiog Ba
QVaKOLVWVOVTAL amo TV €Mionun otocelida tng Etalpeiag www.foreverliving.gr
kat Ba tiBevral og edpapuoyn o 30 NUEPES artd Th yvwaotomnoinon.

(B) Eiva euBUvVN kaBe FBO va e€oikelwOel pe tnv MoAttikr tng Etatpeiag kat
pe tov Kwdika EmayyeApatikig Asovtohoyiag Katd tnv eyypadr tou ald kat
omnote avabewpeital, avanpooapUoleTal Kal TPOTMOTMOLELTaL amo Thv Etatpeia.

(y) O kaBe FBO, umoypadovrtag tnv Aitnon Forever Business Owner, cupdwvet
VOl TNPEL TOUG KAVOVES TNG MoALTLKNG TG ETatpeiag tng Forever Living

Products kat tou Kwdwka EmayyeApatikig Asovtohoyiag. To Kelpevo avadEpel
OUYKEKPLUEVA TN §€apeuon tou FBO va akohouBel tnv MoAwtikr tng Etatpeiag
kat tov Kwdika EmayyeApatikig Asovtoloyiag. H mpaypatonoinon mapayyeAlwy
yla tpoidvta tng Forever Living Products emupeBatwvel 0tL deopeveote

va tnpeite tnv MoAwtikr tng Etatpeiog kat tov Kwdika EmayyeApaTikng
Agovtoloyiog. Omoladnmote evépyela f TapAAeWn EVEPYELAG, TIOU EXEL WG
QTOTEAECUA TNV KATAXPNON, TNV Taparmoinon r mapapioon tng MoAltkng

¢ Etapeiag kay/r tou Kwdika EmayyeApatikic Asovtoloyiag, pnopsi

VOl TTPOKAAECOUV TOV TEPUOATIOMO TNG CUVEPYACLOG KOL TOU SLKOLWUATOG

XPNONG TWV EUTMOPLIKWV CNUATWY, ONUATWY UTINPECLWY KL AAWV ONUATWY
OUMTEPAQUBAVOEVOU KaL TOU SIKALWUATOG OUG VO AYOPALETE Kol val SLOVEUETE
Ta npotovta tng Forever Living Products.

(6) Me tnv emudpUAafn TWV KATWTEPW, OTOLASATIOTE AvabewpPnon, TPOTOMoinon

N Anén a) tng Zupdwviog mept ZupPiBactikig Emiluong tng dtadopdg ou
Stahappavetal otnv mapovoa Etatpikr Motk kot tov Kwdika ETXelpnaTikng
Mpaktikng [mapdypadog 18.01] fi / kot B) Twv cupdwvNTIKWY Ttou TipoBAEmovTaL
otnv MNoAwtikr) EmiAuong Atadopwv Ttou avadEpovtal oTnv mopoloa Kat elvat
Slabéotpeg otov Lototormno tng Forever Living Products www.foreverliving.com, 6ev
Ba epappoletal oe onoladnmote Sladopd yla tnv omoia n Etatpeia €xel nén AdBet
OXETLKI YVwaTomnoinon, mpLv arno tn 6€on o€ LoV 1Log TEtolag avabewpnong,
tpornomnoinong N Anéne. H B€on o€ LoxL omolacdnmote TETolag avabBewpnong,
tpornomnoinong N Anéng Ba eivat tpLavta [30] NUEPES A T XPOVLKH OTLYUN KOTA
TNV OToLa N CUYKEKPLUEVN avaBewpnaon, Tpomomnoinon n Anén avaptdtat otov
Lototono tng Forever Living Products www.foreverliving.com.

o neploadtepeg mAnpoopisg ansuduvieite ato Mapaptnua 2.

2 Oplopoi

«MNpoocappoopévn TR XovépkAgn»: H Tiun pe 30% EKMtwon adalpwvtag ano
v Twn Xovdpkng tnv Mpoowrtikn EKMTwaon ou avaloyet oto eninedo mou
Bploketat o FBO oto Marketing Plan kat otnv omoia mwAouvtal ta poiovta
otov FBO.
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AvayvwpLopéveg Ayopég: Eival ta Case Credits Tou avtarmokpivovtat otig
Mpoowrikeég Avayvwplopéveg Ayopég evog FBO.

Evepyog Sales Leader (FBO): Elvat autdg mou €xel 4 rj meplocotepa CC
MPOCWTLKWVY AVOYVWPLoUEVWY Ayopwy O€ £va NUEPOAOYLOKO HAVA, OTN

XWPA LOVIUNG katotkiog (Home Country) Tou, ek Twv omoiwv TouAdytotov 1

CC £xeL ayopaoBel oTOV MPOOWTILKO TOU KWELKO. H evepyn blotnta evog FBO
kaBopiletal kAOe puAva, Kat elval HEPOG Twv MPoUToBECEWY TIPOKELUEVOU OL
FBO va AdBouv to Bonus moootitwy, to Bonus Hyeaotlag, ta Gem Bonus, To
Forever2Drive, tnv 510tnta tou Eagle Manager, to Global Rally kat to Chairman’
Bonus.

Bonus: Eival To xpnuatiko ood to onoio AapBdvet o FBO amo tnv Etatpeia
) TtioTwon og HeEAAOVTIKEG ayop£g arod tv Etatpeia og kdBe FBO mou £xeL
QTIOKTAOEL TO Sikaiwpa ekmtwong 30%.

a) Npoowrnikd Bonus: Elval to xpnpatikd moood to onolo anodibetat
otov FBO amo 5-18% tng Mpotewopevng Atavikng Tiung (MAT), xwplg
@.M.A., TIOU TTPOKUTITEL OO TLG AVOYVWPLOUEVEG AYOPEC TIEAATWV
ALaVIKAG.

(B) Preferred Customer Bonus: To 1tood nmou koatafaA\etal otov FBO
TIOU Kupaivetal ano 5-18% tng Mpotewvopevng Alaviking Tiung Baoet
TIPOCWTTLKWVY aVayVWPLOHEVWY ayopwv Twv Preferred Customers
mou eivat avadoxog.

(v) Bonus MNocotrtwv (VB): To oco mou katafaAAetal otov Evepyd
Sales Leader mou mAnpot tig mpoUmoBEoeLg Kal KUALVETAL amo
3-13% tng Npotewvopevng Alavikig TAG amod TG MPoowrikeS
Avayvwplopéveg Ayopég evog FBO oto Aiktuo, otav Sev eival katw
amno Evepyo Manager AwktUou.

(6) Bonus Hyeoiag (LB): To mood mou kataBaA\etat o évav Manager
arno 2-6% tng Mpotevopevng ALavikng TG amo TLg AVayVWPLOUEVEG
Mpoowrikég Ayopég Twv Manager tou AwktUou Tou i Twv FBO mou
Bplokovtal K&tw arod autolg toug Managers.

Emuyelpnuatiki Ovrdtnta: Mua Forever mou €xeL cUoTaon WG EMXELpNUOTIKA
Ovtotnta.

CC: Case Credit

Case Credit: H aia mou amodidetal oe kABe TPoidv pe oKOmO va UTtoAoYilETaL
n 6paotNPELOTNTA TWV MWANCEWV KAl va kaBopilovtat ot aAlayEg emmedou, Ta
bonus, ot Stakpioelg kat n emnitevén Twv KWATpWVY Twv FBO énwg Statumwvovtal
oto Marketing Plan tng Forever Living Products. H aia evoc c.c. eival 228,53€
M.A.T. onwce avaypddetal otov loxvovta TipokatdAoyo. OAa ta case credits
umtoAoyilovtat o€ punviaia aon.



(a) Evepya Case Credits: Ta mpoowriikd Case Credits cuv ta Case Credits
Twv Preferred Customers. Auta kaBopilouv kat tnv Evepyr 8LOTNTA TOU
FBO (Sales Leader) kaBe pnva.

(B) Case Credits Hyeoiag: Eival ta case credits mou anovépovtal o
kaBe Evepyo Avayvwplopévo Manager Hyeolog kat urtoloyilovtal pe

ta mocootd 40%, 20% 1 10% and ta Npoowrikd kat Non-Manager Case
Credits yla kaBe Manager mou €XeL EKTANPWOEL TIG TTPOUTTOBECELS yLa T
Bonus Hyeaioag (LB) 1ng, 2nG 1) 3nG YeVLAG TOu avtioTowya.

(y) Preferred Customer Case Credits: Eival ta case credits mou
Tipogpyovtal arnod NMpoowrtikég Avayvwplopéveg Ayopeg evog Preferred
Customer mpwING YEVLAC.

(6) Non-Manager Case Credits: Eivat ta Case Credits tou mpogpyovtat
aro Ti¢ NMpoowrikég Avayvwplopéveg Ayopeg evog FBO oto Siktuo mou
Tipoépxovtal amo tnv opdda kat Sev eival kdtw and aAo Manager.

(g) Aepxopeva Case Credits: Eival ta Case Credits mou mpogpyovral
armno Tig Npoowrikég Avayvwplopéveg Ayopég tou Non-Manager
Siktou evog AvevepyoU Manager. Autd Sev urtohoyilovtat we Non-
Manager Case Credits kat 6ev mpoopetpouvtal ota Kivntpa. Qotdoo,
ocuvunoloyifovtal ota cuvoAika Case Credits evog Manager.

(ot) Npoowmika Case Credits: Eival ta Case Credits mou
avtamnokpivovtal otig NMpoowrtikég Avayvwplopéveg Ayopeg evog FBO.

(7) ZuvoAwka Case Credits: Eivat to oUvolo OAwv Twv Case Credits evog FBO.

(n) NEA Case Credits: Eival ta Case Credits mtou yivovtat ano toug
Preferred Customers / FBO mpwtng yevidg evog Manager Kol Tou
SIKTUOU TOUG, EVTOG 12 uNVWV amod TNV NUepoUNnvia eyypadng Toug
(oupnep\apBavopévou Tou pva o yLve n eyypacdr tou FBO) i
£€W¢ OTOU 0 CUYKEKPLUEVOG FBO Kataktroel To eninedo tou Manager —
omolodnmote amno ta Vo mponynOel.

Eyxwpta: tou adopouv 1 oxXeTOVTAL LE TN XWPO MOVIUNG KaTtowkiag (Home
Country) evog FBO.

Aiktuo: 'OAot oL FBO mou gival eyyeypappévol katw amo tov 6o FBO,
aveéaptnta amno to BABOC TWV yEVEWV.

Eagle Manager: O Manager mou €xeL KATOKTAOEL TO eminedo tou Eagle Manager.

Forever2Drive: ‘Eva MNpoypappa Kivitpou mou kataBaMAel o k&Oe vikntr FBO
€va €TpA 000 yLa 36 UNVEG.

Tagisia ‘Eva taidt yla Suo atopa, otov FBO mou EMITUYXAVEL KATIOLO Ao Ta
Siadopa kivntpa tou Marketing Plan.



Forever Business Owner (FBO): K&Be ATo0 OU £XEL IPAYLATOTIOL|OEL AYOPES
2 Case Credits péoa oe 6U0 cuveXOUEVOUG UNVEG o€ Ml Operating Company
(xwpa), ayopalel Ta mpoiovta otn Xovdpikn Tiun AapBdvovtag 30% Ekmtwon
and ™ Awavikn Tipr. EmupocBeta AapBdavel Npoowrikr ‘Ekntwon amnd 5%-
18% tng ALaviknG €Ml OAWV TwV MPOooWTTKWV AVayvwpLopEéVwY Ayopwy Tou
avaAdywe pe To eminedo tou oto Marketing Plan kat tnv Evepyn 18totnta (4CC).

Gem Manager: ‘Evag Manager o onoiog £xeL avantiéel Touhdylotov 9
Avayvwplopévouc Manager 1ng YevLac.

Xwpa Katowiag (Home Country): H xwpa otnv omnoia o FBO dpactnplomnoteitatl
Kal Slopével To peyahUtepo Stdotnua. Eivat n xwpa otnv onoia o FBO mpémet
VoL EKTIANPWOEL OAEC TLG PO UTIOBETELG yia va AABEL evnuépwan Evepyng
I1610tnTag (Activity Waiver) ylo OAEG TIG UTIOAOLTIEG XWPEG TG Forever Living
Products.

Mepidia Kiviitpou: To cUvolo Twv cc ou mpaypatonolouvtatl oUWV Le
TouG Kavoveg tou Chairman’s Bonus Kkat ta omoia xpnotpornotouvtal yia va
kaBoploBel to pepidlo tou FBO Ao TO CUYKEVTPWTLKO TTOGO.

KAnpovouikoi Manager: (BAéme 5.04)

Manager Hyeoiag: ‘Evag avayvwplopévog Manager mou €XeL EKTANPWOEL TIG
npolmoBaoelg yia va AdBet to Bonus Hyeaiag tou unva.

MRvag: ‘Evag npuepoloylakog pnvag (m.x. 1 lavovapiov péxpt 31 lavouapiou).

Operating Company: Eival n etatpeia kKaTw amno tnv onoia Bpiokovtal pia n
TIEPLOCOTEPEG XWPEG, OL OTIOLEG XPNOLUOTIOLOUV pia eviaia Baon SeSopevwy
YLOL TOV UTTOAOYLOWO TNG TTPOAYWYNG OTA ETIMESA MWARCEWVY, TIG TTANPWHEC TWV
bonus kat TNV eKMARPWON Twv MPOUTOBECEWV YLaL TN GULLUETOXT OTA KvNTPO.
(Mo mapdadetypa: EAAGSa kat KOmpog padi).

Xwpa ZUPMETOXNG: Mo xwpa Tou TANPOL TG mPoUMoB£CELS yLa TN CUMUETOXN
™G oto kivntpo Chairman’s Bonus emttuyxavovtag touAdxiotov 3.000 cc oe
OTOLOSATIOTE TPILUNVO TNG IPONYOUEVNG XpovLdg (3,000cc yLa omoloucdnmote
U0 UNVEG Vv N XWPA EMAVACUMMETEXEL) Kal SLaBETel TOUAA)LOoTOV Evav NiknTh
Chairman’s Bonus.

Npoowrnikn Ekntwon: H ékrtwon mou untoAoyiletal wg mocootd tng
Mpotewopevng Atavikng Tiung (MAT), amd 8-18% avdloya e To eninedo
nwAnoewv kaBe FBO. H ev Adyw ékmtwon adatpeital anod tnv ékntwon 30%
TpoKeLEVOU va kaBopioel tnv Npocappoopévn Tuur ALaVIKNG.

Npoowrikég Avayvwplopéveg AyopEg: Eival n Npotewvopevn Atavikr T A ta
Case Credits Tng 6paotnpldTNTAG MWANCEWY, TTOU AMOKTWVTAL artd MPOCWITIKES
Ayopég oTov KWLKO evog FBO.



Preferred Customer: Eival ekeivog tou omoiou n Aitnon €ywe amoSektn amno tnv
Etatpeia, Sivovtdg tou €tol Sikaiwpa otnv Preferred Customer tuur, ékmtwon
5% oTLG TLHEG ALavikiG. Mapoho ou propel va tou §00et Etaupkdg Kwdkdg
(FBO ID), o Preferred Customer &gv éxel Sikaiwpo CUMUETOXAG 1 / Ko va AdBeL
bonus o onotadrimote popdn £we dtou dptdoel oto emninedo kmtwong 30%.
‘Evag Preferred Customer mou £xeL ayopdoel éva aKETo Start Your Journey

1 TtPoidv mou LoouTal pe 2CC evtog omolacdATOTE MEPLOSOU 2 SLaSoXIKWV
punvwv, Aappavel ekmtwon 30% o€ LEANOVTIKEG aYOPEG Kall YiveTal Assistant
Superivsor KaL GUUHUETEXEL OTO TIPOYPOUUA AUOLBWY / UIIOVOUG OTwG opileTatl
oto marketing plan tng FLP.

Twun Preferred Customer: H tiur otnv omoia ta rpoidvta mwAouvtal oTtoug
Preferred Customers

Képbog Preferred Customer: 25% tng MNAT Twv ayopwv TOU TPAYUATOMOL0UVTAL
arno Preferred Customer, to omoio kataBdAAetal otov avadoxo FBO, €wg 6tou
o Preferred Customer ayopdcel mpoiovta mou .ooSuvapouv pe 2CC evtog
omolacdnNmoTe MeEPLOSOU 2 SLASOXIKWY UNVWV.

Xwpa Entiteu§ng: KabBe Xwpa ZUETOXNG TTOU XPNOLUOTIOLELTAL WG XWPa
enitevéng Twv npolmobéoewv oto kivntpo tou Chairman’s Bonus.

Avayvwpiopévog Manager: (BAéme 5.01)

Neploxn: Eival n meploxn mou avnKouv Ta KEVTPLKA ypadeia thg Forever otn
Xwpa katotkiag tou FBO. Ol eploxec xwpilovtal oe Bopeta ApEPLKR, AQTVLKNA
Aueptikn, Adpikn, Eupwrn kat Acia.

FBO mtou aAAdZeL Avadoxo: O FBO mou dAAage avadoxo petd amod 12 pAveg
avevepyoug SpaotnpldtnTag.

NeAdtng Atavikng: To ATopo mou popnBeVUETAL TA TTPOIOVTA ATO EYKEKPLUEVA
KavaAla dtavopng tng Etaupeiog kat Sev €xeL akOpUa TPOOKOUIoEL TNV aitnon
eyypadng tou wg Preferred Customer.

Entinedo NwAARoswv: Eva amno ta Stddopa enineda mou enttevXOnkav pe Ta
aBpolotikd case credits tou FBO kat tou Siktvou tou. ZupneplapBdvovral ot
Assistant Supervisor, Supervisor, Assistant Manager kat Manager.

Avabdoxog: Kabe FBO o omoiog kGvel mpoowrikr eyypadr os dAAov FBO.
AvayvwpLopévog Manager AtktUou: (BAéne 5.03)
MN.A.T.: Npotewvopevn Atavikn Tiun

Mpotewopevn Atavikn Tipn (MAT): H twun, xwpic @.MN.A., tTnv onola n Etatpeia
TPOTELVEL Yyl va mwAouvTaL Ta Tipoidvta otoug NeAdteg Atavikng. MNavw os
QUTA TNV TR utoAoyilovtat 6Aa ta bonus kat n Mpoowrtkn EKmtwaon.
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MetatiOépevolr Manager: (BAéne 5.04)

Upline: Elvat o FBO otnv avadoxn ypauun evog FBO.
Mn avayvwplopévol Manager: (BAEme 5.02)

BM: Bonus Mocotntwv

Waiver: To anoktd o FBO mou ekmANpWVEL GUYKEKPLUEVEC TTPOUTIOBEDELG YLa val
AdBeL Ta provoug tou o€ pa Operating Company Kot LoXUOUV yLaL TOV EMOUEVO
prva o€ OAeg TG AA\eg Operating Companies.

o) Waiver ywa Evepyn 1616tnta: O FBO mtou ivat evepydg pe 4cc Mpoowrika
Kkat arto Preferred Customer otnv xwpa mou Stapével (Home Operating
Company) Ba AaBel €va Activity Waiver yla Tov ETOUEVO VA Yo OAES TLG
OMAeg Operating Companies.

B) Waiver yia Bonus Hyeoiag: ‘Evag Avayvwplopévog Manager o omoiog
eival Evepydg i éxel AaBeL Waiver yua Evepyn 1610tnta, kat mhnpot

TG MpoUmoBEoels yia ta Mpoowritkd/Non-Manager cc yla to Bonus
Hyeolag og onoladnmote pia Operating Company Katd tnv SLapKeLa TOU
TpEXovTog purva Ba AdPeL éva Waiver yia Bonus Hyeolag yLa tov emopevo
pnAva og OAeg T AMeg Operating Companies.

HAektpovIKO Katdotnpa: To eMionpo NAEKTPOVIKO KATAGTNUA 0lyOPWY OTNV
LotooeAida oto www.foreverliving.com

3 Preferred Customer

3.01 Méxpig otou o Preferred Customer ¢ptaoel to eminedo ékmtwong 30%,
Sev €xel adela va mouAad mpoiovta FLP, va eyypadel dAoug Preferred
Customer 1 va Aappavel bonus amo tnv FLP.

3.02 O Preferred Customer ayopdlel mpoiodv Ue ékmtwon 5% otnv
Mpotewodpevn Ataviki T (MAT).

3.03 Ortav o Preferred Customer ayopdoet éva makéto Start Your Journey 1
2CC evtog 2 SLadoXIKWV UNVwV, StkaouTtal Hoviun ékmtwaon 30% otig
ETIOUEVEG TIOPAYYEALEG.

3.04 ‘Evag Preferred Customer mou mAnpot T mpoUmoBETELC Yo EKTITWON
30% unaivel oto marketing plan wg Forever Business Owner (FBO) oto
eninedo Tou Assistant Supervisor.



4 Bonus / Marketing Plan

4.01

EmAéyovtag Tnv cuppetoxn oto Marketing Plan, o Preferred Customer yivetat
Forever Business Owner (FBO) oto eninedo nwAnoswv tou Assistant Supervisor
€XEL TO SIKalwpa va TTOUAAEL Ta TtpolovTa tng Forever Kat va yivetal avadoxog
Kot AAwv FBO wote va mwAouv Kal ekeivol ta mpoiovta. O cuVSUACHEVOG OYKOG
nwAnoewv (umtohoylopevog oe Case Credits ) CC) mou mpaypotomnoleitat and
tov FBO Kal To SIKTUO Tou, Ba LETPA YLa TNV EKTTANPWON TwV TPoUToBECEWY YL
TV poaywyn tou FBO oto avtiotolyo eninedo nwARCEwWVY, KAl TV auiavouevn
EKTITWON Kol Ta Bonus 0mwg neplypadovtal mapakatw:

i M
Marketing Plan anager

. Npoowruki Ekmtwon / Bonus

B} Assistant
D Bonus Mocottwv Manager
75cc

Supervisor
25cc

Assistant
Supervisor
2cc

() To eminedo Tou Assistant Supervisor emtuyXAveTal MPAYLATOTOLWVTAG 2
Mpoowrikd kat Non-Manager CC o€ pLa onoladnmote pepovwpévn Operating
Company (xwpa) oe SUO CUVEXOUEVOUG NEPOAOYLAKOUG UrVeG. OL Assistant
Supervisors AapBdvouv:

* 30% €kmtwon €Ml OAwV Twv MPoowWTIKWY Ayopwv TOUG

* 30% Kk€pSOG Alavikng og OAeC TLG online MwARoeL AlaviknG (LEOW TNG
Etatpeiacg).

® 25% Képbog Preferred Customer amo ayopég twv Preferred Customer
Tou elval aneuBeiag avadoyotl

Ou Evepyol Assistant Supervisor emunpoodsta Aappdavouv:

® 5% Mpoowritkod Bonus yla OAeG TG MpoowTikég AYopEg KabBwe Kat TG
online MwANoeLg Alavikng

* 5% Preferred Customer Bonus ano ayopéc twv Preferred Customer mou
elval anmevBelog avadoyot.

* 5% MNpoowrkod & Preferred Customer Bonus mou XAvetat oo toug
pn-gvepyoug Assistant Supervisor Tou SIktUou Tou.

(B) To eminedo tou Supervisor MITUYXAVETAL TIPAYUATOTIOLWVTAS 25 MPOooWTTIKA&
kat Non-Manager o€ 6uo ouVEXOUEVOUG NEPOAOYLOKOUG LAVEG. OL Supervisors
AappBadvouv:

® 30% £kmTwaon ouv 8% Mpoowriikr) EKItwaon ent OAwvV Twv MNPoowrtikwy
Ayopwv TouG.

* 30% kEPSOG ALavIKNG ouv 8% Mpoowriikd Bonus ot online MwARCELS
Aavikng (Léow tng Etatpeiag).
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® 25% Képbocg Preferred Customer cuv 8% Preferred Customer Bonus yla
OAEG TG ayopeg Twv Preferred Customer mou eivat aneuBeiag avadoyol.

Ou Evepyoi Supervisor emunpoodsta Aappdavouv:

* 3% Bonus MocotTtwV yla OAeG TG MNPoowKEG AVayVwPLOUEVEG AYOPEG
Twv Assistant Supervisors mou elvat aneuBeiag avadoxol Kal Tou
SKTUOU TOUG.

* 5% Mpoowrikd & Preferred Customer Bonus mou xAveTal oo Toug
pn-evepyoug Assistant Supervisor Tou §IktUou Tou.

(y) To eminedo tou Assistant Manager mtuyxaveTal poyatonowwvtog 75
Mpoowrikd kat Non-Manager CC oe SUO GUVEXOUEVOUG NLEPOAOYLAKOUG LAVEG.
Ol Assistant Managers AauBdvouv:

® 30% éxkmtwon ouv 13% Mpoowrikn EKMtwon ni OAwv Twv MPocwriikwv
Ayopwv TOUG.

* 30% képSog Alavikng ouv 13% Mpoowrtikd Bonus otig online NwARoeLg
Aavikng (L€ow tng Etatpeiag).

® 25% Képbog Preferred Customer ouv 13% Preferred Customer Bonus
arnd ayopeg Twv Preferred Customer mou eilval aneuBeiag avadoyot.

O Evepyoi Assistant Managers emunpocBeta Aappdavouv:

* 5% Bonus Moocotrtwy emti OAwv Twv MPocwrtikwy AvVayvwpLopéVwY Ayopwv
Twv Supervisors mou eival aneuBeiog avadoxol Kat Thg opadog Toug.

* 8% Bonus MNoootrtwv eni AWV Twv MPocwTKWV AVOyVWPLOUEVWY
Ayopwv Twv Assistant Supervisors Tou eivat aneuBelag avadoyot kat
™G opadag Toug.

* 5% Mpoowritko & Preferred Customer Bonus mou xdvetat amnod Toug
un-evepyoug Assistant Supervisor tou Siktou Tou.

(6) To eninedo tou Manager emttuyxavetal paypatonolwvtag 120 Mpoowrikd
kat Non-Manager CC o€ éva 1} U0 CUVEXOMEVOUG NLEPOAOYLAKOUG HNVEG,

r 150 Mpoowrikd kat Non-Manager CC o€ TpELG ) TEGOEPLG CUVEXOUEVOUG
nuepoloylakolg uives. Ot Avayvwplopévol Managers Aappdavouv:

® 30% €kmtwon ouv 18% Mpoowrtikr Exmtwon ent OAwv Twv MpoowTikwy
AyopwV TOUG.

* 30% KkEPSOG Alavikng ocuv 18% Mpoowrtikd Bonus otig online NwARoeLg
Aavikng (L€ow tng Etatpeiag).

® 25% Képbdog Preferred Customer ouv 18% Preferred Customer Bonus
arnod ayopég Twv Preferred Customers mou eivat aneuBeiag avadoyol.

Ov Evepyoi Manager erunpocBeta AapBdavouv:

® 5% Bonus MNoootrtwv eni OAwWV Twv MPocwWIIKWV AVOyVWPLOUEVWY
Ayopwv Twv Assistant Managers mou eival aneuBeiog avadoyot katL tng
opadag Toug.

* 10% Bonus MocoTtATWV Ml OAWV TwV NPOCWTILKWY AVayVWPLOHEVWY
AyopwV Twv Supervisors mou eivat arnsuBeiac avadoyol KoL Tne opuadag Toug.
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® 13% Bonus MocoTATWV emi OAWV TwV MPOCWTKWV AVayVWPLOUEVWY
Ayopwv Twv Assistant Supervisors Tou eivat aneuBeiag avadoyot kat
™G opadag Toug.

* 5% Mpoowrikd & Preferred Customer Bonus mou YAveTaL oo Toug
pn-evepyoug Assistant Supervisor Tou SIKTUOU Tou.

(€) Ta Case Credits and moAAég Operating Companies (xwpeg) wopouv va
ouvéuaoTtouV yla TNy mpoaywyr ota emnineda Supervisor, Assistant Manager
kat Manager. To eninedo tou Assistant Supervisor pnopel poévo va emntteuyBel
TpAYLOTOMOLWVTOC Ta case credits o pwa Operating Company (xwpa).

(ot) Ta Case Credits a6 moAAég Operating Companies (xwpeg) Sgv uropouyv va
ouvduaoToUV yLa TNV EMITEVEN TWV TTPOUTIODECEWV KIVATPWY, EEALPOUEVWV
tou Global Rally kat tnv mpoUmoBeon twv NEQN CC yia ta kivntpa tou Eagle
Manager kat tou Chairman’s Bonus.

(2) Omoloodnmote uvag r 2 CUVEXOUEVOL NUEPOAOYLOKOL UAVEG UItopoUV va
untohoyLoBoUv yia va cuykevipwBouv ta CC ou amattoUvToL yia TNV EMTEVEN
Twv emMESwy tou Assistant Supervisor, Supervisor, Assistant Manager ] 120cc
Manager, KoL OTIOLOLONTIOTE TPELG I} TECOEPLG CUVEXOMEVOL NEPOAOYLAKOL
UAVEG pmopoLV va utoAoylaBoUv yia va cuykevipwBouv ta Case Credits mou
artattovvTal yla thv eniteuén tou Manager pe 150cc. Av ta Case Credits yla
v npoaywyn yivouv o€ pia Operating Company (xwpa), n aAkayn emunédou
Ba npokL el o autrv TV Operating Company tv akpLBr nuepopunvia

KaTd TNV omola emapkig aptbpuog CC Ba éxel cuykevipwOel yla va dptdoet
KATIOL0G OTO OUYKEKPLUEVO €TiMEeSO, Kal 0TLg 15 Tou emdpevou prva o€ OAeG
TG dM\eg Operating Companies. Av ta Case Credits yla tnv aAhayn emutédou
CUYKEVTpWVOVTaL o€ TieploodTtepeg Operating Companies, oL mpoaywyEg mou Ba
nipokUPouv Ba yivouv og OAeg T Operating Companies otig 15 tou endpevou
prAva and tnv nuepopnvia mou Ba £xeL cuykevipwOel ocadng aplBudc Case
Credits yLa To ouykekpLuévo eminedo.

(n) ‘Evag FBO mou mpodyetal oto emninedo tou Avayvwplopévou Manager 0mwg
neplypadetal otnv napdypado 4.01, Ba xapaktnpiletal eite wg Manager eite
w¢ MetatBépevog Managers wg akoAoUBwG:

1) Edv ta 120 ) 150 case credits cupmAnpwvovtat o€ pa Operating
Company (xwpa), kat o FBO eivat Evepyog otn xwpa SLapovig tou
(Home Operating Company) katd tn Stdpketa tng aAaynig emuédou,
o FBO Ba yapaktnpiletat wg Manager AwktUou tdéco otnv Operating
Company mou cupmAnpwoe ta 120 f 150 case credits, oo Kat otn
xwpa Stapovng, kat eivat MetatiBépuevog Manager o€ OAeC TLG AANEG
Operating Companies.

2) Eav ta 120 r 150 case credits GUMMTANPWVOVTOL OE TIEPLOCOTEPES
Operating Companies, o FBO Ba xapaktnpiletat wg Manager Alktiou
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4.02

4.03

oTn xwpa SLaovng Tou Kat we MetatiBéuevog Manager o€ OAeG TLG
AaA\eg Operating Companies.

(B) Ta Case Credits mou Ba mpoéABouv and ayopec Medatwv ALQVIKAG N
Preferred Customer Ba mpoopeTpricouv yla Thv mpolmobeon tng Evepyoug
1616tNTag tou v Adyw FBO (4cc), Lovo opwe otnv Operating Company otnv
omola éyvav oUTEG OL AYOPEG.

(1) O avadoyxog AapBavel 0Aa ta case credits ard toug MeAdteg ALAVIKAC Kot
toug Preferred Customers mou ivat aneuBeiog avadoyog kat tou Siktiou Tou
MEXPL TN oTLyun Tou o Preferred Customer emtuyyavel to emninedo tou Manager.
‘EmeLta, €av 0 avadoxog eKMANPWVEL TG tpoUToBEoeLS yLa ta Bonus Hyeotag,
AapBavel Case Credits Hyeolag toomooa pe to 40% twv Npocwrikwv kat Non
Manager Case Credits amnoé toug Managers mpwtng YEVLAG TTOU EKTTANPWVOUV TLC
npolmoBéaoelc yla ta Bonus Hyeoiag (LBQ Manager), to 20% Twv Mpoowrtikwyv
kat Non Manager Case Credits ano toug Managers §eUtepng yeVvLAg ou
EKTIANPWVOULV TLG tpoUTtoBETELS yia Ta Bonus Hyeotag (LBQ Manager), kot

T0 10% twv Mpoowrikwv kat Non Manager Case Credits and toug Managers
TplTNG yevLdg mou ekmAnpwvouv T mpolnobéoelg yia ta Bonus Hyeaoliag (LBQ
Manager).

(k) Evag FBO dgv pmopet va Eemepdoel Tov Avadoxo ToU OTLG TTPOAYWYES TOU
ota Stadopa emnineda.

(A) Aev amauteital va EKTANPWOEL KATIOLOG €K VEOU TLG PO UTIOBETELG YLa Eval
eMinebo mou €xeL amokTnNOEL EKTOG KoL AV EXEL SLAKOTIEL N CUVEPYACLA [LE TNV
etatpeia 1 o FBO €xeL kavel aAayr avadoxou.

Preferred Customer MoAttik 6 pnvawv

a) KaBe Preferred Customer €xel to Sikaiwpa va eTUAEEEL Evav vEo Avadoxo
META TO TEPOAG TWV €EL (6) nvwv oto emtinedo tou Preferred Customer.

B) Ot Preferred Customers mou Ba emhé€ouv évav véo Avadoyo Ba
umoAoyifovtal wg LOALG EYYEYPAUMEVOL YL OAA T LOXUOVTA TPOYP AT
KWWATPWV.

Evepyn 1810tnTa

(o) MpokeLévou va EKTTANPWOEL TIG TPOUTIOBETELS yla OAa Ta bonus Kat ta
Kivntpa, pe e€aipeon tnv Npoowrikn Exmtwon, to Npoowrikd Bonus, To Preferred
Customer Bonus kat to Képdog Preferred Customer, o FBO odeileL va elvat
Evepyog kat va Anpot OAeG TG GAeG ipoUmoBEaelg rtou opilovtat oto Marketing
Plan evtdg tou nuepoloylakol £€Toug Katd to omoio mpoékuday ta bonus.

(B) Mpoketuévou va BewpnBeil Evepydg yia oplopévo prva évag FBO otn Home
Operating Company mpéret va Stabétel cuvolo 4 Evepywv Case Credits katd tov
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4.04

4.05

pnva autd otn Home Operating Company, TOUAAXLOTOV €Vl €K TWV OTOLWV vaL EXEL
yivel otov Mpoowrikd Tou Kwdiko. MNa va Bewpeitat Evepyog oe pia E€vn xwpa, Ba
TPEMEL va elvat Evepyog otn Home Operating Company Tov TponyoUEVO Hva.

(v) Ot Assistant Supervisors ot omtoiot 6ev elvat Evepyol, dgv €xouv to Sikaiwpa
va eloTpatouv to Mpoowrikd Bonus f to Preferred Customer Bonus Mocotrtwy
tov ebopévo unva. Supervisors, Assistant Managers kot Managers oL omoiot
Sev eival Evepyol dev £xouv to Sikaiwpa va slompaouv to Bonus Nooothtwy
Tov 6edopévo pnva. Kabe pn etompayBév Bonus AOyw pn eKMARPWONG TG
evepync LLotnTag Ba kataBAAeTaL 0TOV ApECWC EMOUEVO Evepyo FBO otn
ypappn avadoxng.

(6) OLFBO pmopouv va emnavaktrioouv to Sikaiwpa va AapBdvouv to Bonus tov
EMOUEVO Hva Tou Ba yivouv Evepyol xwpig avadpoutkn oxv.

YTtoAoyLopog twv bonus Kot TANPwRES

() "ONa ta bonus umtoAoyiZovtal pe Baon TG MPotelvopeveS TIUEG ALAVIKAG
(SRP), e€atpoupévou tou @.M.A. 6mwe mpoodlopilovtal otn pnviaia kivnon
Swktuou Ttou FBO.

(B) H Npoowrikr Ekmtwon Kot ta bonus umoAoyifovtat pe Bdon to eninedo
TOU €XeL ETULTEUXOEL TN oTLYUN TIou [l tapayyeAia yivetal Sextr. Mo uhnAég
EKTITWOELG KaL bonus oxUouv amo tnv nuepounvia ov Ba yivel to move up oe
£€va uPnAdtepo emninedo.

(v) OL FBO 6ev AapBdvouv Bonus MocotAtwy amo kavéva FBO tng opnddoag
Toug, €dv autdg (o FBO) eival oto i81o eminedo pe avtolg, oto Marketing Plan.
Qotdoo oL FBO autoi Ba AdBouv 6Aa ta CC, pe okomd va Kaboplotel edv £xeL
erutevxBel avwrtepo eninedo oto Marketing Plan ) yla kamoto kivntpo.

(6) 'OAa ta bonus MAnpwvovtat kaBe 15 Tou eMOUEVOU Prva armd To HAva
mou o FBO mpaypatonoinoe tig ayopeg tou. M.x. Ta bonus yla Tig ayopEc tou
lavouapiou Ba mAnpwBouv otig 15 OeBpouapiou.

(€) Tuxov Tpamelika £€08a kaL oL TPATIEILKES TIPOUNBELEG TTOU TTPOKUTITOUV altd
TANPwWHEG bonus, Ba Bapuvouv tov FBO.

la neploodtepeg mAnpogopies ansuduvieite oto Mapaptnua 2.

MoAwtikn 36 punvwv

(o) O FBO mou 6gv £XEL KAVEL OYOPEC YLt 36 CUVEXOUEVOUG NILEPOAOYLAKOUG
urveg Ba otepeitat OAa ta Sikatwpota ard to SikTtuo tou To omnoio Ba
petafiBaletal otov emopevo avadoyo FBO.

B) Av o FBO £xeL managers 1n¢ yevidg oto aneleobév Siktuo, avtol Oa
Bewpouvtal we KAnpovoputkoi Managers otov véo avadoxo touc.
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5 Manager & MNpoinoBéoeig

5.01

4.05

5.02

Avayvwplopévog Manager

(a) Evag FBO yivetat Avayvwplopévog Manager kat AapBavet T xpuon
Kapditoa tou Manager otav:
1) Autocg kat n opdda Tou va ripaypatonotoet 120 CC Mpoowrikwy Kat
Non Manager Case Credits katd tn SLAPKELO OTIOLWVENTIOTE EVOG 1
Suo cuvexouevwy pnvwy, 1 150 CC Mpoowrikwv kat Non Manager
Case Credits Kot TN SLAPKELA TPLWV ) TECCAPWVY GUVEXOUEVWV UNVWV

2) eivat mpoowrika Evepydg katd tn Stdpketa Tng idlag meptodou mou
yivetal n mpoaywyn, Kot

3) Sev undpyel GAAog FBO Kd&tw Qo autov Tou Utopet va yivel Manager
Kata tn SLdpkela tng dLag meptddou.

(B) 2 mepintwon mou évag FBO oto Siktuo evog dAhou FBO umopei va yivel
Manager tnv idla eplodo, oe onoladnnote xwpa, o FBO mou Bpioketal mavw
arnd autov Ba yivel Avayvwplopévog Manager eQv:
1) Eivat Evepydg Sales Leader katd tn Stdpkela KABe priva tng idlag
TEPLOSOU (TTOU XPNOLUOTIOLEL YLa TRV TTPOAY WY TOU)

2) AwaBétel touhdyiotov 25 Mpoowrikd rj/kat Non-Manager Case Credits
OTOV TEALKO HAVA TNG TIPOaywYnG Tou ard FBOs oe Siktua KATw amo
auTov, e€atpoupévou Tou FBO Kat TG opAadag Tou Tou POAYETaL O
Manager tov (610 unva.

Mn Avayvwplopévog Manager

(a) 'Otav évag FBO kat to 8iktud Tou mpaypatonotouv 120 Mpoowrtikd kat Non
Manager Case Credits o€ €va rj U0 cuveXOUEVOUG MNVEG, i 150 Mpoowrikd Kat
Non Manager Case Credits o€ Tpeig ) T€c0gpLg cUVEXOUEVOUG UAVEG, KaL o FBO

Sev €XEL EKMANPWOEL TIC UTIONOLTIEG TIPOUTIOOECELG yLa VA YIVEL AVayVWwPLOUEVOC
Manager, Ba eivalt Mn Avayvwplopévog Manager.

(B) 'Evag Mn Avayvwptopévog Manager mAnpot Tig mpoUmoBEaoeLg yia tnv MNpoowrikn
"Exmtwon, to Preferred Customer Bonus kot to Bonus Mocotrtwy, aAAd Sev mAnpot
g poUmoBéaelg yia ta Bonus Hyeaotag ry omolodrmote dA\o kivntpo yia Managers.

(v) Evag Mn Avayvwplopévog Manager UopeL va eKIANPWOEL TG TIPoUTOBETELS yLa
va yivel Avayvwplopévog Manager ekmmAnpwvovtag TG akoAouBeg poUmoBéaoelc:

1) O FBO Ba mpEmel va el GUYKEVTPWOEL GUVOALKA 120 Mpoowrikd
kat Non-Manager Case Credits og évav } §U0 GUVEXOUEVOUC UAVEC,
r 150 Npoowrikd kat Non-Manager Case Credits o€ TPELC 1} TECOEPLC
OUVEXOUEVOUG UAVEG KOL

2) Na givat Evepyoc kdBe piva katd tn Stdpkela g idag meptddou.
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5.03

5.02

5.04

3) H nepiobog emavanpoodloplopol twv mpoinobécewv dev pmopet
va §eKVNoeL vwpitepa armd tov TeheuTalo piva tng EKMARPWONG ToU
erunédou Tou Mn Avayvwplopévou Manager.

(6) Me tnv mpoimdBeaon OtL n enitevén tou emumédou Avayvwplopévog Manager
Ba yivel Tov apéowg EMOUEVO HARva ou Ba yivel kamolog Mn AvayvwpLlopEVog
Manager, o FBO pmopet va xpnotpomnotioet ta Case Credits mou dev oxetilovtal
OMWG pe T CC amd tov udlotdpevo Manager Tou Siktiou Tou, armod Tov pRva
TIou poaxOnke oe Mn Avayvwplopévog Manager yLa va EKITANPWOEL TLG
TipoUToBEoELG MOV XpeLldlovTal yla va yivel Avayvwplopévog Manager.

(g) Amto TNV nuépa ou o Mn Avayvwplopévog Manager Ba payLOTOMOL OEL
Ta anattovpeva Mpoowrtikd kat Non Manager Case Credits kat tAnpot tig
npolUmoBéoelg yla Avayvwplopévog Manager Ba Eekwvrioet va AapuBavet Bonus
Hyeotag kat Case Credits Hyeolag yla OAEG TG AYOPEG TTOU yivovTal LETA TNV
nuepounvia autn, epocov BERata mAnpot Tig mpolnobEoel yia ta Bonus
Hyeoiac.

Sponsored Manager (Avayvwplopévog Manager Atktiou)

(a) ‘Evag Manager SUvatat va urtohoyiletal otov aneuBeiog Avadoxo tou we
Manager AwktOou elte:

1) MAnpwvtog TI§ mpolnoBEoelg Tou Avayvwplopévou Manager, eite

2) NAnpwvTtag tig mpounoBécelg tou Manager ALKTUOU €XOVTOG EEKLVAOEL
amno to eninedo tou KAnpovounBévrog p MetapLpacBévtog Manager.

(B) "Evag Manager Awktuou SUvatatl va pooeTpnBel yla TV MPOKpLon Tou
Avadoyou tou Manager yla to Gem Manager Level kat yia ortotadririote dAo
Klvntpo npoinobétel Managers AwktUou.

KAnpovoputkoi kat Metatifépevolr Managers

() "Evag Manager Bewpeitatl KAnpovoukog edv petadpepbei o Stadopetikod
avadoxo pe Baon tnv odnyia yla to 12unvo dikaiwpa ota Bonus Hyeoiag (LBQ),
1 €AV 0 avadox0G Tou TepUATioEL Tn cuvepyaoia 1 TeBel ud véo avdadoxo. 2e
QUTA TNV tepimtwon, Bswpeitat KAnpovoutkog Manager otov véo Avddoxo.

(B) Evag Manager Bswpeitat Metati®épevog cUpdwva pe Tnv MOALTIKH OTwE
nieplypddetat otnv mapaypado 4.01(n) HLEXPL va EKTANPWOEL KOL TIAAL TLG
npoUmoBéoelg wg Avayvwplopévog Manager ALKTUOU avd xwpea.

(y) OuKAnpovoutikoi i MetatiBépevol Managers 6ev emnpedlouv Tov OYKO Twv
Bonus Nogcotrtwv f twv Bonus Hyeolag mou anodidovtal os kdBs Manager 1)
TOUG AVWTEPOUG TOU.

(6) "Evag KAnpovouikog rp MetatlBépevog Manager, Sev Hetpd yia tov Upline
Manager yla tn peiwon twv CC yia to Npdypappa KivAtpwv R yia to Gem
Manager Level.
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(€) "Evag MetatiBgpevog 1 KAnpovouikog Manager, unopet va yivet AvayvwpLopEVog
Manager AltUou ava xwpa av ANPoL TG TopaKATw PoUToBETELS:

1) MpEmeL va €XEL IPAYUATOTIOLOEL €va GUVOALKO aptBud 120 CC
Mpoowrikwv kat Non Manager Avoyvwplopévwy Ayopwy otnv
Operating Company mou B€AeL va eKTANPWOEL TIG IPOoUT0BECELS cav
Avayvwplopévog Manager AitUou P o€ omoloucdnmote éva fj uo
OUVEXOMEVOUG MNVEG (1 150 CC péoa o€ TPELG 1) TEGOEPLG CUVEXOLEVOUG
pAveg). H dtadikaoia emavanpoodloplopol Twv mpolnobécewy pnopet
vl EEKWVAOEL TOV HAva TTPLY ard Tov UAva Hetadopds.

2) Katd tn SLdpKeLla Tng mepLOdoU EMAVAKTNONG SLKOLWUATOG,
TPEMEL va elval Evepydg Sales Leader otn xwpa SLapovng 1 va €xet
oupmAnpwoel 4 Npoowrikd Case Credits TNV XWPO TTOU EMLTUYXAVEL
Tov Titho Tou Avayvwplopévou Manager AktUou.

6 Bonus Hyeoiag

6.01

6.02

6.03

‘Otav €vag FBO yivel Avayvwplopévoc Manager UIopel va eKITANPWVEL TLG
TipoUToBETELg yila Ta Bonus Hyeolag avamtiooovtag Kot umtootnpiloviag Toug
Managers tou Siktuou, kat cuveyilovtag va KAvel eyypad£g Kot va ekmaldeveL
toug FBO.

() "Evag Evepyog Avayvwplopévog Manager mou ivat Evepydg kat €xet 12
Mpoowrikég kat Non Manager Case Credits (1 €xet Waiver ywa Evepyn 18totnta
Kat yla Bonus Hyeotag) o onotadnmnote Operating Company katd tn Stapkela
TOU HNva, Bewpeital OTL EKMANPWVEL TIG IPOUTIOBETELS yLa Ta Bonus Hyeolag
(LBQ) oe auth tnv Operating Company Katd tn SLdpKeLa autol Tou HAva.

(B) H amaitnon ya Mpoocwrtkd kat Non Manager CC Ba pewwbei og 8cc, 6tav
€vag Manager €xel 2 EexwpLotoug uPLoTAUEVOUG Avayvwplopévoug Managers

ot Sladopetiko downline, oL omolol €xouv o kaBévag 25 Total Case Credits katd
™ SLdpKEeLa TOU TTPONYoUEVOU prva. Mepattépw HelwveTal og 4cc MPoowrikd
kat Non Manager CC edv éxel 3 udlotdapevoug Managers, kabéva oe SlapopeTikd
downline, oL omtoiot €xouv o kaBévag 25 Total Case Credits katd tn StdpkeLa Tou
T(PONYOUEVOU UAva.

To Bonus Hyeoiag, Baolopévo otig GUVOALKEG MPOTEWVOUEVEG TILEG ALAVIKAC At
TI§ Avayvwplopéveg Ayopég oe NMpoowrika kat Non Manager CC evog Manager
TOV UNVO TIOU EKTIANPWVEL TLG TIPOoUTIOBETELG, KaTtaBAAAeTaL oTov upline
Manager Tou eKTTANPWVEL TLG TipoUTIODECELS pe BAON TaA TTOPAKATW TOCOOTA:
* 6% Bonus kataBAaMetaL otov mpwto upline Manager mou eKMANPWVEL
TG mpoUmoBéoelg yia Ta bonus Hyeolag.
* 3% Bonus katapaAAetal otov dgUtepo upline Manager mou
EKTIANPWVEL TIG TIPOUTIOBE0ELS yia ta bonus Hyeotag.
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6.04

6.04

6.05

® 2% Bonus kataBAaM\etal otov tpito upline Manager mou eKIANpwVEL
TI§ MpoUmoBEanelg yla ta bonus Hyeaolag.

(a) Av évag Avayvwplopévog Manager dev elval Evepyog yla 3 cuvexOUEVOUG
MAVEG, TOTE XAVEL TO Sikaiwpa yla To Bonus Hyeolag (LBQ), akdua kat av Sev
€xeL downline Managers.

(B) To Sikaiwpa yia ta Bonus Hyeoiag (LBQ) emavaktdtol EKTTANPWVOVTAC TLG
TIOPOKATW TiPoUT00E0E LG ot pia Operating Company:

1) Na mpaypatomnouoete 12 MNpoowrikd kat Non—Manager case credits
YLOL TPELG CUVEXOUEVOUG UAVEG (akOpa Kot av dev éxete downline
Managers).

2) Na elote Evepyol kaBe punva yla tnyv idla mepiodo.

(y) MOAg emavaktnBei to Sikaiwpa, To Bonus Hyeolag mou Ba mpokUtet kaOe
prva ylo tov v Adyw Manager 1ou Ba ekrAnpwVveL TIG TPoUnoBE£CELS yLa Ta
Bonus Hyeolag, Ba Eekva amo Tov TETAPTO prva, yla tov omoio Ba mAnpwOet
oTLG 15 TOU TIEUTTOU UNVva.

(a) "Evag Manager mou Sev €xel to Sikaiwpa ota Bonus Hyeolag (LBQ) yia
TOUAQXLOTOV €vav VA TOUG TEAEUTALOUG SWOEKA CUVEXOIEVOUG UAVEG, KL TTOU
Sev elval og SLadLkaoia EMAVAKTNONG TOU SIKaLWUATOG yia ta Bonus Hyeolag,
Ba otepeital povipa to Sikaiwpa va AapBdavel bonus armd OAeC TLG YPOUMUES
Manager K&atw oo autov.

(B) "Evag Manager mou €xeL otepnBei to Sikaiwpa ya ta Bonus Hyeotag Ba
Bewpeltal KAnpovouikog Manager otov mpwto upline Manager mou €xetL
Sikaiwpa yla ta Bonus Hyeoliag and tov apxikd avadoxo.

7 NpdcBeta Kivhtpa

7.01

7.02

7.03

Ta KlvnTpa TNG ETALPELNG £XOUV OKOTIO VO TIPOWBN 0LV TIG BACLKEG APXEC YLaL
TO XTloWo pLag emixeipnong. Auto meplAapBavel Tpdmoug opOng poogyyLlong
HEAWV KAl gyypadwy, KaBwE Kat TWANGCN TWV POIOVTWVY GE TIOOOTNTES
AapBdvovtag umoPLy TIg aVAyKeS xpriong i LetamwAnong. H emiBpdBeuon kat
ta BpaBeia Ba amodidovral pévo atov FBO mou ekMANPWVEL TIG IPOUTIO0E0ELG
Xtilovtag tnv emnixeipnon pe Baon doa opilel to Marketing Plan tng Forever, n
MoAttwkr) Tng Etatpeiag kat o Kwdikag EmayyeApatikng Asovioloyiag.

O kapoditoeg avayvwplong Ba amodidovrtal povo otoug FBO twv omoiwv to dvopa
avadépetat otnv Aitnon Eyypadng FBO kat €xet eykplBel amo tnv Etaipeia.

() Ze mepimtwon mou o oUTuyog evog FBO &ev CUUUETEXEL O KEPSLOPEVO TalidL,
o FBO pmopel va dépel kamotov GAAo KaAECHEVO apKel va elval 14 eTwv Kal Avw.
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(B) Ta ta&idla mou propouv va kepdnbouv neplopilovtal ota €nG: Ta Taidla
yta ta Global Rally, Eagle Manager Retreat, Sapphire, Diamond Sapphire,
Diamond, Double Diamond kat Triple- Diamond.

(y) Ta €€n¢ tagidia: Sapphire, Diamond-Sapphire, Diamond, Double-Diamond
kat Triple-Diamond Ba mpémnet va yivouv péoa og mepiodo 24 unvwv amno tnv
EKTIANPWON TWV TPOUTTOBECEWV.

la eploodtepes mAnpogopics ansvduvieite oto Mapaptnua 2.

8 Awakpioelg Manager

8.01

8.02

8.03

8.04

‘Evac Manager Unopet vol cuvBUAOEL IPWTNG YEVLAS AVayVWPLOUEVOUC
Managers AIKTUoU ard OAEG TIG XWPEGS LA VAL OVOYVWPLOTEL artd Senior Kal €wg
Diamond Centurion Manager. Qotdco, kaBe Manager TpwTtng YeVLAg popel va
UTIOAOYLOTEL LOVO pLa dopd.

Ol kapditoeg avayvwplong yla to emninedo tou Manager kat avw Ba
QTTOVEOVTOL LOVO OE GUVAVTNCELG AVOYVWPLONG TIoU SLopyavwvovTal amno tnv
etatpela (Success Days).

Avayvwplopévog Manager: ‘Evag FBO mou ekmAnpwveL TG mpoUtoBEcelg Onwg
napatiBevral otnv mapdypado, 5.01, Bewpeital Avayvwplopévog Manager Kot
AapPavel pa xpuon kapditoa.

Eagle Manager:

(a) O tithog Tou Eagle Manager amoktatat Kol avavewveTal Kabe xpovo.
"Evag FBO pmopel va eKANpWoEL TI§ mapaKkatw polnobécelg amnd 1n
Maiou éwg 30 Artpihiou kdBe €Toug, HETA TNV KATAKTNON TOU EMUTESOU
Avayvwplopévoc Manager:

1) Eivat Evepyog kaBe piva.

2) ‘Exel eKmAnpwoeL TI§ mpoUmoBEoelg yia ta Bonus Hyeolag
(akdpa kat av Sev éxel Downline Managers). Ta Case Credits mou
T(PAYLOTOTIOLOUVTOL KATA TN SLAPKELX TWV UNVWV TIoU SV EXEL
oupmAnpwoel ta 12CC AEN Ba urtoAoyilovtal oto kivntpo.

3) Npaypatonotei touldylotov 720 Total Case Credits, ek Twv omoiwv
TtouAdytotov 100 NEA CC.

4) NapakolouBel kat umootnpilel Ta oepvapLa tng Etatpeiag.

Ol mapakdtw npolnobéaelc umopolv va emtteuxBoulv otn SLapKeLa TOU
KLVATPOU armo Tov MdAto éwg Tov ATpiALo, TpLy 1| LETA TNV eMmitevén Tou
w¢ Avayvwplopévog Manager:
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8.04

5) Mpayuoatomnolel mpoowrikn eyypadr] Kot avantuén Touldayilotov SUo
VEWV Supervisors SLadpOPETLKNG YPAUUNG.

(B) EmunpooBeta pe tig mpolnobeoelg mou avadbépBnkav mapandvw, ot Senior
Managers Kat Avw TPETIEL EMLONG VO avarmtuEouV Kol va SLatnprioouV oto SikTtuo
toug Eagle Managers, onwg neplypadetat mapakdtw. KdOe Eagle Manager mpémet
VoL TIPOEPXETAL Ot SLadOPETLKI YPOUUA TOU SIKTUOU, aveEapTrTwE YEVLAG. AuTh
n npoimnobeon Ba e€aptnBel amd t B€on tou Manager otnv apxr TOU KWVTPOU.

1) Senior Manager: 1 Eagle Manager oto 6iktud oag.

2) Soaring Manager: 3 Eagle Managers oto 6iktu0 oag.

3) Sapphire Manager: 6 Eagle Managers oto 6iktuo oag.

4) Diamond-Sapphire: 10 Eagle Managers oto 6iktud oag.

5) Diamond Manager: 15 Eagle Managers oto 6iktuo oac.

6) Double-Diamond Manager: 25 Eagle Managers oto 8iktuo 6og.

7) Triple-Diamond Manager: 35 Eagle Managers oto 6iktuo cog.

8) Centurion-Diamond Manager: 45 Eagle Managers oto 8iktud oag.

OLGem Managers (6nAadn and Sapphire kat avw) Hopouv va ANpouV TIg
nipoUmoBéaoels yla Eagle Managers oto xapunAotepo eminedo oAA OxL Tio KATw
aro to Soaring. Ma mapadelypa, v évag Diamond Manager €xeL 3 Downline Eagle
Managers, Tote autdg/auth Ba mAnpol Tig tpoUmoBEoeLc, kot Ba avadEpsTal wg
Diamond Manager mou €xeL eKTANPWOEL TLG IPOUTIODETELC yia Eagle.

(y) 'OAeg oL mpoUmoBEanelg mpénel va emtevxBouv oe pia Operating Company,
pe e€aipeon Tig mpoimoBéoelg twv NEQN Case Credits, Twv VEwv Supervisors Kat
v npoindBeon twv Downline Eagle Manager 6nwg SleuKpLVIETAL TAPAKATW.

(6) OL FBO mou mpoépyovtat artd arayn avaddyou umoloyilovtal yia Tig
npoUmoBEoelg Twv VEwV Supervisors kat yto ta NEA cc.

(g) Mrnopel va urtoloyLotel éva avwtato opto 100 NEQN case credits mou
T(POEPXOVTAL EKTOG TNG XWPag EMITEVENC, yLa TNV poUnoBeon twv case credits.

(oT) N€ot Supervisors amo 0A&G TIG XWPES UITOPOUV va cuvduaactouV yla va
EKTANPWOETE TNV poUmoBbeon twv NEwv Supervisors.

(Q) "Evag Manager uropei va cuvbudoel Eagle Managers tou Siktuou Tou amd
S1AbOPEG XWPEG YL TO OKOTIO TG EMITELENG Tou emuteéSou Eagle Manager. EGv
€vag Manager éxel eyypaeL Tov (510 FBO o€ MepLOCOTEPEC XWPES, AUTOG UITOPEL va
urtohoylioet Eagle Managers a6 autov tov FBO oe Stddopeg xwpeg, oM Kavévag
Eagle Manager tou Siktou Sgev Umopei va UTtoAOYLOTEL TTtepLooOTEPO Ao pLa Gopd.

(n) Eav évag FBO metu)xel To eminedo Tou Manager UeTd Tnv €évapén Tou KLVATPoU:

1) Mnopel va urtoAoyilet kaBe Preferred Customer mou eyypadetat
KaTd tn SLdpKELa TOU TEAEUTALOU MV TNG EMITELENG TOU ETULIIESOU
Manager, yla tnv npoUnoBeon twv VEwv Supervisor yla To
OUYKEKPLUEVO NILEPOAOYLAKO £TOG TOU KLvrjTpou Eagle Manager.



8.04

8.04.1

8.05

2) OLmpoUmoBEaelg yla tnv avayvwplon tou Eagle Manager AEN
unohoyiZovrtat pokataBolkd. Ta 720 uvoAikd/100 NEA CC kat ot
2 véoL Supervisors TPEMEL va ETITEUXOOUV LECA OTO UTIOAOLTTO TNG
SLAPKELAG TOU KIVATPOU UETA TNV emiteuén Tou emumédouv Manager.

(8) Me tnv ekmAfpwon Twv MpoUnoBEcewy yla tnv 8Lotnta tou Eagle Manager,
Ba amoveunBei otov ev Adyw FBO éva tagibt yia tn cuppetoxn oto Eagle
Managers Retreat. O viktng FBO umopei va emhé€el £va PoopLopd amo Toug
Suo mou Ba avakowwBouv amo tnv etatpeia. Auto Ba mephapBavet:

1) AgpomopLKd eloLTrpLa ylo SU0 ATopa KAl TPELG SLAVUKTEPEVTELG.
2) Mia tpOoKANon yla TNV amokAELoTIKA ekmaidevuon Twv Eagle Managers.

3) MpooPaon og OAEG TIG EKONAWOELG TTou oxeTilovtal pe To Eagle
Manager’s Retreat.

O vikrtng FBO Oa mpémel va emAEEEL éva TtpoopLopo €wg 31 Maiou petd to
TENOG TOU KWVATPoU, aALws Ba otepeitat Hoviua To SIKaiwpa GUUUETOXNG TOU
oe kaBéva and ta duo tagidla.

(1) K&Be FBO petd tnv emiteuén tou emunédou Sapphire, Diamond-Sapphire,
tou Diamond Eagle Ba Aapfavel avtopdtws 1%, 2% f 3% arno to Gem Bonus,
avtioTolya, oTn Ywpa Tou, yla KABe évav armo Toug Swdeka UNVES EEKLVWVTAS Ao
tov Mduo otov onoio autdg/autr Ba mAnpol tig mpoimoBEaelg yia Bonus Hyeoiac.

(k) "Evag FBO propet va eKMANpwoEL TG TTPoUToBEoELG Hdvo o€ pLa xwpa. Eav
EKTIANPWOEL TIG TPOUTIOBETELG OE TIEPLOCOTEPEG XWPEGS, N XWPO OTNV omola
OUYKEVTPWVEL TTEPLOCOTEPQ ZUVOALKA Case Credits Bewpeital kaL n xwpa
EKTIANPWONG TWV TIPOUTIOBECEWV.

Global Leadership Team:

(a) H ouppetoyn oto Global Leadeship Team (GLT) kepSiletal kat avavewvetal
KABe xpovo pe TNV mpaypatonoinon 7,500 Total Case Credits (Total CC) kata
TN SLAPKELD TOU NUEPOAOYLOKOU £TOUG KaL UETA TNV EMITEVEN TOU ETULTESOU
Avayvwplopévog Manager.

(B) Ot Managers mou Ba avayvwplobouv wg GLT, Ba aroteAolV péAn tou GLT
yla évav xpovo Eekvwvtag arno tnv 1n lavouapiou tg xpovidg mou akoAouBel
arnod TV eKMARPWON Twv PoUnoBéoewv kat Ba pookaAouvTal o€ éva
anokAeloTikd Global Retreat kat Ba AddBouv tnv Avayvwplon kat ta BpaBeia yia
1o Global Leadeship Team oto Global Rally.

(y) Ot Managers Ba mpénet va ouppetéxouv oto Global Rally yia va AdBouv ta
BpaBeia tou GLT.

Avayvwpion Manager - ‘Evag Avayvwplopnévog Manager Umopel va eKTTANPWOEL
TIG MPoUToBETELS yLa pa Stakplon Manager pe €évav amo Toug SUo TPOTOoUG, oL
ormoiot 6gv cuvdudlovrat.

[\S}
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8.06

8.07

8.08

a) Artoktriote Avayvwplopévoug Managers Npwtng Fevidg,
B) Aroktriote ypauuég Eagle Managers oto 8iktuo cag.

v) Movo ot ypappég Eagle Managers mou €xouv avarmtuxBel katd t Stapkela
TWV ETWV TIOU 0 Manager €xeL ekMANPWOoEeL TIG Baolkeg MpoiUmoBéoelg Ba
UTIOAOYLOTOUV 0TO TEALKO cUVoAo. O Manager Ba TIPETEL VO EKTTANPWOEL TIG
Baouwkég Mpolmobéoelc amd tov Mdto- AmpiAlo, LETA TNV EKTARPWON TWV
npolmoBéoewv Avayvwplopévoc Manager:

1) Na elote Evepyol kaBe pnva

8) Na €xete ekmANPWOEL TIC TpoUTtoBEoelC yia Tt Bonus Hyeoiag. Ta Case Credits
TIOU TPOLYLOTOTIOLOUVTAL KOTA T SLAPKELA TWV HNVWV TIoU SeV €XEL EKTTANPWOEL
TG mpoUmoBEaelg yia Ta bonus nyeciog AEN Ba urtoloyilovtal oTo KivnTpo.

3) Na rpaypotornotjoste touAdytotov 720 Total CC og pia Operating
Company, kat

4) Na npaypatonotjoete 100 Néa CC o omoladnmote xwpa, Kat

5) Na tpaly LOTOTIOL| GETE TIPOCWTTLKH EYypadr] Kol avVArTTtuén
ToUuAdXLoTOV 2 VEWV Supervisors o omoLadHoTE XWPA.

€) Agv UTLAPXEL XPOVLKO OPLO YLa TO GUVOAO TWV YPappwyY Twv Managers | Eagle
Managers mou amatteitat.

ot) ‘Evag Manager Tou €MITUYXAVEL TIG Baokég NMpolmoBéoelg katd tn Stdpkela
™G MePLOSOU TOU KWVATPOU UIMOPEL e AVOSPOLKNA LOXU VA UTTOAOYIOEL YPAUUES
Eagle Managers amno ka0e mponyoupevn mepiodo Tou KWVATPOU aTnV omola €xXeL
EKTIANPWOEL TIG Baowkég Mpolmobéoelc.

) K&Be ypappn Eagle Manager pumnopet va urtoAoyLoTel Lovo pia popd arnod kabe
avadoxn ypapur Manager.

Senior Manager

a) Artoktriote 2 Avayvwplopévoug Managers Mpwtng Fevidg, n

B) Aroktriote 1 ypauun Eagle Manager oto §iktu6 cag.

y) O Senior Manager Ba BpaBevetal pe pia xpuon kapditoa pe 2 moAUToug Aiboug.

Soaring Manager
a) Artoktriote 5 Avayvwplopévoug Managers Mpwtng Mevidg, n
B) Aroktriote 3 ypaupég Eagle Manager oto 8iktuo cag.

y) O Soaring Manager 6a Bpafeletal pe pia xpuon kapditoa pe 4 moAUTIous Aiboucg.

Sapphire Manager
a) Artoktriote 9 Avayvwplopévoug Managers Mpwtng Mevidg, n
B) Anoktriote 6 ypapuuég Eagle Manager oto 6iktuo oag.

v) O Sapphire Manager Ba Bpafevetal pe pia xpuor kapoitoa pe 4 {adeipla
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8.09

8.10

8.11

8.12

8.13

KaL éva TaidL yla 4 nuépeg kat 3 vOXTEG Pe OAa ta £€08a TTANPWHEVA OE EVal
resort otnv nepLdEPELAL.
Diamond-Sapphire Manager
a) Arntoktriote 17 Avayvwplopévous Managers Mpwtng Mevidg, n
B) Artoktriote 10 ypappég Eagle Manager oto 8iktud cag.
y) O Diamond-Sapphire Manager Ba BpaBeUetatl e pia xpuon kapditoa pe 2
Stapavtia kot 2 Zadeipla, £va eldikd Gphotexvnuévo ayaApatidio kat éva tagist
vl 5 NuEPEC Kat 4 vUTeg Le OAa Ta £€06a MAnpwéva o€ éva TTOAUTEAEG resort
otnv nepldEpeLa.
Diamond Manager
a) Artoktriote 25 Avayvwplopévous Managers Mpwtng Mevidg,
B) Aroktriote 15 ypaupég Eagle Manager oto 6iktud cag.
y) O Diamond Manager Ba Bpafevetal pe

1) Mia xpuoh kapditoa pe SUo peydAa Slapdvtia, £Va SLapavtévio

SaxTtUALSL kat Eva TagiSL yla 7 NUEPEG KaL 6 VUXTEG e OAa Ta €€0da
TIANPWHEVA O€ €va TIOAUTEAEG resort eKTOG TNG MEPLDEPELAG.

2) ‘Eva waiver yLa TLG amaltijoeLg yLo TOV OYKO TWV CC TOU TPOYPAUUATOS
KLVATPWV Kot Tou Bonus Hyeaoiag, pe tnv mpoundBeon otL touAdyiotov 25
Avayvwplopévol Managers mpwtng YeVLAG ivat Evepyol kaBe pnva.
Double Diamond Manager
a) Artoktriote 50 Avayvwplopévous Managers Mpwtng Mevidg,
B) Armoktriote 25 ypappég Eagle Manager oto 8iktud cag.
y) O Double Diamond Manager Ba BpaBevetal pe pia elOIKA oxeSLAOUEVN XpUOH
Kopditoa Kot 2 peydha SLapdvtia, éva EExwPLoTo OTUAO e TTavEopda SLoAvTLaL Kat
£va Ta€idL yla 10 NuEPEG Kat 9 vUXTEG pe OAa ta £€06a TAnpwéva ot NoTa Abpikn.
Triple Diamond Manager
a) Anoktriote 75 Avayvwplopévoug Managers Mpwtng Mevidg, f
B) Anoktriote 35 ypappég Eagle Manager oto 8iktuo oag.
y) O Triple Diamond Manager Ba BpaBeletal pe pio EL6KA oxeSLAOUEVN
xpuon kapoitoa kat 3 peyaAa Stoapdvtia, va ToAUTLUO poAOL, Eva eLSLIKA
dhotexvnévo ayaApatibio kat Eva maykoopto tagidL yia 14 nuépeg kot 13
VUXTEG e ONa ta £€08a MANPWHEVA.
Diamond Centurion Manager
a) Anoktriote 100 Avayvwplopévoug Managers Mpwtng Mevidg, n
B) Amoktriote 45 ypappég Eagle Manager oto 8iktuo cag.

y) O Diamond Centurion Manager Ba BpaBeUetal pe pia xpuor kopoitoa pe 4
peydAa Stapdvtia
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9 Gem Bonus

9.01

(a) OL Gem Managers mou €xouv Sikaiwpa va AdBouv Bonus Hyeaoiag, otn
XWPA TIOU EKTTANPWVOUV TLG TTPOUTIOBECELS, KAL £XOUV TOV QTOLTOUEVO apLlOuo
Avayvwplopévwyv Managers AIKTU0U TIPWTNG YEVLAG 0TO SIKTUO TOUG KOTA TN
SLAPKELA TOU TPEXOVTOG UNva, i} Tov amattoUpevo aptBud Downline Managers
ard SLaPOPETIKEG YPAUUES TTOU €XOUV TIETUXEL TEPLOCOTEPQ amtd 25 Total CC
KATA TN SLAPKELD TOU TPEXOVTOG UAVA, £XOUV TO Sikaiwpa va AdBouv emutAéov
o Gem Bonus, o onoio eival Baciopévo otnv Mpotewvdpevn Atavikn Tiun
(MNAT) tng mapaywyng arnod Mpoowrikd kot Non-Manager CC twv 1n¢, 2n¢ kat
3n¢ yevidg Managers pe Sikaiwpa oto Bonus Hyeaoliag, epdoov mAnpolv Tig
TMAPOAKATW TPOUTIOBECELG:

1) Sapphire Gem Bonus: Ot Sapphire Managers kal Gvw eKITANPWVOUV TLG
npoUmoBEaoelg yia to 1% €xovtag 9 EvepyoUl Manager AKtUou TpwTng
YEVLAC, N 9 Evepyoug Managers, kaBévav o€ SLadopeTIKA PN
Swktvou, ou va mpaypatornolel 25 Total Case Credits.

2) Diamond Sapphire Gem Bonus: Ot Diamond-Sapphire Managers kat dvw
EKTTANPWVOUV TLG TIPOUTIOBETELS yia To 2% €xovtog 17 Evepyoug Manager
AKTUOU TIPWTNG YEVLAG, f} 17 Evepyolg Managers, kaBévav og Sladopetikn
ypapun Sitvou, mou va ipaypatornolel 25 Total Case Credits.

3) Diamond Gem Bonus: Ot Diamond Managers uropoUV va KANPWVOUV
TG MpoUMoBEDEeLS yLa To 3% €xovtag 25 Evepyols Manager AlktUou
TPWTNG YEVLAG, 1 25 Evepyoug Managers, kabévav o SladopeTikn
ypoupn Siktlou, mou va ripaypatorotel 25 Total Case Credits.

4) Ta mocootd tou Gem Bonus Sev gival cwpeutikd. OL Gem Managers
AappBavouv to 1o VPNAG TOCOOTO yLA TO OTOL0 £XOUV EKTTANPWOEL TLG
npoUnoBEaoeLg.

(B) ‘Evag Manager propei va cuvunoloyiostl évav Manager Mpwtng Mevidg anod

GAAN XWPaL TTPOG TO OKOTIO EKTANPWAONG Twv TtpoilnoBécewv APng tou Gem Bonus,
urd tov 6po, SUwC, 0 Manager (artd AAAN xwpa) va TANpoi TI§ tPoUMoBETELS WG
Manager AltUou ot XWPEo. TV oroia 0 Manager eKIANPWVEL TIG TTPOUTTOBETELG

ylo to Gem Bonus. Ao tn otlypr iou o Manager (ard AN xwpa) TANPoL TG
npoUnoBEaoeLg Tou Avayvwplopévou Manager Aiktuou, Ba cuvurtohoyiletal oo tnv
avasdoxn ypauun yio to Gem Bonus kait yLa th Stapkela 0owv unvwv o Manager (amo
AGMN xwpa) eivat evepydg otn Home Country (xwpa Kototkiag).

(v) To Gem Bonus kataBaMetat and kabe ywpa pe Baon TG NpoTelvOUEVES
Tiég Atavikng (MAT) Twv eyxwplwv Npoowrikwy kat Non — Manager
Avayvwplopévwv Ayopwv tou Manager otn GUYKeKPLUEVN Xwpa. Mo va Anpot
TG mpoUmnoBéaelg tou Gem Bonus e omoladnmote xwpa évag Manager mpemnel
VL EXEL CUUMANPWOEL TOV AIALTOU EVO aplBpd Evepywv AvayvwpLopévwy
Managers AKTUOU TPWTNG YeVLAG 1 Evepyég pe 25 CC ypaupég Managers
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10

10.01

AKTUOU, OTN CUYKEKPLUEVN XWPA YLOL TOV VA yLa. TOV OTtoi0 TIANPOL TIg
npolmnoBéoelg Andng tou Gem Bonus.

(8) Evag FBO mou ekmAnpwvel Tig mpoimoBéoelg pe 6, 10 i 15 ypaupég Eagle
Managers, 6o AapBavel autopdtwe 1%, 2% f 3% amo to Gem Bonus, avtiotoya,
OTN XWPA Tov, yla KaBe évav ard toug dwdeka UAVEC EeKLvwvTag aro Tov Mdto
otov onoio autdg/autr Ba mAnpol Tig mpoinmoBEaslg yia Bonus Hyeoiac.

Edv évag Gem Manager mAnpot tig npoinoBéoelg ya Gem Eagle o eninedo

To omolo eival xapnAdtepo and 1o Gem emninedo tou (6nAadn évag Diamond
Manager mtou mAnpot Ttig mpoimoBEoelc yia Eagle pe 6 ypappég Eagle Manager),
autdg/auth Ba AdBet mooootd amno to Gem Bonus mou avTLoTOLXEL 0TO eninedo
Tou métuxe oto Eagle, e€apouUEVWY TWV UNVWV TIOU aUTOG/autr TIANPOL TIg
npoUmoBEoeLg yLa va MANpwOEL o€ €va LEYOAUTEPO TOCOOTO GUUDWVA HE TNV
MoAttikr) Tou Gem Bonus (BAéne 9.01 (a).

Npodypappa Kwhitpwv (Forever2Drive)

(a) "Evag Evepyog Avayvwplopévog Manager Umopei va GUUUETEXEL OTO
MNpoypappa KwvAtpwv (Forever2Drive).

(B) OAeg oL anattrnoelg oe Case Credits yla to Mpoypappa Kwritpwy Ba pémnet
va paypatomnolovvtal o€ pa Operating Company. Evag FBO prmopet va
EKTANPWOEL TLG T(POUTIODETELG YLt AUTO TO KivnTpo e TIOAAEG XwpeG (Operating
Companies) edv kaAUTTTEL TNV PO UTtOBeon oe Case Credits o kaBe Company.

(y) Tpla Emtineda givat Stabéoiua yia to Mpoypappa Kvntpwv:

1) Eninedo 1: H Etapeia Ba katafaAAet katd avwtato mocod 400€ tov
prAva yla pio mepiodo oxtL peyoAutepn amno 36 prAveG.

2) Eminedo 2: H Etatpeia Oa kataBdAAel katd avwtato moco 600€ tov
prAva yla pia mepiodo oxtL peyolutepn amno 36 prVeG.

3) Emtinedo 3: H Etatpeia Oa kataBdAAeL katd avwtato noco 800€ tov
prAva yla pio epiodo oxtL peyolutepn amod 36 pAVec.

(6) Tpelg (3) ouveXOUEVOL UAVEG ATTALTOUVTAL YLOL VAL ATTOKTHOEL KAVELG UTO TO
Swkaiwpa onwe meplypadeTAL OTOV MAPAKATW THVOKA:

ExmAnpwon npoimoBbécewv Mpoypdppatog Kwvitpwy / MpolnoBéoelg

Mnvag

Level 1
Total Case Credits

Level 2
Total Case Credits

Level 3
Total Case Credits

1

50

75

100

2

100

150

200

3

150

225

300




(g) Katd tn SLdpKela pLag meplodou 36 HNVWV UECWE LETA TNV EKTTANPWON
Twv npoUnoBécewv, o Manager Ba AdBEL To avWTATO OGO yLa TO EMIMESO TOU
€XEL KOTAKTNOEL yLot KABE pHva 0TV N ATATNON TWV CC TWV TPLWV LNVWV EXEL
ekmAnpwOeL.

(ot) Edv o dykog Twv Total Case Credits evdog Manager pelwBei kdtw amo to
OPLO TWV CC TTOU ATALTOUVTAL TOV TPLTO HAVA KATA TN SLAPKELX EVOG UAVA, TOTE
n mMAnpwun yla to MNpodypappa KvAtpwv ekeivou Tou priva Ba uttohoyLoTel pe
2,66€ ota Total Case Credits tou Manager yLa ekeivov Tov Unva.

(2) Av to cUvolo Twv Total Case Credits evog Manager méoet katw amno ta 50 CC
£€vav omolodnmote piva, to Bonus tou Mpoypduptog KvAtpwv ou kepdrbnke
Sev Ba kataBAnBel ekeivov Tov prva. Av TOUG ETTOUEVOUG UAVEC TA case

credits Ttou Manager mou eKTTANPWVEL TIG TPOUTIOBETELS EeMepdoouy Ta 50cc i
TIEPLOCOTEPQ, TO TPOYPOUUA KVATpWV Ba MAnpwOel cUpbwva e TV MoALTikn
OTWG MEPLYPADETAL TAPATIAVW.

(n) KaBe Manager rou eival Avadoxog révte (5) Evepywv AvayvwpLopévwy
Sponsored Managers 1ng Mevidg, Katd th SLapKeLa Tou 30V PNVa, f KABe pRva péoa
OTN XPOVLKN TIEPIOS0 TWV 36 UNVWV, ITOLTELTAL VAL TIPAYLATOTIOL OEL LOVO EVay
OYKO TWANoEWV TG Ta§eWG Twv 110, 175 f} 240 CC yia ta enineda 1, 2, 3 avtiotoxa.
(8) Mo k&Be mévte (5) emumAgov Evepyolg Avayvwplopévoug Sponsored Managers
1ng yevLag katd tn Stdpkela Tou 30U pAiva, 1 KABe pAiva péoa otny repiodo twv
36 punvwy, Ta CC tou tpitou pAva Ba pewwvovtal emumhéov katd 40 CC yia to
Eminedo 1, katd 50 CC yia to Eminedo 2 kat katd 60 CC yia to Emninedo 3.

(1) Ta Case Credits mou €lval yla Tnv enitevén kot tn dlatrpnon twv
npolmoBEcewv Tou KvrTpou Ba uTtoAoyilovTal LOVo armd TouG PAVEG TTOU O
Manager Tou eKTANPWVEL TLG TPoUTIOBECELG eival evepydg.

(k) Ta Case Credits mou mpaypatonolouvtat and kamolov Evepyo FBO mpvy
TNV enitevén tou erunédou Avayvwplopévog Manager urtoAoyiovat yio Tig
npolUmoBéaoelg Tou Mpoypdppatog Kwvitpwv.

(A) AdoU kamolog €xel eKANPWOEL TIG PO UTIOOECELS yLa ToV 30 pAva yLa

1o Npdypappa KivAtpwy, propei va cuveyioet yia éva unAotepo Eninedo

tou MNpoypdppatog Kvntpwy, apéows amd tov emopevo pAva. M.x. Eav évag
Manager ekmAnpwaoeL TI¢ poUmoBEaelg yLa to eminedo 1 toug purveg lavoudplo,
DOeBpouadplo, Maptio pe 50,100 kat 150cc, Kat LETA TTPAYLATOTIOL)OEL 225¢C TOV
Anpilio, n nepiodog mMAnpwunG yia to Eninedo 1 Ba avtikataotabel and pla véa
nepiodo 36 pnvwv yla to Eminedo 2.

(1) Metd T xpovikn epiodo Twv 36 pnvwv, o Manager unopel va ekmANpwaoEeL
TIG TPoUTOBETELS yLa €va vEo KivnTpo, e TIC iBleg avwTépw TPOUTOBETELG.
AUTH N EMAVOCUUUETOXH TIPETEL VAL ETILTEVXDEL KATA TN SLAPKELA OTIOLWVENTIOTE
3 CUVEXWV UNVWV EVTOC TNG EAUNVNG TIEPLOSOU TTOU TTPONYELTAL TOU TEAOUG TNG
QPXLKNAG TTEPLOSOU TWV 36 UNVWV TANPWHLWV.



1 1 Chairman’s Bonus

11.01 (o) Baowkég MpoimoBéoelg yia OAa ta entineda. Kabe FBO, petd tnv emiteuén
Tou erunédou Tou Avayvwplopévou Manager, mpérnel va mAnpotl OAES tig
MapaKATw pounoBEcelg eite otn Xwpa Katowkiag (Home Country) eite otn
Xwpa Enitevéng twv mpounoBécewv. Aev umopolv va cuvSuaoTouV amod
SLAPOPETIKEG XWPEG.

1) Na elote Evepydg kaBe prva.

2) Na éxete Sikailwpa oto Bonus Hyeolag kdBe priva (akopa kat av Sev
€xete Downline Managers). Ta Case Credits Ttou mpaypatonotovvtal
KATA TN SLAPKELD TWV KNVWV TIoU Sev €xeTe cupmAnpwoel ta 12CC
AEN Ba umtoAoyilovtat oTo Kivntpo.

3) Ot akdlouBeg mpolmoBEoeLg mpémel va emiteuxBolv og omoladnnote
Xwpa TUUUETOXAG:

o. Na Anpotte tig mpoinoBéoelg tou Mpoypappatog Kvntpwy
(kivntpo Autokivitou).

B. No ayopdlete mpoidvta povo epocov 10 75% TwV MPonyoU LEVWY
ayopwv oag EXeL xpnoLuornotnOet.

y. Na xtilete tnVv enixeipnon oag cUPbWVA LE TIG CWOTEG APXES TOU
AwktuokoU Marketing, Tnv MoAttikn tng ETatpelag kat Tov Kwdika
EmayyeApatikig Aeovioloyiag.

6. NoL GUMLMETEXETE Kol VoL UTIOOTNPLTETE TIG EKONAWOELG KL TA
oepwvapLa tng Etatpelag.

4) H telikn amodoyr TS CUMUETOXNAS oag yla to Chairman’s Bonus
TipEMEL va GEPEL TNV EyKplon Twv Kevtpikwy Mpadeiwv. H Stoiknon
AapBavel urtddn ylo To OKOTIO AUTO OAEG TIG SLATAEELG TNG TIOALTLKAG
kot Tou Kwdika EmayyeApatikig Agovtoloyiag.

5) O FBO umopel va ekmANpWVEL TI§ TPoUTMOBETELG LOVO OF [LaL XWPAL.
Av eKTIANPWOEL TIG TIPOUTIOOE0ELG 08 TTOAMEG XWPEG, TOTE N XWPA OTNV
oroia Ba €xel ta meploodtepa Personal & Non Manager Case Credits
Ba BewpnBel wg n Xwpa EkmARpwong twv npolnobécewv.

(B) Chairman’s Bonus Manager (CBM) Emtinedo 1. EmutpooBeta twv Bacikwy
npolmoBécewy, Ta akOAouBa TPEMEL va TipayatonotnBolv otn Xwpa
Emtiteuéng tou Kwntpou, ektdg kat av urtodetkvietal Stadopetika:

1) Npayuatomnowjote 700 Npoowriikd kat Non-Manager Case Credits
KATd TN SLAPKEL TOU KLVATPOU WETA TNV €MiTEVEN TOU emmédou
Avayvwplopévog Manager, to dBpolopa Twv onoiwv Ba mpemnel
va ouprnepAapBavel 150 NEA CC. Ta NEA CC pmopouUv va
TipaypLatonotnBouv Kat va cuvduaotouv o oroladnmote xwpa. To
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UéyLoto 6pto twv 150 NEQN CC propel va cuvSUaoTEL EKTOG TNG XWpPag
Emtiteuéng tou Kwrtpou. Qotdoo ta NEA CC nou Ba emtteuxBouv

€KTOG TNG Xwpag Emiteuéng tou Kwrtpou dev Ba umoAoyloBoulv yia to
Mepiblo oag amnod to mood tou Chairman’s Bonus.

2) Extog amo tnv mpoundBeon twv NEQN CC, 6Aa ta Mpoowrikd Kat
Non- Manager CC Ba mpérmnel va mpaypatonotnfolv otn Xwpa
Emtiteuéng tou Kwntpou.

3) Avarmttuéte éva amo ta akdlouBa g omoladnmoTe yevid:

a. ‘Evav Avayvwplopévo Manager oto 8iktuo oag rmou Ba
npaypatonotioet 600 1) Kot meplocotepa cuvoAlkd CC (Total CC)
otn Xwpa Eniteuéng tou KvATtpou Katd tn SLAPKELX TOU KWVATPOU
UETA TNV emiteuén Tou emumédou Avayvwplopévog Manager. AUTog
0 Manager pnopei va ivat évag nén undpxwv Manager rj va yivet
Avayvwplopévog Manager Katd thyv epilodo Tou KvTpou.

n,

B. Evav CBM tou 8iktUou oag o omoLadnmote Xwpa LUUUETOXAC.

4) Ta 600 CC amno tov Manager tou diktuou oag dev Ba cuuneptAndBouv
ylaL Tov UTtoAOYLo WO Tou pepLdiou cag amo to Kivntpo.

5) Movo ta CC amod toug urveg mou o Manager pe ta 600 CC Atav
Evepydg Ba umoAoyloBoUv yla authv Tty poindBeon.

6) OL FBO a6 aAlayr avaddyou HeTpoLv yLa to Eminedo 1.

7) E&v évag FBO metUyeL To eminedo tou Manager katd tn Stdpkela
™G nepLdSou ekmARPWoNg Twv polmobécewy, oL TPolToBETELg
yla thv avayvwplon tou Chairman’s Bonus AEN urtoloyiZovtat
nipokataBolikd. O FBO xpetdletal va cuykevtpwoel 700 Mpoowrtikd
kat Non Manager cc / 150 NEA CC péoa 0to urtoAouto tng SLApKELOG
TOU KLWVATPOU UETA TNV eMiteuén Tou emumédouv Manager.

(y) Chairman’s Bonus Manager (CBM) Emtinebo 2. EmutpooBeta twv Bacikwy
npoUmoBEocewy, Ta akOAouBa TPEMEL va TipaypatonotnBolv otn Xwpa
Emniteuéng tou Kwvrtpou, ekTOG Kat av utoSeLkVUETAL SLadOPETIKA:

1) Npaypatomnotote 600 Mpoowrikd kat Non-Manager Case Credits
KOTA T SLAPKELX TOU KLV TPOU UETA TNV EMITEVEN TOU ETUMESOU
Avayvwplopévog Manager, to dBpolopa Twv onolwv Ba TipEmel
va cupnepAapBavel 100 NEA CC. Ta NEA CC pmopouv va
npaypatononfouv Kat va cuvSuaoToUV G€ OToLOSHTIOTE XWPA.

To péyloto oplo Twv 100 NEQN CC propei va cuvSuaoTel EKTOG

™ Xwpag Emiteuéng tou Kivatpou. Qotdco ta NEA CC rou Ba
erutevxBouv ekTdC TNG Xwpag Emiteuéng tou Kwvrtpou Sev Ba
umoAoyLoBouv yia to Mepidlo oag amo to mocso tou Chairman’s Bonus.

2) Extog amo tnv mpoundBeon twv 100 NEQN CC, 6Aa ta Mpoowrtikd
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kot Non Manager CC Ba ripénel va mpaypatononouv otn Xwpa
Emiteuéng tou Kwntpou.

3) Avarntuéte 3 CBM onolacdAmote yevidg, kabévav og SladopeTikni
VYPOUUNA TOU SIKTUOU 0ac, o€ omoladnmote XWpa ZUUUETOXNG.

4) OL FBO amd al\ayn avadoxou petpouv yia to Emninedo 2.

5) Eav €vag FBO metUxel To eminedo tou Manager katd tn Stapkela
™G epLdSou ekmMARpwong Twv MpolmobEcewy, oL tpoUToBEoeLg
yla thv avayvwplon tou Chairman’s Bonus AEN urtoloyiZovtat
nipokataBolikd. O FBO xpeldletal va cuykevtpwoel 600 Mpoowrtikd
kat Non Manager cc / 100 NEA CC péoa 0to urtoAouto tng SLApKELOG
TOU KLWVATPOU UETA TNV eMiteuén Tou emumédouv Manager.

(6) Chairman’s Bonus Manager (CBM) Emtinedo 3. Emutpoobeta twv Bacikwy
npolUmoBéocewy, Ta akOAouBa TPEMEL va TipayatonotnBolv otn Xwpa
Emniteuéng tou Kwvrtpou, kTG Kat av utoSeLkVUETOL SLadOPETIKA:

1) Npaypatomnotote 500 Mpoowrikd kat Non-Manager Case Credits
KOTA T SLAPKEL TOU KLWVITPOU UETA TNV EMITEVEN TOU ETUMESOU
Avayvwplopévog Manager, To dBpolopa Twv onoiwv Ba Tpénet
va ouprepAapBavel 100 NEA CC. Ta NEA CC pmopouv va
npaypatononfouv Kat va cuvuaoToUV G€ OMoLOSHTOTE XWPA.

To péyloto oplo Twv 100 NEQN CC pmopei va cuvbuaoTel eKTOG

™¢ Xwpag Emiteuéng tou Kivatpou. Qotdco ta NEA CC rou Ba
emtevYBoUuV ekTOC TNG Xwpag Eniteuéng tou Kwvrtpou Sev Ba
umoAoyLoBouv yla to Mepidilo oag amo to moco tou Chairman’s Bonus.

2) Extog amo tnv mpoundBeon twv 100 NEQN CC, 6Aa ta Mpoowrtikd
kat Non Manager CC Ba mpénel va mpaypatomnolnfouv otn Xwpa
Emniteuéng tou Kwntpou.

3) Avantuéte 6 CBM onolacdAmote yevidg, kabévav oe SLladopeTikn
YPOUUNA TOU SIKTUOU 0a¢, o€ omoladnmote Xwpa ZUUUETOXNG.

4) OL FBO amd aMayn avadoxou petpouv yia to Emninedo 3.

5) E&v évag FBO metuyeL To eminedo tou Manager katd tn SLdpkela
™G mepLdSou ekmARPWoNg Twv polmobécewy, oL TpolToBEaeLg
yla thv avayvwplon tou Chairman’s Bonus AEN umtoloyiZovtat
nipokataBolikd. O FBO xpeldletal va cuykevtpwoel 500 Mpoowrtikd
kat Non Manager cc / 100 NEA CC péoa 0to urtoAouto tng SLApKELOG
TOU KLVATPOU UETA TNV eMiteuén Tou emumédouv Manager.

(g) YmoAoyiopog Kwrtpou Chairman’s Bonus

1) ‘Eva mayKOOULO CUYKEVTPWUEVO TT0o0 Ba kaBoploBei kat otn cuvéxela
Ba katavepnBel wg e€ng:

a) To Koo tou mocol Ba kataBAnBei otoug viknTEG Tou Emuédou 1,
Tou Erunédou 2 kat tou Emutédou 3.
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B) To €va tpito Tou mooou Ba kataBAnBei oToug VIKNTEC Tou EmuméSou
2 kot tou Erunédou 3.

y) Ta éva €kto Tou moooU Ba kataBAnBel LOVO GTOUG VIKNTEG TOU
Emunédou 3.

2) 2tov CBM mtou mAnpoi tig mpounoBoelg Ba amovépet éva Mepiblo yia
to Kivntpo yia kabe éva amo ta uvolka CC tou (Total Case Credits)
TIOU €x0uV TipaypatomnotnBel otn Xwpa Eniteuéng tou Kivntpou (xwpig
va oupnephapBavovtal ta NEA CC mou €xouv mpaypatonotndet
€KTOG TNG Xwpag Emiteuéng Tou kvrtpou), kat emutAéov Mepidia yla
to Kivntpo mou €xouv mpaypatonondei and tov mpwto CBM oe kabe
VpauUn avadoyng o omoladnmote Xwpo LUUUETOXAC.

3) KaBe maykoouLa CUYKEVTPWHEVO TIOoO Tou Kvritpou Ba StaupeBet pe
T0 6UVOAO TWV MeptSiwv OAWV Twv CBM mou £X0UV EKTTANPWOEL TIG
T(POUTIOBECELC YLOL UTO TO CUYKEVTPWEVO TTO00 yLa VoL KalBopLoTel To
L00SUVOO O€ XPrATA YA AUTO TO TT0C0. AUTO TO LOOSUVAO O Xpruata
Ba TOAQMAACLAOTEL e TaL LEPISLOL TTOU €XEL CUYKEVTPWOEL 0 KABe CBM
WoTe va UTtoAoyLoBeL To Tt000 TNG amoAaBrg Tou aro to Kivntpo.

(ot) BpaPeio Chairman’s Bonus oto Global Rally

1) E€aupoupévng tng mepintwong va eival kamotog FBO Nikntrg Global
Rally 1.5K kat dvw, o CBM Ba Bpapeutei pe éva tagidt oto Global
Rally yta vae AdBeL avayvwplon Kat tnv emtayn Ue to bonus tou. To
OUYKEKPLUEVO TOEISL yia SU0 dtopa epAaBAVEL:
a) Aepomopikd gloLtrpla, Stapovn, yeUpa yia 5 nuépeg kat 4 VOTEG.
B) $250 Stabotpa otnv MpomAnpwHEVN TILOTWTLKA K&pta tou Global

Rally yia ta €€06d cag.

1 2 Global Rally

12.01

(a) "Evag FBO pmopei va kepdioet éva tagidL pe 0Aa ta £€oda MAnpwHEva yLa
800 dtopa yla va cupETEXEL oTo Global Rally, cupmep\apBavopévwy Twv
QEPOTIOPLKWYV ELOLTNPLWY, EE66WV SLOOVNG, TTAPOoXWV yla §pacTtnpLOTNTES,
daynToU Kal LETPNTWV YL TTPOOWTILKA €606, Tpaypatonolwwvtag 1.500

1 KalL Tteplocotepa TUVOALKA Case Credits (Total Case Credits) amd tnv 1n
lavouapiou éwcg Tic 31 AskepBpiou KAOE xpovide. MNa va AdBet ta odéAn and to
Klvntpo auto, o FBO mou mAnpol TG mpoUmoBETeLg MPETEL VAL GUUUETEXEL OTLG
eKTIALOEVOELG KOL CUVAVTHOELG tapakivnong tou mpwtou Global Rally petd tnv
nieplodo eniteuéng Twv mpolmobEécewy.

(B) Na va metUxeL TNV mMpoUndBeon twv 1.500 Case Credits kat uPnAdtepeg
Slakpioelc tou Global Rally, évag FBO pmopel va cuvdudoel Case Credits arnd
OAEG TIC XWPEG TTou SLab£tel Siktuo.

)
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(y) Ta Non-Manager Case Credits rou mpaypatonotfnkav Kotd tn StdpKeLa
omnoloudnmote prjva ou o FBO dev rjtav evepyog kat ta Case Credits Hyeolag

TIOU TtpayLaToTtoLiBnKa orolodnmote prva tou o Manager ev mAnpoUoE TiG
TipoUmoBEaelg yia Ta Bonus Hyeaolag, Sgv Ba utoAoyloBouv yLa Tig SLakpioelg tou
Global Rally, wotdoo 6ha ta evepyd ipoowrtikd Case Credits rou mpaypatonotovvtat
armo tov FBO Ba unoAoytoBolv avefdptnta amo thv blotnta tou Evepyou.

(6) "Evag FBO ekmANpWVEL TG TPOUTOBETELS TTPAYLOTOTIOLWVTAG ZUVOALKA Case
Credits kat kepbilel Alakploelg Global Rally dnwg neplypadetal mapakdtw. Kabe
FBO mou ekmAnpwvel Tig mpoinobéoelg Oa AdBeL eite yeUaTa mou tapéxovTat
amo TV eTalpela, £ite Ta YEULOTA TIOU AVTATOKPivoVTaL 0T SLAKPLON Tou £XEL
AaBet. O FBO Ba mpénet va mapeupebei oto Global Rally yia va AdBet ta BpaBeia.
(g) Chairman’s Bonus Manager (kdtw amndé 1,5K):

1) AgpomopLkd eLoLTrpLa, Stapovr) Kot yeUpa ylo 5 HEPEG Kal 4 VUKTEC.

2) $250 Sabéopa otnv kapta Global Rally yia ta £€066 cag.
(ot) 1,500 ZuvoAikd Case Credits (1,5K):

1) Aepomopikd gloLtrpLa, SLapovn Kot yeupa ylo 6 HEPEG Kat 5 VUKTEG.
2) $500 Siabéopa otnv Kdpta Global Rally yio ta £€066 oag
3) Mdoo yla cuppeToxr o SpactnPLdTNTEG.

(2) 2,500 zuvoAka Case Credits (2,5K):
1) AgpomopLKd eloLtrpLa, Stapovr) Kot yeUpa ylo 7 LEPEG Kal 6 VUKTEG.
2) $1,200 StaBéotpa otnv k&pta Global Rally yia ta €084 cag
3) Moo yla cUPUETOXH o€ SpACTNPLOTNTEG.

(n) 5,000 Total Case Credits (5K):
1) Agpomoplkd loLtrpLa, Slapovr Kot yeupa ylo 8 HEPEG Kat 7 VUKTEG.
2) $2,200 Sabéopa otnv kdpta Global Rally yia ta €€08d cac.
3) NMdoo yla cuppeToxr o€ SpacTtnNPLOTNTEG.
4) Xprion tng VIP Awpibag otnv eumoptkn meploxr tou Rally.

() 7,500 ZuvoAika Case Credits (7,5K):
1) Aepomoplkd eloLtrpla, SLapovr Kot yeupa ylo 8 HEPEG Kat 7 VUKTEG.
2) $3,200 6laBéopa otnv kdpta Global Rally yia ta €064 oag.
3) Moo ylo CUUPETOXT OE SPAOTNPLOTNTEG.
4) Xprjon tng VIP Awpidag otnv epmoptkr) neployr tou Rally.

(1) 10,000 ZuvoAwka Case Credits (10K):
1) AgpomopLKd eloLTrpLa, Stapovr) Kot yeUpa ylo 8 LEPEG Kal 7 VUKTEC.
2) Aepormoplkd elottipla o Béon Business Class arnd kat pog to Rally.

3) $3,200 Swabotpa otnv kdpta Global Rally yia ta £€08d cac.
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4) MNAoco yLa CUMUETOXN O€ SpaOTNPLOTNTEG.
5) Xprjon tg VIP Awpidac otnv eumoptkn meploxr tou Rally.
(k) 12,500 ZuvoAika Case Credits (12,5K):
1) AgpomopLKd eloLThpLa, Stapovr Kot yeUa ylot 8 LEPEG Kal 7 VUKTEC.
2) Aepormopika elottipla o Béon Business Class amo kat mpog to Rally.

3) $5.200 SwaBéotpa otnv kdpta Global Rally yia ta €€084 oog Kat
10 1T006 TWV $7,500, to omnolo Ba katateBel oe TpAMElKd cOg
Aoyaploopd amo To Tomko ypadeio.

4) MAoco yLa CUUUETOXN 0€ SpaOoTNPLOTNTEG.
5) Xpnon t™g VIP Awpidag otnv epmoptkr meptoxn tou Rally.
(A) 15,000 ZuvoAwka Case Credits (12,5K):
1) Aepormopikd gloLtrpLa, SLapovr Kot yeupa ylo 8 nUEPEG Kat 7 VUXTEG.
2) Aepormopikd elottripla o Béon Business Class amo kat mpog to Rally.

3) $5.200 Stabéotpa otnv k&pta Global Rally yia ta £€€08& oac kat
10 006 Twv $15,000, TO omoio Ba katatebel og TPAMEUKO COG
Aoyaploopo amo To Tomko ypadeio.

4) NAoo yLa GUUHUETOXN O€ SpaOTNPLOTNTEG.
5) Xprjon tng VIP Awpidag otnv eumoptkn meptoxr tou Rally.
(1) 20,000 ZuvoAika Case Credits (20K) (Mpwtn xpovid):
1) AgpomopLKA ELOLTAPLA, SLAPOVH KoL YEURA YLt 8 NUEPEG Kal 7 VUXTEG.
2) Aeporopikd slottripla o Béon Business Class amo kat mpog to Rally.

3) AOKAELOTIKN eumelpia el8IKA yLa £64C, ouv $5.200 Stabéoiua otnv
K&pta Global Rally yia ta £€08& oag kat to mood Twv $15,000, to onoio
Ba katateOel o Tpanelikd cog Aoyaplaouod armo To Tomko ypadeio.

4) MAoco yLa CUMUUETOXN O€ SpaAOTNPLOTNTEG.
5) Xprjon tng VIP Awpidag otnv eumoptkn meploxr tou Rally.
(v) 20,000 ZuvoAwka Case Credits (20K) (EOpeVES XPOVLEG):
1) Agpomoplkd eloLTrpLa, Stapovr] Kot yelpa yla 8 NUEPEG Kal 7 VUXTEG.
2) Aepormoplika elottnipla o Béon Business Class amo kat mpog to Rally.

3) $5.200 SwaBéotpa otnv kdpta Global Rally yia ta €€084 oog Kat
10 006 TWV $25,000, To ornoio Ba katatedei o TPATEUKO oaG
Aoyaploopd amo To Tomko ypadeio.

4) MNAoco yLa CUUUETOXN O€ SpaOTNPLOTNTEG.

5) Xpnon t™g VIP Awpidag otnv epmoptkr meploxn tou Rally.
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Aladikaoieg mapayyeALwv

(a) Preferred Customer kat FBO propoUv va mapayyeilouvv aneubeiog anod tnv
ETALPELD OTIG EKTITWTLKEG TLUEC TOUC.

(B) ‘'OAeg oL mapayyelieg pall pe Tnv mMAnpwpn Ba mpénet val oAokAnpwBoULV pHEow
TWV KATAOTNUATWY g, Eite va 50800V TAedwviKd oto Tunua MNapayyeAlwy oto
2109577480 (eowrt. 1) / 801-11-18000 A péow fax rj e-mail £wg Tig 4.00 .., TG
EPYAOLUES (KaBnuepLvEg) Nuépeg Aettoupylag tng Etatpeiag, ite NAekTpovIKA oTo
www.foreverliving.gr (éwg tig 11:59 W..) TV TeAeutaia nuepoloyLakn NUEPa Tou
prva pokeLévou va AaBete to bonus tou Tpéxovtog prva.

(y) OAOKANPO TO XPNHATLKO TTOCO TNG apayyeAiog mpénel va kataBaretat. Ot
amnodektol tpomoL MANPWHAG tepAaBAVOLY TANPWHA HE TILOTWTLK KdpTa (Visa,
MasterCard, American Express, Diners), katdBeon og tpamnela i avtkatoBoAn.

(6) Ma Tuxov Sladopég otnv KaTdotaon TNS mapayyeAiag f Ti¢ ToootnTeg Ba
TIPETIEL VAL EVNUEPWVETE TO Tunua E¢umnpétnong FBO dueoa.

(€) "Evag FBO 8ev emiTpénetal va payLaTomoLel mapayyeAieg Eemepvwvtag ta
25 case credits og éva NePOAOYLOKO UAVA XWPLG T(ponyoUEVn €yKpLon ammo Ta
vpadeia tng etatpeiag.

(oT) To eAdyLoTo OpLo TWV TapayyeALWYV eival 55€, cupnep\apBavopuévou tou
@.M.A. yla 6o0ug ayopalouv otnv Twun Preferred Customer (PC).

(2) 'OAeg oL mapayyelieg, kat n mapddoon GEPouv TNV TEALKN EyKpLon TwV
vpadeiwv tne etalpeiag. H mAnpwpn twv bonus ¢pépet tnv teAkr] €ykpLon ano
ta ypadeia Tng eTatpeiac.

(n) Napayyehieg mpoiovTwy SV MPETEL VO TTPAYLATOTIOLOUVTAL WG OTOU TO 75%
Twv AN ayopacpévwy TPolovTwy armo tov FBO, £xel mouAnBei 1) katavoAwOeL.

la neploodtepeg mAnpogopies ansuduvieite oto Mapaptnua 2.

MoAwtikr) AAAayrig Avadoyou

(a) "Evag FBO pmopet va aAageL avadoxo, eav KaTd Tn SLAPKELA TwV TEAEUTOLWY
12 pnvwv:

1) elvaw FBO kot

2) 8ev éxeL ayopdoel ) tapaldBel kavéva Forever mpoiov, eite amo tnv
Etatpeia ) and onotadrimote AN mnyn, Kat

3) 6ev éxel A\aPBeL MANpwiES A AN olkovopkd odéNn ard FBO tng Etatpeiog

4) 8ev €xeL ylvel avadoyxog AAwv atopwy otnv Forever.

&)
U



14.02

(B) O FBO mou emiBupel va alAael avadoxo MPEMEL VO CUMTTANPWOEL TNV
“Altnon ANayn Avadoxou”, n onola mpénet va pépeL yvriolo umoypadng anod
appodia apxn KoL va cuvodeuTeL amd TV mpwtn apayyeAia tou FBO mou
emBupel va aAAdéel avadoyo.

(y) Eav umtdpyxet 6eUtepo dvopa oe pia Aitnon FBO mou emBupet va tebel und
V€O avadoyo, Tote to Seutepo ovopa Sev Ba cuumeptAndBei otov Kwdkd FBO
HEeTA TNV aAhayr avadoxou. To SeUtepo dvopa aroktd to Sikaiwpa va tebel
UTLO OTIOLOVENTIOTE aVAS0X0, TANPWVTAG TIG IPOUTIOBECELS TV Tapaypddwy (a)
Kat (B) autig tng evétnTag.

Edv 1o 8eUtepo dvopa embupel va tebel kdtw amnd to mpwTto dvoua Xwpig

va yivel aAhayn avaboxou, UImopEl va TO KAVEL XWwPLG VoL EKTTANPWOEL TLG
npolmoBéoelg Twv mapaypddwy (a) kat (B) autng tng evotntac.

Edv o vouLpog ouluyog evog FBO mou Sev €xel kavel allayr] avadoxou emibupel
va SnuLoupynoeL tn 81k tou Forever emixeipnon, KMOPEL VoL TO KAVEL £XOVTAG WG
arnevBelag avadoyo tov ouluyo ) Tov avadoxo tou cullyou, XwpPIig va xpeldletal
VoL EKTTANPWOEL TIG PO UTIoBETELG TNG apaypddou 14.01 autrg g evotnTaC.

(6) O FBO mou £kave aA\ayr avaddyou enavevidooetal oto Suotnua Marketing
wg véoc Preferred Customer kdtw oo tov véo avadoxo kat xavel to Siktud tou
o€ ONEG TIC XWPEC Ttou Spactnplomoleital.

(g) O Preferred Customer mou Tpoépyetat ano aAlayr avaddxou LETPA oav VEQ
gyypadn Preferred Customer yla OAa ta KivnTpal KAl TLG TIPOAY WYEG.

(ot) Edv o FBO mou kdvetl aAhayr avadoxou eival Avayvwplopévoc Manager
Kall elxe MPWTNG yevLAag Avayvwplopévoug Managers othv opdda tou, autol ot
Managers Ba katataooovtat wg KAnpovoptkoi Managers mpwtng yevidg otov
VEO TOUG avadoxo.

() Edv évag FBO €xet Stadopetikolc avadoxoug oL XWPES OL OToieg akoAoUBwG
cuvbéovtal KaTw arod po Operating Company, Ba tpEmeL va KAVEL Ta €A C:

1) Na arodeopeutel and tnv Forever emixeipnon Kat TUXOV UTtApXov
Siktuo oto omoio éxel poodatwg tebei, e TNV mpolndbeon otL Sev
€XELylvel ayopd 1 Sev €xel yivel avadoxog AAwV toug Teeutaioug
12 uAveg o auth T XWpPa, Kot va dtatnprost tnv Forever eniyeipnon
KAtw ard Tov AvaSoyo mou UTIAPXEL OTNV OPXLKN aithon cuvepyaoiag.
Oa dlatnprioet To eminedo mou €xetL anoktnOei oto Marketing Plan.
To 8iktuo tng Forever emeipnong mou €xeL anodeopeuBei Oa
TIOPaLEIVEL OTOV TTOALO avAS0XO.

2) Na StatnpriosL Tnv Forever emuxeipnon - autr Tou apxtkol Avadoxou
Ba eival n mpwtapykr otnv onola Ba eKMANPWVEL TIG TIPOUTIOBETELG
™G Evepyng 1810tntag kabe priva. MOALG eKMANPWOEL TG TPOUTIOBETELG,
n 6eutepn Forever emyeipnon Ba AaBel Waiver Evepyng 1616tnTag.

la neploodtepeg mAnpogopies ansuduvieite oto lMapaptnua 2.
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1 5 ApaotnpLlomoincn oto e{WTEPLKO

15.01

(o) Autr n oAtk emnpedlel T Spactnplomoinon oto eEWTEPLKO META TIG 22
Matiou 2002.

(B) Evag FBO umopet va ypadtel o xwpa Tou EWTEPLKOV (EKTOG TNG XWPAS
SLapovng tou) Onwe mepLypAdETAL TTAPAKATW:

1) O FBO mpé€mel va emKOWVWVIoeL Le Ta ypadeia tng Etatpeiag kat va
SNAwWOoEL TN xWpa 0To eEWTEPLKO TtoU emBUUEL va SpactnplomotnBet.

2) O FBO &iatnpel Tov apytko Kwdkd FBO og OAEG TIC XWPES TOU
€€WTEPLKOU TTOU SpaCTNPLOTIOLELTAL.

3) O avadoyxog otnv ££vn xwpa Ba sivat To mpoéowrto mou epdaviletal
otnv apytkn Attnon Eyypacdng mou kataxwprdnke otnv Etalpeia,
€KTOG av €xel yivel AN ayr) avadoyou 1) Preferred Customer 6unvn
oAayn avadoxou.

4) O FBO Ba katoaxwpnBel otnv £Evn xWpa LLE TO CUYKEKPLUEVO ETMESO
oto ZUotnua Marketing mou Slatnpet otnv apyLKn XwPo TTou €xeL
KAVEL TNV gyypadr TOu TN oTypn mou eKVA va Spactnplomoleital
0TN XWPO TOU EEWTEPLKOU.

5) ‘Otav évag FBO metuyaivel éva emninebo oto Marketing Plan pe Case
Credits oe pia Operating Company (xwpa), TOTe auTtd €XEL AUEDN
LoxV otn ouykekplpévn Operating Company (xwpa) AUECWE LE TNV
enitevén tou emutédou Kat autd Ba daivetal Katl oTic GAAEG XWPES
TOV EMOUEVO HAva. Av o FBO metUyel éva emtinedo oto Marketing Plan
(novo yia ta emineda Supervisor, Assistant Manager kot Manager) pe
Case Credits mou mpoépyovtat and cuvduacopo moAamAwy Operating
Companies, TOTe QUTO €xeL LoXU 0g OAEG TLG XWPEG oo TLg 15 tou
EMOUEVOU UV adOTOU EYLVE N TIPOAYWY).

6) 'Evag FBO mou eivat Evepydg katd th SLApKELA TOU pAvaL oTh XWwpea
Slapovig tou Ba xapaktnplobei Evepydg tov emdUeVo uriva og OAEG TIG
XWPEC TOU £EWTEPLKOV, ave€dptnTta aro To eninedo mou €xeL emuteuyOel.

7) Av évac FBO mou Sev eival Manager otn Home Country (otn xwpa
Slapovrg tou) Ba yivel Manager og £évn xwpa, Kot SV UTIAPXEL
FBO 010 8iKTUO TIOU EMLTUYXAVEL TO eTtinedo Tou Manager katd
™ SlapKeLa TG dLag mepLOSou TTPoaywynG, TOTE TPETEL va elvat
Evepydg katd tn SLapkela KABe prva tng mepLOSou Poaywyng, yla
va yivel Avayvwplopévog Manager.

Av tapoAa auta uTtapxeL évag FBO otnv opdda mou emituyyavel

o eninedo tou Manager katd tn SLapkeLa tng LSLag mepLodou g
TPOAYWYNG, TPEMEL VA elvaL evepydg Katd tn Stdpkela KABe puriva tg
TEEPLOSOU TPOAYWYNAG Kat VoL €XeL TOUAdKLoTtov 25 CC Mpoowrtikd Kat
Non/Manager Katd th SLAPKELA TOU TEALKOU HAVA TNG TIpoaywync, ite
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otn Home Country (xwpa Stapovig) 1) otn xwpa mou powBeital og
Manager, a6 FBO tou Siktuou ektog artd Tov Manager mou oAAGeL
erunedo tov (8Lo pva POoKELEVOU va yivel Avayvwplopévog Manager.
8) e mepintwon mou o FBO aA\G&eL xwpa SLapovig, TPETEL val
EVNUEPWOEL TNV TPWTN XWPA, WOTE VA YIVEL N aAAayr TwV oToelwv
TOU 0TO cUOTNUA, Kat va opLlotel n véa Home Country (xwpa SLaOVAG).

(y) Evag Preferred Customer pnopeti va yivet pélog kat va SpaoctnplonotnBet
KATw amd tov i6lo FBO oe mMoAAEC xwpeC, wotdoo ta Case Credits amo TG ayopeg
Tou 8ev Umopouv va cuvduacTouV amd SLadOPETIKEG XWPEG YL TNV EKTTANPWON
Twv MPoUToBECEWV yLa TNV €KTtwon Tou 30% N TNV poaywyn oTo eninedo Tou
Assistant Supervisor.

ATaLyOpPEUNEVEG SpaOTNPLOTNTES

H anddaon tng Etalpeiag va TEpUaTiosL TN cuvepyaoia pe pia Forever
emixelpnon f v akUPWOoEeL f va TPooapuoacel thy Mpoowrikn EKmtwon,

Ta provoug, ta Case credits, ta mpoypdppata apotBwy 1 ta Kivntpa yia
TuXOV ouppetoxn tou FBO oe Spaotnpldtnteg f mapaleidelg mouv Sev
cuppopdwvovtal pe tnv MoAttikr Tng Etatpeiag r tov Kwdika EmayyeApaTikig
Agovtoloylog Ba elval teAwkr). Ot mpatelg mapaleupng ek mpoBEcEwW KaL

n napaBioon g MoAttikng tng Etaupeiag i tou Kwdika EmoyyeApatikng
Agovtoloyiag amd tov FBO avtipetwmnifovtal auotnpd Kot Umopel va
nep\aBAVOLVY TNV KOTayyeALQ Kot TV aywyn yla arolnuiwaon.

Anayopeupéveg ApaoTnpLOTNTEG TToU amoteAolv Adyo katayyeAiog tou Kwdikou
FBO kot yevvouv urtoxpéwan anolnuiwong tng Etatpeiag yla ornotadnimote {nuia
™G, aroTeEAOUV eVSEIKTIKA oL €€RC, XWPIC va TtepLopillovTal OTIC KATWTEPW:

(a) ArtatnAR Avadoyr). ArtayopeUetal o omtolovérnote FBO va Kataotel avadoxog
TIPOCWTTWV, XWPLG TNV TTARPN YVWOoN TOUG KAl TNV €K LEPOUG TOUG UTIoypadh HLaG
Aitnong Eyypadnc FBO. ArtayopeUetal emiong n Yeudng unoSeLEn evog mpoowrou,
w¢ uroPrdrou FBO kaBwg Kat n urtddelen r n amdmnelpa UTOSELENG avVUTIAPKTOU
TipoowTtou, we urtodridrou FBO, 1 n umdSelen aviMapKTwyY MPOCWIWY WG TEAATWY
T(POKELUEVOU VO ETUTEUXBOUV TtpounBeLeG iy bonus.

(B) E€ayopa bonus. Antayopeuetat otov FBO va mapayyeilel meploooTEPQ
TPOLOVTA artd QUTA TIOU ATALTOUVTOL TIPOKELUEVOU Vo KOAUDOOUV oL dueoES
QVAYKEG TIWANCEWY TOU KoL ETILMPOCOETEG TOGOTNTEG TPOIOVTWY UITOPOUV VO
ayopaotolV Povov eav o FBO éxel MwANCEL 1] KATAVAAWOEL 1] XPNOLLOTIOLOEL
Kot &GANo Tpomo to 75% Tou anobépatdg tou. Anayopevetat otov FBO va
ayopalet mpoidvta ) va evBappuvel AAa dtopa va ayopalouv mpoidvia
QTTOKAELOTIKA e 0KOTIO TNV AP bonus, KaBw¢ Kat va XpnoLUomoLet
OTOLOVONTIOTE AANO UNXAVLOMO LE TOV OTIOLO YIVOVTOL OTPATNYLIKEG AYOPES
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T(POG TOV OKOTIO EYLOTOMOLNONG TWV MPOUNBELWVY 1) TwV povoug, otav o FBO

Sev XpnOLUOTOLEL pe KaAR TtioTn Ta tpoidvta Ttou ayopadlsl. Me okomo va

Sltacpaliotei otL Sev Oa tpokU el uTtEPPOALKO amdBOepa:

1) K&Be FBO o omoiog mapayyEAveL tpoidv, ou UTHPEE AVTIKELUEVO

KalL tponyoupevng apayyeliog Oa emiBeBatwvet otnv Etatpeia ot
T0G0OTO 75% NG mponyoUevnG mapayyeAiag tou, £xeL noN mMwAnBet
1 xpnoomnotnBet pe dAAo tpomo. Ot FBO Ba mpémnel va tThpouv
aKpLB apxela Twv UNviaiwy MWANCEWVY TOUG 0TOUG TTEAQTEG TOUG,
ta onola n Etatpeia Stkatoutat va eEAEYXEL LETA QTIO TIPONYOUEVN
eldormnoinon tou FBO. Autd ta apyeila Ba mepthapBdavouy Aemtopepn
avadopd ota anobépata tou FBO oto téAog kaBe prva.

2) H Etatpeio akoAouBel pia eAeUBepN TOALTIKY) WG TIPOG TNV Edapuoyn
NG emavayopdg amoBeUATWY LETA TOV TEPUATIONO eVOG KwdikoU
FBO, aAAd n Forever &ev Ba emavayopdosl mpoiovta f Ba kataBAAeL
TO TiMNMA TWV TTPOTOVTWY TIOU £XEL T(PONYOUUEVWE eTLBeBalwOel
OTL €xouv KatavaAwBel f mwAnBel. Weudeig SnAWOELS WG TTPOG TIG
TIOCOTNTEG TWV MWANBEVTWYV 1) XpNOLUOTIONBEVTWY TTPOIOVTWY E
OKOTIO TNV Mpoaywyr oto Marketing Plan tng Etaipeiag anotelolv
Adyo katayyehiag tou Kwdikou FBO.

3) Me tov okomd va anoBappuvBouv ot FBO amo to va evBappuvouv
AaA\oug FBO va mapakAumTouy Ty anayopeucn dnuloupyiag
untepBoAkwv amoBepdtwy, n etalpeio Oa xpewvel otnv avasdoxn
ypapun tou FBO omotadrmote prndvoug £xouv KatoBAnBel
yla emLotpedOpEVA TTpoiovTa ek LEpoug Tou FBO tou omoiou
teppatiodnke o kwdkog FBO.

(v) Ayopég 8ia mAnpe§ouciou*. Anayopeletal otoug FBO va ayopdlouv
TPOLOVTA OTO GVOUA KAL yLa AOYOpLOGHO GAAOU TIPOCWTTOU.

(6) NwARoeLg og aAAoug FBO. EmunpooBeta pe TIg 5paoTnpLlotnTEG ALAVIKAG,
€vag FBO amayopeletal va wAel mpoiovta og omotovénmote aAlo FBO,

EKTOC artd eKelvoug TwV omoiwv eivat o (810 mpoowriikd Avadoxog, kat o€ dxL
KATWTEPN TIUA amo 30% e tnv ékmtworn. Onotadninote dAn nwAnon og dA\ov
FBO, eite aneubeiog eite eppéowc, amoteAel amayopeupévn cuvailayr, TOGo
yla tov FBO o omoiog mwAei, 600 kat yia tov FBO o onoiog ayopdlet. To LoOM0Oc0
Case Credit pLog tétolag anayopeupévng cuvarhayng ev Ba Adappavetatl
umton yLa tov UTtoAoyLopd TG Evepyng I610TnNTaG i yLa ToV UTTOAOYLOUO
onowwvénmnote mpovopiwv tou Marketing Plan. Oa yivovtal avampocapuoyEg
yla KaBe tétola mapaBiaon.

(g) Anayopevetat otoug FBO va aoyoAoUvTal fj va avapeLlyvUovTaL OTLG
5paoTNPLOTNTEG TTOU amayopevovTat o€ OAeG TG mapaypadoug 17.10, 19.02, kat
20 6nwg opiletal.

(ot) AnayopeUetat otoug FBO va gpdavilovtal, va emtpenouy Tty avadopd



0TO POOWTTO TOUG 1 VAL ETILTPETOUV TO OVOUA TOUG, ] N ELKOVA TOUC, Val
avadEépovtal o omoLoSATOTE UALKO TpowBNnong, TPooEAKUONG, N TIPOCEYYLONG
omolacdnmote AAANG eTatpeiag ansubeiag mwANCEwWV.

(2) Anayopevetal otoug FBO va avahapfBavouv dpaon n va mapaAeipouv
omoLadnmoTe evEPYeL, N omola UTTOSNAWVEL ek TTIPOBEcEWC 1 Bapld apéAela
npog tnv MoAwtkn tng Etatpeiog f tov Kwdika EmayyeApatikng deovtoloyioag.

(n) NwARoeLg og Kataothpota.

1) Me tnv erudpvAagn Twv dcwv poBAEnovtal otnv mapovoa rapdypado,
amnayopevetal otoug FBO va MLTpémouy ta poiovta TG eTatpeiog va
TwAoUVTaL I va eKTIBEVTAL OE KOTAOTAUOTO ALAVIKAG, OE KATAOTH T
LE OTPATIWTLKA €8N, MAsloTNPLACHOUC, AAIKEG ) UTtAOPLEG aYOPEC, N
O€ TIOPOUOLEG EKBETELG. QOTOOO, EKDEDELG SLaPKELAG UKPOTEPNG TNG
pag (1) eBdopddac péoa o €va (1) £tog otov i61o témo, Bewpouivtal
TIPOCWPLVEG KAL WG EK TOUTOU ETUTPETOVTOL ETA OO TN ARPN €ykpLong
anod ta ypadeia tg etatpeiag.

2) OLFBO mou 8Latnpouv EMLXELPNOELG TAPOXNG UTINPECLWY,
KOUUWTAPLO, LVoTLToUTa aloONTIKAC i YULVAOTHPLA, ETILTPEMETOL VA
ekBETOULV KaL va MwAoUV Ta Ipoiovta amno tnv £6pa (ypadeio) Tng
emnuxeipnong toug. Qotdoo, amayopeliovtal eEWTEPLKEG TUWVOKIOEG 1 N
€kBeon Twv MPolovTwy o€ BLIpiva TG EMXELPNONG, TIPOKELUEVOU VAL
Sladnuiletal n mwAnon twv npoidvtwy tng Etatpeiag.

3) Anayopevetat otoug FBO n mwAnon 1 n mpowbdnaon mpoloviwy tng
Forever og onotadnnote popdn MANV TnG apxLkrg ToUG CUCKEUAOLAG.
Qotooo, Ta npoidvra tng Etalpeiog pmopolv va mpowBnBouv kat va
oepPLplotolv o motHPL A o€ pepida.

(6) Xprion un Eykekpiuévwy Evtomwv. Anatteital n mponyoUevn ypartn
€YKpLON TNG ETaLpEiag yla xprion, mapaywyn 1 mwAnon UAkoL mpowBnaong
TIWANCEWVY, TEPAV AUTWV TIOU TIAPEXOVTAL ATIO TNV ETALPELA.

1) ‘Evag FBO amayopeletal va powBei ) mwAel orolodnmote UALKO
npowBnong MWANCEWV, UALKO ekmaideuong, LotooeAidec i Apps
(edpappoyEg), mou Sev mapexovral amo tnv Forever, EKTOG amod Toug
FBO tou Siktlou Tou. Tétolou eidoug UALKO Tou Ttapéxet o FBO oto
S1k6 tou Siktuo mpémel va AdBeL tnv €ykplon tng Forever Kot va
niwAeitat og Aoytkn TLun.

(1) NwAnon péow Sradiktvou. Anayopeletal otoug FBO n omoladnmote
ouval\ayn TwAnong Twv poilovtwy tng Forever xpnoluomnotwvtag dAAo
SLASIKTUOKO KAVAAL TTWANCEWY EKTOG OO TO KOTACTNHA ALAVIKAG TOU
foreverliving.com 1 eykekpipévn otooeAida Aveéaptntou FBO onwg
neplypadetal otnv Napaypacdo 17 Tou mapovrog.

(k) MwAnon oe tpitoug yta petanwAnon. Artayopevetal otoug FBO va mwAouv
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Ta polovta tng ETalpeiog og omolovonmote e oKOmo T HETATIWANCN 1) Vo
avaBétouv oe GAAoUG TV TWANCN Twv poidvtwy tng Etatpeiog.

() Npoocéyyion evog FBO o GAAN etatpeia Aiktuakol Marketing.
Anayopeuetal otov FBO, aneuBeiag ) eUUEOWG, Vo EPXETAL OE ETLKOVWVIA,
va Ipooeyyilel, va meiBel, va kateuBUVEL, TPOGEAKUEL yla va eyypadel

wg avadoyog 1 va déxetal onolovérmote FBO tng Forever i meAdtn n
omotovénmote unipée FBO tng Forever i meAATNG LECQ OTOUG TEAEUTAIOUG
Swbdeka (12) HAVES 1 va evOappUVEL OTIOLOSATIOTE O TAL AVWTEPW TIPOCWTTAL
e TETOLO TPOTIO, WOTE VA TpowBroeL eukaLlpieg oe poypaupata Marketing oe
omoladnmote GAAN etalpeio Auecwv MWANCEWVY ANV Tng Forever.

(1) ArayopeUetat otoug FBO va Suadnuolv dAAoug FBO, ta ripoidvta /unnpeacieg
¢ Forever, to Marketing Plan tng etatpeiag kat to mAAvVo avtopolBwy f Toug
umnaAArAoug tng Forever og dAAoug FBO 1) o€ Tpitouc. OToleadnmoTe EpWTHOELS,
unodei&elg i oxoAla mou adopouv autd Ta Bépata, Ba pemneL va ameuBUvovtat
€yYPAdWG oTa KEVIPLKA yYpadeia tng Etatpeiog kot povov.

(v) loxuptopoi yia ta npoidvta. O FBO Sev emttpénetal va mpoBouv og pntr

n éupeon SiAwon otLta ipoidvta T Forever pumopouv va amotpedouy, va
Slayvwoouv f va Beparnevoouv onoladnnote aobévela i TPOBAnua vyeiac. Ta
npolovra g Forever mou mpoopilovtat va katavaAwBouv eivat cuprmnpwpota
SLoTpodrC Kal EMOUEVWGE YVWOTOTIOLOUVTOL OO TLG PUBULOTIKEG APXEC WG TPODLUAL
Ta mpoidvta tng Forever ou mpooplf{ovTal yLa TO CWHO YVWOTOMOLoUVTAL artd TIG
PUBLLOTIKEG apXEG WG KOAUVTLIKA. H Forever Sev mapdyet fi SLavépeL ipoiovta ta
ornola Bswpouvtal f eplypddovrat wg papuaka f Beparneia.

(€) loxupropoi yra kEpdn. OL FBO dev propouv va ripoBolv oe omoladrmote
SnAwan, pnTr 1 EUUECH, OXETIKA LIE TO TIOCO 1) TO EL0OSNUA, CUUTEPIAABAVOUEVOU
TOU EL00SNATOG TAPOUG 1} LEPLKAG AITOGXOANCNG, TO OT0L0 £vag LeANovTKOG FBO
MITOPEL AOYLIKA VO VapLEVEL VOL KEPSIOEL. OL UTtaUVLY oL yLa SNAWCELG EL0OSAUATOG
Ttou eVAoya propet évag FBO va avapével va kepdioel mepappdvouv, oANG Sev
TIEPLOPLIOVTOL OE, AVATTOPACTACELS f / KOL ELKOVEG TTOU XPNOLLOTIOLOUVTAL VLA VAL
Seiouv évav BeATlwpévo, TTOAUTEAEG 1) TTAOUGLO TPOTTO LWHC.

0) Asttoupyia tng enixeipnong péocw nAnpe§ouciou. Atayopeletal n avantuén
pLag Forever emuxeipnong, Kat To 8IKTUO TTOU T(POKUTITEL Ad QUTH, va AeLtoupyetl
péow mAnpegouaiou, elte ek poBEoewg elte akolola. KABe TéTola evépyela

Ba eAéyxetal amd ta Kevtpikd Mpadeia wg mpog tThv cUppOpdwor TG e TV
MoAttikn tng Etatpeiag kat tov Kwdika EmayyeApatikrg Asovtohoyiac.

() E§€aywyn mpoidvtwv. Evac FBO amayopeletal va e€aydyel ta mpoiovta pe
OKOTIO TNV EUIOPLKI XPHON OE KL XWPA TNV omoia Ta poilovta Sev €xouv
KatoxwpnBel, kat n ouvBeon Kal orjpavon autwy Sev eivat cUUdWVN LE TO
€DOPUOOTED SLKALO KOl TOUG VOUOUG TNG XWwpag, otnv onoia o FBO nmpoomabet
va e€aydyel ta ev Adyw mpoidvra.
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(p) Atadrpion TnG TG TV poioviwv. ‘Evag FBO amayopevetal va
Stadnuilel pe omolodnmote TPOTO TA TPOIOVTA OE OTIOLASHTIOTE TIUN HIKPOTEPN
arnd v Npotewdpevn Atavikn Tiun. Autd adopd pia T mou €xeL SnAwBel N
omoladnmote GAAN TLLOAOYLAKH TIPOKTLKA TIOU LELWVEL TRV TLULA TWANCNG TWV
Tpoilovtwy tng Forever kdtw and tnv Mpotelvopevn Atavikn Twun.

(o) Evag FBO amayopeletal va ipoomabel Pe KABE TPOTO 1) LECO VA TTOPOKLVEL,
e€avaykalel ) meiBel dAov FBO va SLakOYEL T cuvePYAOia TOU WE TNV
eTaupela, va SLoKOPEL TNV ETXELPNON KoL VO LELWOEL TIG 5pAOTNPLOTNTEG TNG
ETIXELPNONG TOU YLt OLOVENTIOTE AOYO.

(t) Avappooteg mpakTikéG. H Forever Ba éxeL To amokAeLoTkd Sikaiwpa va
teppatioet T ocuvepyaoia FBO xwpig mpostdonoinon, av o FBO cupmepibépetal
UE TPOTO Ttou N Forever kpivel otL:

1) eival avtiBetog pe to mvelupa tng Forever,
2) eivat avappootog yla evav avtutpoowro A FBO,

3) elvai ) Ba propovoe va eival emPBAaPriq yLa to cupdEpovta tng
Forever n

4) umopei va Bi€eL tnv alomiotia tng Forever.

META TOV TEPUATIONO TNG CUVEPYATIAG CUUPWVA LUE TO TTOPOV TUAMA
(1) amayopevetat otov FBO va mpoBel o€ UMOTLUNTLKEG 1) SUCHNULOTIKES
SnAwoelg ou adopouv tn Forever og omolov&AmoTe tpito.

la neploodtepe mAnpogopies ansuduvieite oto Mapaptnua 2.

MoAwtikn tng Etaupeiag

(a) H oxéon tou FBO pe tv etatpeia €xel cupPaTiko xapaktipa. Movo eVAALKEG,
Avw Twv 18 etwv, puropoulv va cupPBANBoUV UE TNV eTatpeia.

1) ‘Evag FBO eTUTPEMETAL, UTIO CUYKEKPLUEVOUG OPOUG, VO CUCTHOEL
pia eTUXELPNMATIKA ovTdTnTa oav Forever emeipnon. Mua T€tola
eTuxelpnon Ba MPEMEL va OPLOTEL WG PLLaL KAELOTH ETILXELPN LOTLKN
ovtoTNTA 0TV omola HeTéXeL o (Slog FBO, 1 edv amatteital ano
TOV VOUO 1 givat eykekpLpévo amo tnv Forever, 6Uo (2) puétoyol,
0L LBLOKTATEC, OL OTIO{0L CUMUETEXOUV GUECA OTLC KAONUEPLVEG
Aettoupyieg tng etapeiag (ede€ng n «Emyeipnon FBO»). Ektog ano
™V tpnon 6Awv Twv rpodlaypadwyv Kot Opwv o TpoAEmovTaL
arod v MoAwtikn g Etatpeiag kot tov Kwdika EmayyeApaTIKAG
Agovtoloyiag, o kaBe FBO(s) Ba mpémet va umoypdet (ouv) pia
«Zupdwvia Emixeipnong FBO», n omoia evowpatwvetal kat Bswpeitat
HEpPog TG «Aitnong Eyypadnc», meplypddovtag Toug nmpocbetoug
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OpouC Kat TG TpoUToBEaeLg UTIO TG omoieg o FBO cupdwvel va
Aewtoupyel pa «Emgeipnon FBO». Tn «Zupdwvia Emxeipnong FBO»
pmnopeite va t Bpeite otnv otooeAiba www.foreverliving.com, otnv
apxtkn oeAida otnv emhoyn «EmayyeApatikég Oopuegy.

2) O FBO eivat amokAelotikd urteOuvog yla tnv avalitnon
EMAYYEAULATIKWY CUMBOUAWY OXETIKA LE T SnuLoupyia pag
«Emuxeipnong FBO», avadopikd pe QopoAoytkd, Nopkd Kot
omnotadnmote dAAa {ntrpata. H Forever amoknpUooeL pntwg
omotadnmote euBUVN KAl UTIOXPEWGT OXETIKA E TNV amodacn
evog FBO va Aettoupynoet pia «Emixeipnon FBO». H Forever &gv
QVTUTPOOWTTEVEL, OUTE TTOPEXEL Kaia dopoAoyLKr, AOYLOTIKA A
VOULKI GUUBOUAN OXETIKA UE TN Snuoupyla Kat Aettoupyia piag
«Emuxeipnong FBO».

3) H Forever 6ev Ba euBuvetal yla omtoladnmote anwAela kepdwy,
EUUEDEC, AUEDEG, ELOIKEC 1 UTIOBETIKES {NUieg, KaBwG KoL yia K&Be
AGAAN Inuia tou uTéaTn 1 ou €xeL UTIOOTEL 0 FBO w¢ amotéAeopa TG
anod oG ToU va LETADEPEL TNV ETUXELPNMATLKN TOU Spactnplotnta
oe «Emuyeipnon FBO».

(B) ‘Evag FBO Bewpeitatl aveEdptnTog, Kat KAAeital vo Aok oeL Tn Spaotnplotntd
Tou cUUPWVA HE TOUG OPOUG TNG «Altnong Eyypadrng» mavra oe cupupopdwon
pe tnv NoAttikn tng Etatpeiag kat tov Kwdika EmayyeApatikig Asovtohoyiag
OMWCE aAUTA epappolovTaL 0T XWPN 0TNV ortoia auTog Kat n «Emyeipnon FBO»
Spaotnplomolovvrat.

(y) H «Emuxeipnon FBO» ekmpoowreitat and tov FBO mou avadépetal otnv
«Attnon Eyypadng FBO» omwg €xel kataxwpnOel kat ota apxeia tng Etatpeiag.
EAv 0 vopog ouluyog evog FBO emBupel va Snuoupynoet tn Sikr Tou Forever
emeipnon, Umopel va to Kavel €xovtag wg aneubeiag avadoxo tov culuyo n
Tov avadoxo tou cullyou.

(6) O FBO Bewpeitat umteBuvog yio tnv 0pBr) Sloxeiplon tng «Emixeipnong FBO».
AvadEpoupe eVOEIKTIKA, XwpIg va e€avTAoUvTal oL TIEPUTTWOELG, OTL Ba TipEmeL

VOl QITOTPETTEL TAL LEAN TNG OLKOYEVELOG QO TN XPHON TWV TANPOhOPLWY TTIOU
AapBdvovtat péow g «Emyeipnong FBO», va ouppopdwvetal pe tnv MoATKe thg
Etaupeiag kat tov Kwdika EmayyeApatikng Aeovtohoyiag  va eéeAicoetal péoa omo
TV enkeipnon tou FBO. Mua amotuyia tou FBO va xelplotel owotd t Asttoupyia
™¢ «Emyelpnong FBO», urmopet va 08nynoeL 0€ TEPUATIOUO TNG CUVEPYOOLAG.

(g) Ze nepimtwon mou to Siktuo evog FBO SpaotnplomolnBet og pia E€vn

Xwpa otnv omoia o FBO Sev €xeL mponyoupévwg dpaotnplotnta, o FBO Ba
gvepyomotnBel autdpaTa Kal otn Ywpa auth Kot Ba mpemnel va cuppopdwOei pe
TNV EMKPATOVOA TIOALTLKI KOLL TOUG TOTILKOUG VOOUG TG E€vne Xwpoac. Emiong
oupbwWVEL OTL SecpeVeTaL ard TIG TTOALTIKEG eTtiAuong TwV Sladopwy OTWE
avadEépovtal oTo TapPoV.
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17.03

17.04

17.05

17.06

17.07

17.08

H Forever cupdwvel va mwAel mpoidvta otov FBO kat va mAnpwaoet Bonus
Siktuou, onwce poPAénetal oto Marketing Plan tng Etatpeiag, umo tnv
npolmnobeon 6tL o FBO Sev €xel mpoPel og kamola mapaPiacn tng cuvepyaoiog.

‘Evag FBO pmopet va avamtugel TG SIkEG Tou TexVikeéG Marketing, ed '6oov Sev
napaBialouv tnv MoAwtkn g Etaupeiag, Tn vopoBeaoia kat Toug Kavoveg Tou
KPATOUG, TOUG KAVOVES 51KOL0S0GLaG, TOUG KAVOVIGHOUG I TOL KATAOTATLKA.

KaBe petaBifaocn ektog amo tnv KANpovouLkotnta pag «Emnyeipnong FBO»,
XWpPLg mponyoUpevn éykplon g ETatpeiag, amayopevetal kat KABe TETola
petaBipaon sivat dkupn. MNa toug okomoug tng mapovaoag Statagng, arlayn
TwV LETOXWV /KOl TwV TOCOCTWV (%) CUNHETOXNG oTnV «ETkelpnon FBO», Ba
Bewpeital wg petapipaon, kat Ba amattei tn ypamtn €ykplon anod tnv Etatpeia
yla va glvat éykupn.

Ektoc amd to av nmpoPAénetal Stadopetikd, évag FBO amayopeveTal, Aueca
1 €upeoa, va aAAageL avadoyo. H Forever Ba €eTAOEL LOVO TNV TTPWTN
£€ykupn Aitnon Eyypadng mou €xet kataxwpnbel ota apxeia tng etatpeiag.
MEeTayevEOTEPEG AULTHOELG Bt AKUPWVOVTAL.

‘Otav évag FBO aA\GTeL TNV KaTolkia TOU Kal HeTadEPeTal o€ Lo SladopeTIKA
Xwpa, Ba MPETEL va. EVNEPWOEL TNV TPWTN XWPA SLAUOVAG, £TOL WOTE Vol
kataxwpnBel n véa tevBuvon oto cuothua tng Forever, yla va evnuepwOel Kat
TO avTioTolyo ypadeio 0To EEWTEPLKO.

MpoBAnpara | epwtRoeLg. Eav évag FBO £xeL amopleg 1) TLOTEVEL OTL TUXOV
AGON €ywvav oxeTka pe tnv Npoowrikr Ekmtwon, Bonus, avaAuTIKEC avadopeg
Tou SLIKTUOU TOU, XPEWOELG, 1 aANayEG, Ba tpEmeL va evnuepwaoel tnv Forever
evtog e€nvta (60) nUepwVY Ao TNV NUEPopnvia Tou AdBoug f meplotatikou.

H Forever dgv euBUvetatl yla Tuxov Addn, moapaleielg i mpoBARaTa yLa T
onola &ev evnuepwOnke evtog e§rvta (60) npepwv.

OwkeloBeAng amoxwpnon

(o) "Evag FBO propel va artoxwprjo€L OlkeLoBeAWG amd Tn CUVEPYOOLA TG
ETUKELPNONG TOU Ue TNV Forever, pe v urtoBoAr] éyypadou artiuatog, n onoia

Ba mpérmeL va utoypdadeTal and OAa Ta Atopa Tou epdavilovtal cav HEToXOoL oThV
TPEXOUOO EYKEKPLUEVN «ETtxeipnon FBO». H Tipay LATIKE NUEPOUNVIA TEPUATIOUOU
NG ouvepyaoiag eival N NUepopNnVia KAt TV omoio T KEVTPLKA ypadeia g
Etaupelag amodéxovral To aitnua olkeloBeAoUg amoxwpnong. MeTd th Slakorr) g
ouvepyaoiag pe tnv Forever, XAveL TO TPEXOV EMUMESO MWANGEWY Kal OAO TO SiKTLO
TOU, CUUTEPIAQUBAVOUEVWV KAl EKEIVWY OE XWPEG TOU EEWTEPLKOU EKELVN TN OTLYUN.

(B) ‘Otav évag FBO tepuartilet, o/n ouluyog (edv €xouv Koo Kwdikd) Bewpseitat
emiong OtL SLOKOTTEL T CUVEPYQAOLA.

(y) Metd amo 12 pnveg, évag FBO mou €xeL amoxwpnoeL umopei va attnBei véa
ouvepyaoia pe tnv Forever, yla tnv omoia Ba mpénetL va Swoouv €ykplon ta
KEVTPLIKA ypadeia. Edooov n éykplon 500¢ei, o FBO Ba Eekivroel amd tnv apyn
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oav Preferred Customer, kat 6ev Ba €xeL To tponyoupevo Siktud tou, Tou eixe
TIPLV TNV OTIOXWPNOH TOU.

(8) Eav o FBO mou teppartilel tnv cuvepyaoia tou pe tnv Etatpeia elvat
Avayvwplopévoc Manager Kol elXe TPWTNG YeVLAC Avayvwplopévouc Managers
otnv opada tou, autoi ot Managers Ba katatdooovtat ws KAnpovoptkot
Managers mpwTng YEVLAG OTOV VEO TOUG avASoxo.

TePHATLONOG TNG CUVEPYAOLOG

(a) Teppatiopog tng cuvepyaciag Bewpeital N amokomny AWV TWV EyXWPLWY
Kal S1EBVWV TTPOVOUIWY Kol TWV GUUBATIKWY SIKawUATWY gvog FBO,
OUUTEPAQUBAVOREVOU TOU TIPOVOUIOU ayopacC Kol SLAVOUNG TWV TIPOLOVIWVY.
O TEPUATIONOG TNG ouvepyaoiag Ba €xeL WG amotéAeoua tnv aduvapuia va
EKTTANPWOEL TLG PO UTIOOECELG Yo bonus, Kat TNG CUMUETOXAG 08 OAa TOL GAAQ
Tipoypappata apolBwy mou mapéxet n Etatpeia.

(B) O FBO petd tnv katayyehia TG cuvepyaoiag, pe aitnua tng Forever,
odeilel va kataBalel, emotpéPel  amolnuwoel tnv Etatpeia yia ta
Bpapeia, ta amobépata r Ta bonus mou €XEL TAPEL ATIO AUTHY, ATIO KO LETA
TNV NUEPOUNVIA KOTA TNV omoia EAafe XWpPa TO YEYOVOG TTOU TIPOKAAEDE

™V KatayyeAia. Metd tv kGAun omowwvdnmnote e€68wv | {NULWV TToU
nipokUTTouV amd tn cupmnepldopd tou FBO Tou omoiou éxel katayyeABei n
ouvepyaoia, Ta opelhdpeva bonus, mou pogpxovtal and tnv KatayyeAia,
Ba katafaiovral otov eMdUeVO oTn ypauur avadoxng FBO, o onoiog dev
napaPLadet tnv MoAwtikn tng Etatpeiog kat tov Kwdika EmayyeAUaTikig
Agovtohoyiag.

(y) Metd and 12 prveg, évag FBO tou omoiou n ouvepyacio éxet katayyeAOel
arod v Etatpeia, pnopet va enaveyypadel, LETA Ao €YKPLON oo TA KEVTPLKA
vpadeia tng etaupeiag. Metd tnv €ykplon tng aitnong, o FBO Ba elcayxBel oto
Marketing Plan oto emninedo tou Preferred Customer kat gv Ba prnopet va
QTTOKTH OEL KOl TIAAL TO TtPONYOUEVO SIKTUO ToU.

(6) H 1aBg0LuoTNTO CUVIOTA TIPOCWPLVH KOTACTACH TIOU ATAYOPEVEL OE £VaV
FBO va mpayuatomnolel mapayyehies, va déxetal mMAnpwHEG KepSwv kat bonus
Kat va yivetat avadoxog aAAwv FBO.

(g) Ta k€pdN Ko Ta Bonus FBO og Stabeoiuota Ba mapakpatouvtal EWcOTou
eite anokataotabei o FBO eite katayyeAOei n cuvepyaacia tou. e nepintwaon
arokatdotacng, oL mapakpatnBeioeg apolBec Oa kataBaAlovtal CWPEUTIKA
otov FBO Gtoka TNV EMOUEVN TIPOYPAUUOTIOUEVN NUEPOUNVia, StadopeTikd Ba
Slavépovtal oupdwva pe to Marketing Plan.

(ot) Edv o FBO mou kdvel aAhayn avadoxou eival Avayvwplopévog Manager
AKTUOU KOl EIXE TPWTNG YEVLAC Avayvwplopévoug Managers otnv opdda tou,
autoi ot Managers Ba katatdooovtat wg KAnpovopikoi Managers mpwtng
YEVLAG O0TOV VEO TOUG avado)o.



17.10 Awadiktuakr) MoAttiki

(at) Online MwAnon npoidvtwv. Mpokelévou va dtatnpnBeil n akepaldtnTa TOU
EUMOPLIKOV OAMOTOG, TWV IPOIdVTWY tng Forever kat tng oxéong FBO /

Mehatn, mpoodépovrat otov FBO oL akdAouBeg emhoyEg avadopLKa E TOUG
Lototomnout. Mpwtov, évag FBO pmopel va ayopAoeL €Vav EYKEKPLUEVO ATTO TNV
Etatpela tototomno FBO, péow tou FLP360, yia tnv dtadrpion tTwy npoloviwy
pEow SLadLKTLOU XPNOLOTIOWWVTAG Evay aneUBelag cUVEECHO LE TO KATAOTN A
Alavikng TG etatpeiag oto www.foreverliving.com. Ot nAektpovikEG TapayyeAieg
Ba ektehovvral aneuBeiag and tnv Etalpeia o autr tnv LotooeAiba. Autdg

0 oUvdeopog oto Sladiktuo Sopeital £toL wote oL oeAibeg TG Forever va
napapeivouv otov Lototomno tou FBO. OL EMLOKENTEC TNG OEALISAG OUGLACTIKA

Sev adrivouv Moté Tnv LotoceAida tou FBO. EvaAlaktikd, o FBO pmopei va
Snuoupynoet pa «Eykekplpévn lotooeAiba FBO» cUpdwva pe Toug mpocbeToug
0pouG KaL poUnoBEaelg mou amaptBpoluvtal oto Mapdptnua 1, To onolo
ETILOUVATTTETOL OTO TAPOV Kol AIOTEAEL HEPOG aUTHG TN MOALTIKNG ETatpelag.

(B) Eyypadn FBO nAekpovikd péow aitnong pe nAekTpovikr uroypadn n
NAeKTPOVLKN aitnon emttpénetal povo aneubeiag, péow cupminpwong Gopuag
otnv enionun wtooelida tng Etatpeiag, www.foreverliving.com, 1) péow
oUv6eong (link) pe tnv emionun wtooeAida tng Etatpeiac.

(v) HAektpovikn Siadnpion.

Avegdaptntec Lotooelideg FBO mou €xouv eykplBel amod tnv Etatpeia f LotooeAideg
TIOU aroteAoVV HEPOG evog online banner rj Stadiktuakic Stadnuong Kot
TANPOUV TLG KATEVBUVTAPLEG YPOAUUES KOL 08nyieg epl StadrpLong mou €xel
Beomnioel n Etatpeia, Ba emttpénovral. Ta online banner ) ot SLaSIKTUAKEG
Stadpnuioelc Ba mpémet va umoBaAAovtal pog £ykplon otnv Etatpeia mpty tv
online dnuocicuon Toug Kat Ba TPEMEL va TapEXOUV Eva GUVOEGHO £TOL WOTE O
XPNOTNG / EMLOKEMTNG VA LETADEPETOL AUTOUATA OTNV EMICNN LOTOCEALSA TNG
Etatpelag ) oe mpoowriikr) lotooeAiba FBO mou €xeL eykplOei amod tnv Etatpeia.
KaOe eidog Stadiktuaknig Stadnuiong UTTOKELTOL KaL EAEYXETAL artd TLG 08nyieg
Sltadnuong kot mpowbnaong mPolovIwy Mmou epLEXovTaL otV MOoALTIKY TG
Etatpelag kat otov Kwdika EmayyeApatiknc Asovtoloyiag.

(6) EmutAéov Meploplopol otn xprion Atadiktvou. Evag FBO dev mpémel va
oupePAAPBAVEL TNV ovopacia TnG ETaLpeiag i EUMIOTEUTIKES TTAnpodopieg (ry
Forever Living Products, eumopikd orjpata kot Aoyotura tng Forever rj ovopata
npoiovtwy TN Forever) oe online banners, Stapnuotikég adloeg, kat Stadnuioelg
o€ UNXaveEg avalrtnong (my. Google Ads) ou evEexopEvwG va TPOKAAEGOUV
oUyXUON OTOV ETLOKETITN Kol Vo BEwPoeL OTL N TtNyr) TIOU TIPOEPXOVTAL EVAL N
emionun oeAiba TNG eTaLpelag. MPEMEL EUKPLVWG VOL ONUELWOETE OTL elote Forever
Business Owner kat va KAvete cuvdeon Ue Tn Sikn oag online lotooeAida tng
Forever https://abc.flp.com, 6rmou “abc” eivat to dvopa mou £xetL em\é€el o FBO
yla T oeAida tou f eykekpévn totooelida FBO. To URL ) to domain (ovopaoia)
Ba MPEMEL val TAUPLATEL UE QUTO TNG APXLKAG OEALSAC.

la neploodtepeg mAnpogopies ansvduvieite oto Mapaptnua 2.
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18.02

TupBiBaoctiki - E§wdikaotikn Emiluon tng Atadopdg

() Av pa Stadopd 1 aiwon Tou AMOPPEEL ATtO TNV EVVOUN OXECN UETAEU

™G Etatpeiag kat kamolou FBO 1 oxetiletal pe ta mpolovta tng Forever Living
Products, dgv pmopel va emAUBel petd amnod dlampayuatevoelg, n Etalpeia kat

o FBO cupdwvoulv otL, he okomod va embLwéouv oTo peyahutepo Suvato Babuo
pia cupBBaotiki kat apolBaia dAikn niluon tng Sladopdg pe Vo OLKOVOLKO,
YPHYOPO KaL AIOTEAECUOTIKO TPOTIO, Sev Ba tpoadUyouv ota apUoOSLa TIOALTIKA
Swaotrpla, aAAd Ba urtoBalouv tn Stadopd os SecpeuTikr Slattnoia otnv
Apepkavikr Evwon Awawtnoiag [American Arbitration Association, AAA] otnv
niepudEpeLa tng Maricopa otnv Apl{ova, cupdwva pe TG Sladkaoieg mou

€xeL eyypadwg uloBetoeL n Forever Living Products yla emtiAuon Stadopwv
Katd tnv éyypadn cupdwvia rept ZuppiBaoctikng Emiluong tng Stadopdg rou
Bploketal og toxL kat eivat Stabéoiun otov totdtoro tng Forever Living Products
www.foreverliving.com. H mepidépela tng Maricopa otnv Apwldva Ba eival o
MOVOG KOl AITOKAELOTIKOG TOTIOG Ue Sikatodoaoia yia tnv enilucn kdBe Stadopdg
petagy tng Etaupeiag kat tou FBO, Kat Katd mepimtwon, Katd TG Stadikaoieg
eniluong Stadopwv tng Forever Living Products, éva Sikaotrplo, 1e Thv avaioyn
Skatodoaia, o Ba Bpioketal otnv moAwteia tng Apl{ova, otny mepLdEPELD TNG
Maricopa. 2 kd0e mepintwon, n LVpPBacn Zuvepyaoiog petat tng Etatpeiag kot
tou FBO Ba Siémovrat armd to dikato Tng moAtteiag tng Apova.

(B) H ouppetoxn oe éva Slebvég mpdypappa avadoxnc [sponsoring] elvat

£V0L TIPOVOLO TIOU TPOOHEPEL OE OTIOLOVENTIOTE CUVEPYATN TNV EUKaLpia va
wdeAnbet and to Sebvég diktuo etatpelwv tng Forever Living Products. To
S1LeBvég mpoypappa avadoyng urtootnpiletal oo Ta KEVTIPLKA ypadeia Tng
Forever Living Products otnv neptdpépela tng Maricopa otnv Apt{ova. ‘Evag FBO
TIOU CUMUETEXEL 0TO SLEBVEG POYpaUpa avadoxng, CUNDWVEL Kal amodéxeTat
otL omolecdnmote Sladopég mou amoppEouy i adopolv TV EVVoun oxXEon
ouvepyaoiag tou FBO rj ta mpotdvta tng Forever Living Products kat n omoia
adopd onotadnmote amno T cuvdedepéveg pe tnv Forever Living Products
gtatpeieg, Ba emhUetal pe deopeutikr Stattnoio otnv Neplpépeta tng Maricopa
otnVv AplZova, cUUdWVA HE TIC EKACTOTE LoXUOUOEC TTOALTIKEG YLt EEWBIKAOTIKN
eniluon Stadopwv tng Forever Living Products onw¢ autég avadépovtal
QVWTEPW Kat Tepypddovtal otov Lototorno www.foreverliving.com.

AN\ayég / MetaBLBaoeLg

(at) Ta SIKOULWHOTA KoL OL UTIOXPEWOELG TIOU OITOPPEOLV Ao TN CUVEPYAGia
tou FBO pe tnv Etatpeia Sev prmopouv va petaBiBactolv f va ekxwpndoulv, pe
e€aipeon T mepUTTWOELG BavATou f VORLUNG AUonG Tou yauou [Staluyiou].

(B) 'OAeg oL Attrioetg Eyypadrg mou €xouv unoypadei ano Svo unodridloug
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FBO mou eilvat ouluyol, aveEaptnTwE Tou Xpovou umoypadng autwy, Ba
avTipetwrilovratl wg SnUloupyoloeg oxéon ouvepyaoiog Hetaty tng Etatpeiog
Kal Twv duo culuywv. Epdoov emuPBePatwdet pe Anéapxikn mpdén Bavatou o
Bavatog oloudnmote ek twv dUo FBO culuywv, o Kwdikog FBO Ba mapapeivel
otov emi{wvta FBO. H mapouoa mpoPAedn Ba loxUel aveEaptnTwe EVOEXOUEVNG
Stadopng mpoPAedng oe Slabrkn Tou mpwtou Bavovtog FBO. EmunpooBétwg,

n napovoa MPOPAePn €XEL TO vONUA OTL O€ epinTwon mou dUo mpdowna-
ouluyol uTtoypadouv tnv Attnon Eyypadng wg urtondlot FBO, o emilwv

FBO Ba cuviotd tov povo FBO tng Etatpeiag petd tov BAvarto Tou mpwrtou. 3
Tiepintwon mou oplopévog FBO Sev emBupel tnv eméAeucn TNG CUYKEKPLUEVNG
ouVEmeLag, odeilel va emikowwvnoeL pe To TUAKa E§untnpétnong tg Etatpeiog
TIPOKELUEVOU VOl EENYAOEL TG AVAYKEG TOU/TNG Ko va kaBopLoTel edv oL
OUYKEKPLUEVEC QVAYKEG UITOPOUV va LkavorotnBouv. AdBete umtddn ot kopia
petoBoAr otov Kwdikd FBO cag dev umopei va mpaypatonotnBei katd
SLapketa TnS LwnG 0ag EKTOG TWV TEPUTTWOEWY VOULUNS AUGNE TOU yapou
[6tauyiou] cac, f o un yévotto Bavdtou.

(y) Ze mepimtwon mou n Aitnon Eyypadng éyyapou vroPndlou FBO dpépel
v évéelén «’Eyyapog» otn B€on tng «AnAwong Owoyevelakng Kataotaongy,
oAAG n Altnon dEpeL tnv uTtoypadr HOvov evog Twv culUywy, N eTaLpeia Ba
avTipetwrilel tov Kwdikd FBO wg amod kool cuvepyaoia.

(6) OL Atioelg Eyypacdng FBO mou dépouv tnv €veelen « Ayapog» otn B€on
™¢ «AnAwong Okoyevelakng Katdotaong» Kat povo pia urtoypaodr Ba
QvTIPETWITi{ovTal amo Ty eTatpeio avoloywc.

(g) Npokelpévou dyapog FBO va petaBipaoet tov Kwdikd FBO tou attia
Bavartou, odeilel va éxel ouvtdéel Atabrkn.

(o1) H Etaupeia avayvwpilel tnv mepinmtwon petaBipoaong péow dtabnkng wg
VOULUO pEao Slatripnong evog Kwdikou FBO otov kAnpovouo attia Bavdtou.

(2) 2 mepimtwon mouv o Kwdikog FBO avrikel oe Noptko Mpocwrto, o Bdvatog
Tou Baotkol petdyou/staipou Sev prnopei va anoteAéost Adyo AUong tng
ouvepyaoiag pe to Noptkd Mpoowro, epdoov To LELOKTNOLAKO KABEOTWE Tou
NopkoU Mpoocwrou mapapével cUpdwvo mpog tnv MoALtikn g Etatpeiog
avadopLkd HEe To BLOKTNOLOKO KaBeoTwe Twv eV Adoyw Nopkwy Mpoownwv.
H petaBipaon Ba avayvwpiletal and tnv Etalpeia, epdoov okeiao SIKaAoTIKN
anodacn f LlwodUvapog vOuLUog Tithog ou adopolv t petaBifaon
uTtoBdaANovtal kat ykpivovtat amno tnv Etatpeia.

(n) Evtocg €€L (6) unvwy amo tnv nuepounvia tou Bavdatou FBO, o emilwv
ouluyog FBO, 1 0 kKAnpovopog odeilel va ywvwoTomoLel Tov v AOyw Bavarto
TIPOG TO OLKELO TUAMA EEumnpétnong tng Etatpeiag. Mia tétola yvwaotonoinon
Ba mephappavel Bewpnuévo avtiypado tng AnfLapyxikng mpdéng Bavatou kat
Bewpnuévo avtiypado tng Aabnkng. Metd tnv napodo £§L (6) unvwv anod tnv
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nuepounvia Bavartou, n Forever pnopet va adatpei tov Bavovta FBO and tov
olkelo Kwdiko FBO. H €ykatpn yvwotomnoinon Kat UtoBoAr TwV amaltoU LEVWY
SkatoAoynTikwy eVOEeL TG dLadoxnG EK LEPOUG TOU VOULUOU KAnpovOuou
kpivovtal anapaitnteg mpokeLéEVoL va anodeuxBel n avaoTtoAr] Tng Loxlog A n
ARén tng Zuvepyaoiag. Epdoov udiotavral etdikoi Adyol, umopet va urtoBAnBet
aitnon otnv Etatpeia yla eVAoyn mapdtacn Tou mPoBAEMOUEVOU XPOVLKOU
Slaotpotog tpog utoBoAn Twv avaykaiwv yla tn petapipacn eyypddwv
EVWTTLOV TOU TUApatog EEumtnpétnong tng Etatpeiag tou Bavovtog FBO, mpo tng
AAENG g e€apnvng (6pnvng) mpoBeouiog. H Forever Statnpel to Sikailwpa va
TipayoTornoLel MANPWUES TtPo¢ tov emlwvta culuyo FBO, evoow eKKpeUEL N
EUMPOBeoUN UTIOBOAN TWV ATAUTOUEVWY VOULUWY SLKOULOAOYNTIKWV.

(B) Ma va umop€oel évag KANPovouog va cuveXioet Tn Spaotnplotnta Bavoviog
FBO Ba mpémnel va mAnpouvtat oL €€R¢g dpot:

1) O kKAnpovOUOG MPETEL va elval LKavog va eyypadei wg FBO.

2) Emeldr| o KAnpovOopog MPETEL va eivat EVAALKO ATORO, oV 0 KANPOVOUOG
elvat aviAkog mpémnel va yvwotomnotnBei otnv Etatpeia o mpocwno
TIOU €XEL TNV ETUHEAELD TOU avnAikou, KoL TO (POCWITO auto Ba dSnAwaoel
otnv Etatpeia otL evepyel wg FBO yla Aoyaplaoud twy avniikwy.

3) To mpdowro auto Ba Statnpel tnv WdtnTa tou FBO yila 600 Sidotnua
Sev napaBaletat n cupPacn FBO, €wg GTou oL SiKatouxoL va EXouV
GUMIMANPWOEL TNV NAkia TG evnAkiwong, Kot 0 KAnpovopog amodExetat
v euBLVN va cuveyioel TV Aettoupylia tng Forever Emxeipnong.

4) ‘Eva TpOoWTIO Tou €XeL TNV eMLpéAELa avnAikou, cUTuyog 1) GAAOG
EKTIPOOWTTOG — TUTIOU FBO Ba mpémel va HepLuva yia Tty €EAEN TG
Juvepyaoiag cUpbwva pe Toug Vpoug TG MoALTiknG cUPWVA LE T
oUpBaon tou Forever Business Owner. MapaBiacn otnv MoALtikA g
Etatpeiog r otov Kwdika EmayyeApatikrg Asovtoloyiag pmopei va
€XEL WG arotéleopa TtV ARén tng ouvepyaoiag pe tnv Forever Living.

5) To kAnpovounuévo eninedo otnv Forever eniyeipnon cog cupdwva
pe To Marketing Plan tng Etatpeiag meplopiletal oe avayvwpioelg
péxpL To eminedo tou Manager Kot OxL TILo TAvw oo auto. Map’ dAa
auTd, ta bonus Ba MAnpwvovtal ota (Sla enineda Kat Pe Tig (BLeg
npoUmoB£aoeLg o loxuav Kat yia tov Bavévra. ‘Ohot ot Managers
AwtOou Tou avrkouv otnv Forever emixeipnon Ba avatafivounbolv
w¢ KAnpovoutkol Managers,oL OmoioL eV oUVEXELQ UImOpEL va
EKTIANPWOOUV TG TIPOoUTIOBETELS yLa Managers AlKTUou OTwg
Slatunwvetal otnv Evétnta 5.04 (g). Ta enineda tng Forever KATw Tou
Manager 8a kKAnpovopoUvTaL WG €XouVv.

18.03 MetafiBaocelg Aoyw Aauyiov

(a) Meoouong tng Stadikaciag Staluyiou 1 SlampayUaTeEVOEWY f KAl avTLdikiag
pEeTOEL TwV culUywv-FBO, n Forever Ba cuveyilel va mpoPaivel og TANPWHES
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TPOG TOV eyyeypappévo FBO, 6rwg ouvnBile mptv amo to dtalvylo.

(B) Ze mepitwon dtauyiou ) amodedelypeEVNG SLACTAONG, £YKUPN VORLKA cUBAON
TIEPLOUOLAKNG SLeuBETNONG HETAEL TwV cLUTVYWV UITOPEL va adapéoeL oo Tov Eva
oUTuyo 1) Tov GO artd ) Zuvepyaoia. O Kwdikog FBO Sev umopel va Stoxwplotel.
Movo évag evrAikog oUuyog Ba SikaoUTal va SLaTnperoeL TNV UBLOTAUEVN KATA TO
XPOvo tou Sladuyiou / Sidotaong Suvepyaoia. O AANO¢ oUTuyog Uopei va eTuAEEEL
va SnpoupynoeL tov S1ko Tou Kwdikd FBO oto 1610 emntinedo oto Marketing Plan, aAA&
oxL 1o YnAd amo to emninedo Tou Manager Tou eixe cuotabel amd Tov mPonyoueEVO
0UTuyo, 0 6 GG cUTUYOG TIPEMEL VaL £lval 0 apXLKOG avadoxog. H véa Zuvepyaoia
Tou dAou culUyou Katw ard tov i6lo Avadoxo Ba Bswpeitat amod tov Avadoxo wg
KANPOVOLLKI), £WC OTOU QUTOG EKTTANPWOEL TLG TIPOUTIOBECELS yla aAAayr).

Neploplotikég PRTPES

3710 BaBud ToU EMITPEMEL 0 VOUOG, N Forever, o SLaxXeLpLOTrG TG, 0 £TAPOG TG, OL
€PYALOLEVOL OE QUTAY, OL TUXOV EKTTPOCWTTIOL KL AVTUTPOOWTTOL TNG (amd Kowou
avadepopevol wg 'Tuvdedepéva Mpoowrna') Sev Ba euBuvovtal kat ot FBO dgv
Ba kaBlotolv tnv Forever kat ta Zuvdedepéva Mpoownd tng unelBuvoug, Kal
mapaLtouvTaL amod KABe afiwaon yla TUXOV InNULEG Kal mWAELA KEPSWV Kat yLa
omotadnnote GAAN {nuia tov cuvéRn ) uméotnoav ot FBO w¢ amotéAecua Twv:
a) mopafiaong ek pépoug FBO tng Zuvepyaoiag, Etatpikrig MoAttikng, Tou Kwdika
EmayyeApatikng Asovtoloyiag kat Stadkactiag, B) mpowBnong fi Aettoupyiag tng
Juvepyaoiag, Kabwe Kal Twv evepyelwy tou FBO mou cuvséovtal pe auth, y)
AavOaopévng mapoxng mAnpodopLwy amno mAeupdg tou FBO mpog tnv Forever i
ta ouvdedepéva dtopa 6) mapdAewdng tou FBO va mapdoxetl otnv Etatpeia tig
arnapaitnteg MANpodopLleg WOTE AUTH VA AELTOUPYNOEL, CUUMEPINAUPBAVOUEVWY,
XWwpLg EepLOPLONO, TNV eyypadn Kat artodoxr Tou FBO oto Zuotnua Marketing
KalL TNV MANPWHA Twv bonus €) petadopég Adyw Bavatou, 1 vouLuou dtaluyiou
€vog FBO. O FBO ANOAEXETAI OTI H MONAAIKH EYBYNH THZ FOREVER KAI TON
2YNAEAEMENQN MPOZQMNQON TH2 A OIAAHNOTE AMAITHZH NOY 2YNAEETAI
ME THN EMMNOPIKH ZYNEPTAZIA TOYZ, 2YMMEPIAAMBANOMENHZ, AAAA OXI
MEPIOPIZTIKA, THZ AZIQZHZ ANO THN ZYNEPTAZIA, AYTH AEN ©A YNEPBAINEI,
KAl ©A MEPIOPIZETAI, $TO NOZO THE AZIAZ TQN MPOIONTQN MOY EXEI
ATOPAZEI O FBO KAI TA ONOIA MMNOPOYN NA METAMNQAHOOYN.

Neploplopévn Adsla Xpriong ETapikwv Znpuatwv

(a) H emwvupia «Forever Living Products» kat Tuxov cUBoAQ, EUMOPLKA OOt
Kal Slkolwpota veuaTikng tdloktnotlag, ouvdedepéva pe tnv Etatpeia,
GUUTEPAAUBAVOUEVWY TWV OVOLOCLWY TIPOLOVTWY, Elval AmMOKAELOTIKA
dloktnoia tng Etatpeiag.

(B) H Etatpeia mapaywpei 1o Sikaiwpa o kaBe FBO tng va xpnotpomnoLel
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EUMOPLKA OAMOTA, ONUATA UTINPECLWV Kat GAAa orfjpata tng Etatpeiag (edeéng
avadePOUEVA WG ZAOTA), ATMTOKAELOTIKA KOl LOVO 0TA MAQLOLO TWV KOBNKOVTWY
KOl UTIOXPEWOEWV TIOU amoppEoLV amo tnv Aitnon Eyypadng pe tnv Etatpeia
KOlL OVT{OTOLXEG TTOALTLKEG KoL Stadikaoieg ou €xeL Beomtioel n Etatpeio. ‘Oha ta
SApata ivat kot Ba mapapeivouy TG amokAELOTIKNG KupldtnTag tng Etalpeiac.
AnayopeUeTal pntd n mpoPoln aflwoewv Inudtwy tng Etalpeiag anod toug FBO,
AtoL n kataxwpnon domain name pe tn xprion twv Aé€ewv Forever 1) Forever
Living, 1 dAwv onpatwv tg Forever og kaBe popodn, oxnua f oxedlo), eav dev
€xeL AndOel mponyoupévwg n amapaitntn yparth éykplon tng Etatpeiag. Ta
SAMaTa autd anotelolv Wloktnaoia tng Etalpeiag kat €xouv peyaAn atia yla thv
Forever. Ot FBO €xouv to Sikaiwpa va Ta XpnoLUomoL|couy Hovo ota mAaiotla
nou kaBopilovtal amnod tnv Etatpeia.

(y) OL FBO autayopeUETaL VAL XPNOLLOTIOLOUV OTIOLOSHTIOTE YPATTTO, EKTUTIWUEVO,
Kataxwpnévo UALKS Stadrpiong kat mpowbnong, ou meplypddel Ta tpolovta
¢ Etatpeiog r) to Marketing Plan mou &ev rapéxetat amnd tnv etatpsio. EKTdg av
TO UAWKO auTd €xelL tpookoptlaBel otnv Forever Living Products yla yparttr €ykplon
aro tnv Forever Living Products mpotot Staveunbei, SnuooteuBel i ektunwOet.

(6) OLFBO &¢ev emutpenetal va LeETaBAAAOUV Tn CUCKEVOGLQ, TNV ETIKETA, TLG
o8nyleg xpriong yla kaveva poidv tng Forever, 1} va cUOTACOUV €va TTPOLOV yLa
Xprion mou 6ev unoSeLkvUETAL OTa EMioNUA €vTuTta TN Etatpeiag.

Eprioteutikég MAnpodopieg kat Zupdwvntikd Tpnong Aroppritou

(a) NAnpodopieg oxetika pe avadopég Siktiou Kabwg Katl avadopeE TavTog
TLEPLEXOUEVOU, CUUTEPNOUPBAVOUEVWY OANG OXL TTEPLOPLOTIKA, TTANPODOPLWY
yla To 0UVOAO MwARCEWV SIKTUOU Kal pnviaieg Kwvioelg Stktuou (Bonus Recap)
£{VOlL EUTLOTEVTIKEC KOL OVAKOUV OITOKAELOTIKG oTtnVv Etatpeia.

(B) KaBe FBO mou armoktd tétolou eidoug mAnpodopleg, Ba mMpEMeL va Tig
OVTLLETWTTIEL WG LOLWTIKEG KOL EUTILOTEVTIKEG, VAl TLG SLaTtnpel wg TETOLEG KOL VaL
TLG XPNOLUOTIOLEL OTTOKAELOTIKA KOl LOVOV yLa TOV OKOTIO TG ETLXELPNONAG TOU.

(y) Ovtoag FBO tng Etatpeiag eival mibavo va amoKTHOETE EUMIOTEVTIKEG Kall
TOAUTIUEG yLa TNV ETatpeia mAnpodopies. Oa MPETEL va TLC XPNOLLOTIOL | OETE
MOVO yla va powBnoete Kat va Stadnuioete ta mpoilovrta g Etatpeiag, yla va
nipooeAkUoeTe Néoug FBO kal yLa vo evEUVAWOETE TNV EMLXElPNON 00G.

(8) O bpog «Epmoptkd MuoTikd» A «Epmioteutikég MAnpodopieg» Ba
niephapBavel eniong mAnpodopieg mou adopolv:cUVOeon, matévia,
ouvSUAOoUO, TTPOYPAUA, CUOKEUT, LEBOSO, TEXVIKA N EMeéepyaoia, OL OTIOLEG:
1) QmOKTOUV OLKOVOLKA GNUOGCLA, TIPOYUOTIKY A v SUVAUEL KaBWG
Sev gival yvwoTEC 010 UL KOO, TO Omoio av TG armokaAUuPeL
XPNOLLOTIOLNOEL, OO ATIOKTAOEL OLKOVOULKH WPEAELQ,
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2) anoteAoUV TO AVTIKELLEVO LEAETNG KOl TTPOOTIABELWY TTIOU Elval
€UAoyo amd TIG TIEPLOTACELG, VA TOPOUEIVOUV LUCTIKEG.

(g) 'Omote n Etaupeio Ba mapéxel otoug FBO TG EUTLOTEVUTIKEG TAnpodopiec, Ba
TO KAVEL PE HOVO OKOTIO TNV AVATTTUEN TWV SpACTNPLOTATWY TNG.

(ot) OL FBO amayopeUetal va XpnoLLOToLoUV, amokKaAUTITOUY, avamapdyouy
HE olovdnmoTe AANO TPOTIO YVWOTOMOLOUV EUTIOPLKA LUGCTLKA 1) EUIMLOTEUTIKEG
MAnpodopiec oe avBpwmoug dA\oug amo toug FBO tng Etalpeiag xwpig tnv
T(PONYOUUEVN ypartth cuykataBeon tng Etatpeiag.

(2) Anayopevetal ot FBO va xpnolomnololv GUeoca 1 EUUEDQ, 1 VA
eKMETAAAEVOVTAL EVOL EUTTOPLKO HUOTIKO N EUMLOTEVUTIKEG TTANPOdOpPIES, EKTOG
Qo TOV OKOTIO TNG AVATTTUENG TNG ETILXELPNONG TOUG YLO. OLKOVOULKOUG OKOTIOUG.

(n) OL FBO umoypeouvtatl va dtatnpouv kat va Stachaiilouv To andppnto
Eproteutikwy MAnpodoplwv and abéuitn xprion n aAAn evépyeLa mou
avtitiBetal ota cupdEpovta tng Forever.

(6) Nepatépw Neproprotikég pATPeG: ‘Ooov adopd otn Slaxeipon
Epmioteutikwy MAnpodoplwy, o FBO cupdwvel amd twpa Kal oto €A otL Sev Ba
avoAappavel i umootnpilel omolaSNTIOTE EVEPYELQ N OOl Uopel va 0dnynoeL
OF KATAOTPATHYNON TwV apXwv tng Forever, peiwon tng a&iag tng Forever, i o
eKUETANEVON TNG cUMPBATIKAG oxéong Tne Etalpeiag pe omolovérmote FBO tnc.
Supdwvel emiong otL ev Ba emikovwvroel, cUUPBOUAEVTEL, Tteloel, eyypaeL
SexBel kamolov FBO, MeAdtn 1} omoloSnmote TPOCWITO TO OO0 AVHKEL N8N 0To
Suvapikd g Etatpeiag —eite wg FBO eite wg MeAdtne- yia Stdotnua mopanavw
a6 dwdeka (12) uAveg R va evBappUVEL TETOLA TPOCoWTTA VA TtpowBrjoouv TtV
ETIXELPNMATLKY TOUG SpaoTnpLotnTa Ue etalpeieg GANeg ard tnv Forever.

(1) OLoupdwvieg mou mephapBdavovtatl otny opdypado «EUMIOTEUTIKES
MAnpodopieg» eivatl SEGUEVTIKEG Kall LOXUOULV yLa adpLoto Xpovikod Stdotnpa. Ot
oupdwvieg mou mepapBavovtat otnv napdypado MepATEPw «MEPLOPLOTIKESG
PAtpeg» Ba mapapeivouy o LoxU Kotd Tn Sldpkela tng Attnong Eyypadrc FBO

TI0U €XeL ouvadBel TponyoupEVwG e TV Etatpeia, pHetd to mépag tng onolag, Oa
napataboulv yla Stdotnpa evog (1) €touc amd tn Afdin Eproteutikwy NMAnpodopuwy
1 dwdeka (12) UNVwv PETA T AN KaL TOV TEPUATIOMO Tou Kwdikou FBO.

EyyUnon Emotpodng Xpnudtwy, Entotpodég kot Emavayopd Npoidviwy

loxUouv oL akOAoUBEG XpoVLIKEG TtepiodoL, EKTOC EQV TPOTOTOLOUVTAL ATd TV
Torkr vopoBeaia.

H Eyyunon kavomoinong tng Forever dtaodalilel otL ta mpoidvta tng eivat
araAAaypéva amo eAaTtwpata Kat 0Tt eivat cUpdwva Pe TG TpodlaypadEg Tou
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TPOLoVTOG. Mo OAa Ta poidvta tng Forever, €QPOUNEVWY TWV EVIUTIWV Kt
TWV TPOWBNTIKWV UALKWYV, QUTA N €yyunon UMopet va LoxVEL yla pLa mepiodo
TpLavta (30) NUEPWV amd TNV NEPOUNVIA TNG ayopag Toug arnd tnv Etatpeia.

NeAdreg Atavikrig / Preferred Customers

21.03 a) Ztoug NeAdrteg Atavikric / Preferred Customers mapgxetat eyyunon 100%
Kavormoinong and ta npotovta. Méoa og 30 NUEPEG ATIO TNV NUEPA AYOpPAS, O
Mehdtng Ataviknc / Preferred Customer umopet:

1) No amoKTAOEL €va VEO TIPOLOV WG AVTLIKATACTAON EVOG EAATTWHATIKOU 1)

2) Nat 0KUPWOEL TV ayopaq, va eMLOTPEPEL TO TTPOTOV Ao BavovTag pia TARpn
€MLOTPOGN) TOU QVTLTIHOU TNG ayopdc, Xwpig To moad twy e€0dwv petadopdg.

B) Z& OAEG TIG TIEPUTTWOELG, TIPONYOULEVN TIPOELSOTOINGT, AMOSELKTIKO ayopag
KoL n €ykatpn emiotpodr) Tou Poiovtog ival amopaitnTa Vo TPooKOULoTOUY
oTo onpelo TG ayopds. H Forever Slatnpel to Sikailwpa va amoppintet
enavalapBavoueveg eMLOTPODEG TPOIOVTWY.

y) ‘Otav ta npoidvta tng Forever éxouv ayopaotei amnd tov Mehdtn Atavikic/
Preferred Customer péow tou e-shop tng eTapeiag, kot akoAoLBwG yivetat
enLoTpodr xpnuatwy, to KEpSog kal to Bonus mou €xel amodobel Ba xpewvetat
niiow otov FBO mou enwdeAnbnke amo tnv ayopad.

6) ‘Otav ta poiovra tng Forever Living Products armoktwvtat oo f HEow evog

FBO, o FBO &ivat o kUpLog unelBuVOE yLaL ThV LKAVOTTOLNoN ToU TIEAGTN UE ThV
QVTLKOTAO TN TOU TIPOLOVTOG 1 ThV EMLoTPOdN XPNHATWVY. I€ mepintwon dtadwviac,
n Forever Living Products Ba e€etdoel ta yeyovota kat Oa etAUoEL To TIPORANKAL.
Edv n eruotpodr) xpnudtwy yivel amd tnv Forever Living Products, to 610 mood Ba
XpewOel miow otov FBO mou enwdeABnke armd tnv mwAnaon Tou rpoidvtog.

Erwotpodn Xpnudtwv kat Atadikacia Emavayopdg yia tov FBO

21.04 Kotd tnv SLdpKeLa TG avtioTtoyng mepLtodou eyyUnong omwe £xet Slatunwoei,
n Forever Ba 6a,G OVTIKATAOTIOEL TO EAATTWHOTLKO TIPOIOV LE TO (510 poiov
(KA£LOTO) 1 YL KATTOLO TIPOLOV TToL eMteatpdidn otov FBO armd tov MeAdtn
ALOWVLKNC, AOYW N LKOWVOTIOiNGNG. Mot AUTEC TLC AVTIKATAOTACELG TIPOIOVTWY,
glval amapaitntn N £ykalpn MPOoKOULON TNS amdSeEng ayopdc. TETola ayopd
Ba mpémnel va £xeL mpaypatorolnOel artd tov FBO mou eriotpédel To mpolov.
Eru\éov, yLo avTIKOTOoTAOELS TIPOLOVTWY o€ évav FBO amd meAATe ALAVIKAG, Lo
amoSel€n MWANoNG otov EAATN ALOVIKIC Kol YPOrTth artoSeLen akupwaong padl pe
UTTOYEYPALUEVN OTOSELEN EMLOTPOPAG XPNUATWY KaL ETLOTPOMH TOU TTPOLOVTOS A TNG
abelag cuokevaoiag amatteitat. EmavaAapuBavopeveg erotpodég armo ta ibla drtopa
Ba amoppintovrat.

21.05 a) H Forever Living Products Ba emavayopdlet kaBe abLdbeto mpoiov nmou pnopet
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21.06

va TwANBEL, EKTOG ETALPIKWY EVTUTIWY, EGOCOV QUTO EXEL AYOPAOTEL LECO OTOUG
niponyoupevouc Swdeka (12) urveg anod onolovdnmote FBO tng Etatpeiag,

ToU €xXeL Katayyeihel tn Zuvepyaoia pe Tnv Etalpeia. TETola enavayopd Ba
nipaypatornownBei epocov o FBO mou £xet katayyeilel tn Zuvepyaoia €xel
TPWTA EVNUEPWOEL TNV ETalpeia ypamtd yla tnv katayyeAio TG Zuvepyaciag
KaL €L TopatnBel OAWV TWV SIKALWUATWY KoL T(POVOULWY Tou. O KatayyeAwy
FBO mpénel va emotpéPel OAa ta mpoidvta yla Ta omoia emBUpEL emotpodn
XPNHUATWY, padl pe T anodeifels ayopag otnv Forever Living Products.

B) Eav ta mpoiovta mou emiotpédovral amnod évav FBO mou katayyEANEL T
ouvepyaoia tou, iyav ayopacbei otnv Preferred Customer tiur, To Preferred
Customer képdog Ba adatpebei and tov FBO otov onoiov éxel motwOe(, edv
Ta mpoidvta mou emiotpédovtal eival peyalltepng agiag tou 1 CC, tote OAa Ta
bonus kat ta Case Credits mou €é\afe n avadoxn ypappn tou katayyéAhovta
FBO yLa ta mpoiovta mou eneotpadnoayv, 6a adaipedolv and and tnv
avadoyn ypaupn tou. EGv ta CC xpnotpomotifnkay yia avéAEn tou FBO 1 tng
avadoxng YPAKUAG Tou o avwTepo eminedo, autd Ba emavaunoloylebouy,
adol adatpebolv ta CC, mpokelpévou va StamiotwOel av oL ev Adyw aAlayEég
EMUMES WV TAPAUEVOUV OF LoU.

v) Av o katayyéAwv FBO emiotpéel omoloSrToTe MAKETO Ao TO OToio Asimet
KATToLo TtPOoidV, N EMLOTPOMH KO OL EKTITWOELG ATto TNV YPAUU avadoxnc Oa
untoAoyilovtat oav va emotpedouv OAOKANPO TO TTAKETO GUAAOYNAG, EV GUVEXEID N
T amo ta poiovra tou Asimouv Ba adatpebel amo thv emtotpodn ou ek6GONKE.

8) Metd amnd tnv enaAnBeuon twv otolxeiwv, o FBO Ba AdPet emiotpodn
XPNMATWVY HEoWw TPAmElNG amd tnv Etalpeia, o€ Moo (00 e TO KOOTOG TwV
TpoloVTwY Tou £xouv emtotpadel, pelov ta bonus TOU €X0UV MPOCWTTLKA
AndOel amod tnv apxikn ayopd, To KOGTOG CUCKEUACILAG KAl AIOCTOANG Kot GAAEG
TUXOV XPEWOELG.

€) META TNV QMOKATACTACH TOU KOOTOUG KOL TWV {NKLWV TIOU QITOPPEOLV Ao
™ ARén tng ouvepyaoiog evog FBO, Aoyw avtioupPatikng cupnepidopdg,
€av BéPBata untdpyouv, n Forever Ba amopakpuvel tov FBO amo to Zuotnua
Marketing, kat o0AokAnpo to Siktuo tou/tng Ba petadepbet amt' eubeiag otov
Avadoyo tou FBO tou omoiou €XeL TEPUATLOTEL N cUVEPYAOia e BAon TO
olOoTNUA TNG TPEXoLoAG LEpapxlag.

O “Kavovog Emavayopdc” avapeoa otov Avadoyo kat thv Etatpeia €xet
oxedlaoTel £xovtag WG oToXo va eMPBANEL oTtov Avadoxo Kal tnv eTatpeia tThv
uroxpéwon va Staodaiiotel 6tL o FBO ayopdlel pe cUvVEON Ta PolovTA.

O Avadoxoc Ba mpémnet va kataBaAetl kaBe mpoomabeLa yLa va TapEXEL

TIG KATAAANAEG 08nyieg otov FBO wote va ayopdlel Tooa mpoiovra doa
XpeLaovtal yla vo KAAUWPEL TIG AUETEG avAYKES TTWANOEwV. Ta tpoilovta mou
£xeL emuPePatwbdel n mwAnor toug, £xouv katavalwOei 1) xpnotpornolndei Sev
UTIOKELVTAL O€ emavayopd BaceL tou “Kavéva Emavayopdg”.

la neploodtepeg mAnpogopies ansuduvieite oto Mapaptnua 2.
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22.01

22.02

22.03

22.04

22.05

22.06

Kwdwag EmayyeApatikig Asovtoloyiag

AKEPALOTNTA, CEPACHUOG, EMLUEAELQL

() Elpaote unepridavol OxL LOVO yLa QUTA TTIOU ETULTUYXAVOUUE, aAAA yLa TO
TLWG TOL ETILTUYXAVOUUE. ITNV TPAYULATIKOTNTA, LEYAAO HEPOG TOU EVOLADEPOVTOC
Tou ipokaei n Etatpeia o€ peAlovtikoUg véoug Business Owners glval n
KANPOVOULA TNG AKEPALOTNTAG, O CEBACUOG TTOU ETUSEKVUOUE OTOUG AAANOUG
KaL n EMUENELO PE TNV oTtola XTIZOUPE ETUTUXNUEVEG Forever emxelpnoets. Qg
Business Owner, cag TPOOKAAOUE VA EEETACETE TIPOCEKTIKOTEPA TOV POAO
00¢ 0Tn SLaTHPNCN AUTWV TWV BACLKWY 0ELWV KOl TWV BOOLKWVY TIPOTUTIWV
OUUTEPLPOPAC e TPOTIO TToU Ba TPooBETEL TNV KANPOVOULA HaG Kat Ba
Staopalioel T pakpoxpovn apotaia emtuxia pag. H pn tpnon tTwv apxwv
mou neplypacdovtat otov Kwdika EmayyeApatikrg Acovtoloyiag pmopei va
08NYNOEL 0€ KUPWOELG EWG KAL TNV KATAYYEALX TNG CUVEPYAOLAG.

MNpoonaBeia, Ouoia kat Abociwon

() OL Forever Business Owners ekmatSeV00ouV TIG OLASES TOUG LE TLG APXEG TWV
anevuBelog mwAnoewv kat tou Alktuakou Marketing, urtoypappilovtag ott,
onwg kabe AAAn a&lodoyn mpoomdbeta, anattel Buoieg yia va eivat emtuxng. H
evel&la kat n olkovopkr eEAeuBepia o poodEPEL n Forever KATAKTWVTOL Ao
ekelvoug mou adlepwvovtal otn okAnpr) SOUAELA yLa LEYAAO XPOVLKO SLACTNUA.

OL FBO gival SIKTuwTég

() Ot Forever Business Owners givat SIKTUWTEG. XTI{OUV TLG TPOCWTILKES
ETUXELPNOELG ALAVIKAG TTWANONG, TNV ORASA TNG TTPWTNG TOUG YEVLAG KAL TLG
opadeg Toug o BABOC yevewv. Aev UTIAPXEL XWPOG VLA VoL AloSOUNCOUE H va
anoBappuvoue Toug AAoUG va xtioouv tn 8Lk Toug emeipnon.

Agv EMLTPEMOVTAL LOTPLKOL LOXUPLOKOL, LOXUPLOHOL ELOOSHLATOG KalL
unepBoAng oTov Tpomno {wnHg

() OL Forever Business Owners gilval eIAKPLVEIG OTAV IPOCGEAKUOUV VEQ

MEAN Yo va unv KAvouv UTtEPBOALKEC a€LWOELG OXETLKA e TNV ETatpeia, Tig
LOLOTNTEG TWV TIPOLOVTWY TNG A TI avtapolBEg pe Baon to Marketing Plan, eite
QUTOTIPOCWTTWG, EITE MECW KOWWVIKWY PECWV SIKTUWONG. Auto mephapBavet
LATPLKOUG LOXUPLOUOUG Kol TIPOPBOAEG eLlcodnLaToG oloudrmote eidoug.

Adoociwon

(o) Ot Forever Business Owners €ivat rotol otnv Etatpeia, To mTpoowrtiko K Toug
QVTUTPOOWTIOUG TNG KAt Toug AANoug Forever Business Owners, o€ KAOe meplmtwon,
amopeLYOVTOG KOUTOOUMOALS, KPLTIKN KAl TPLBES OTLG METAEY TOUG OXETELG.

Ynepndavog EmayyeApatiog otig AneuBeiog MwAroelg

() OL Forever Business Owners cupmnepldépovtal Katl evepyoUv wg umeprdavol

U
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22.07

22.08

22.09

22.10

22.11

22.12

22.13

22.14

ETIOYYEAUATIEG OTLG ATEVOELOG TTWANOELG KAl WG SIKTUWTEG.

EKpaOnon kaAwv apxwv Siktdwong
(at) O Forever Business Owners gkmatdelouv toug Forever Business Owners

TOU SIKTUOU TOUG KOl TNV OUAS A TOUG OTLG KOAEG apXEG TNG SIKTUWONG KOl OTOV
Kwbka cupnepldopdag.

OcTIKA otdon

() OL Forever Business Owners emidelkvUouv pia BeTikry otdon TG00 oTLg
ETUKOWWVIEG TOUG OO0 KaL 0T CUNTEPLDOPA, EITE AUTOMPOCWTIWG EITE HECW
KOWWVLIKWV HEowV Siktuwaong, oe 6Aoug toug Forever Business Owners, ota
mAaioLa Tou VeV ATOG OCUVEPYAOLOC Kot OpadLkoTtnTaC.

Yrootpén twv dAAwv FBO

() OL Forever Business Owners glval mpoBupot va fonBroouv Tig opasdeg
Toug kabwg kat va Bonbrnoouv toug dAoug Forever Business Owners Kal TG
OMASEG TOUG, WoTe OAoL va emwdeAnBoUlV ard pLa EMLTUXNUEVR, EVEPYT] TOTILKA
Kowotnta Forever Business Owners.

Suppopdwon pe tnv NMoAwtikn tng Etatpeiag, tov Kwdika EmoyysApatikig
Agovtoloyiag Kot tov Kwdikag AsovtoAoyiag tou EZEAN

() Ot Forever Business Owners yvwpi{ouv Kol 6UULopdwVOoVTaL LE OAEG TLG
o6nyieg g MoAttikng tng Etaupeiag, tou Kwdika EmayyeApatikic Asovtoloyiog
Kat tou Kwdika Aeovtoloyiag tou EZEAN.

Juppetoxn o Etaipikég EkGNAwoeLg

() O Forever Business Owners oto emninedo tou Manager mapakoAouBoUv
v mAetoPndia Twv eTapkwy ekGNAWoEWV Kot TPpowBouV TG EKENAWGELS TNG
Etatpeiog otnv opdda touc.

Hyeoia ek tou mapadeiypartog

() OL Forever Business Owners nyouvtal pe To mapddelypa ypdadovrag kat
urootnpifovtag véoug Forever Business Owners mpwtng YEVLAG, EMLTUYXAVOVTAG
KAOe prva ta 4cc Toug, ekmAnpwvovtag tig mpoinobéoelg yia ta Bonus Hyeolag
KalL emLtuyxavovtag ta kivntpa tng Etalpeiag (Mpdypaupa kwvAtpwy, Chairman’s
Bonus, Eagle Manager Retreat kat Global Rally).

Anoduyn untepBoALKAG ayopag TPOLOVIWY

() Ot Forever Business Owners evBappUvouv ta péhn toug va ripopnBevovtal
T(POLOVTA KAAUTITOVTOC TIC AVAYKEG TOUG YLA TIPOOWTILKH KATOVAAWGCN KAl TG
QVAYKEC TWV TTEAQTWYV TOUG armodeUyovtag UrtepBoAKEG AyOPEC TIPOLOVTWV.

AKkepadtnTa 6T0 POAO TOU Avadoxou

() Ot Forever Business Owner amodgxovtat ott évag urtoyridLog Forever
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22.15

22.16

22.17

22.18

22.19

22.20

Business Owner pnopet va yivel péAog otnv opdda tou Forever Business Owner
TIOU TOV £XEL EVNUEPWOEL YL TNV ETILXELPNUOTIKN EVKALPLA KOLL OTTEXOUV QIO TNV
npooéhkuon uroPndiwv FBO mou €xouv nén mpooeyyloBei anod dAhoug FBO.

AVTLUETWTILON MPOKANCEWV Kot TTPOBANpATWY

(at) Ot Forever Business Owners acXoAoUVTOL TTPOGWTILKA LLE TIPOKANOELG KOt
nipoBAnpata kot Sev ta potpalovtal e Toug Forever Business Owners mou Sev
EUTIAEKOVTOL TIPOCWTILKA, OUTE Ta SNLOCLEVOUV OTA LECA KOWVWVLIKAG SIKTUWONG.
XpNoLomoLovv KATAAANAOUG TPOTIOUG EMKOWVWVIOG yLa VO avalnTroouV
QTIOVTHOELG ) va EKPPACOUV AVNOUXLES, EEKLVWVTAG PE TOV avAS0X0 TOUG, Kot
0T ATOMO TOU SIKTUOU TOUG 0T Ypapun avadoxng 1 mpog thv Etatpeia yla
TIEPALTEPW EPELVAL.

Anoduyete t Stadrpion nPoidvIwy Kal uTtnPeoLwv ntou Sev eivar Forever

(at) Ot Forever Business Owners amtodelyouv va tpowBouv kat / | va mwAouv
nipoiovta f untnpeoieg mou Sev eival Forever xwplg mponyoUpevn ypartth
€ykplon twv Kevtpikwv Mpadeiwv otnv Apepikn.

YriepPOALKEG XPEWOELG YLOL CULLLETOXH) OE CUVAVTHOELG

() Ot Forever Business Owners améxouv va tpowBouv A va ¢pthofevolv
eKONAWOELG, OEULVAPLA, SLOSIKTUOKA CEULVAPLA ] CUVAVTNOELG, aveédptnta
Qo TOV TOTO 1} TOV TPOTO AELTOUpYLAG TOUG, PEoa oTovV KUKAO Twv FBO tng
Forever, Tou n xp€won yLa tétola §paotnpLotnta untepPaivel To EUAOYO KOOTOG
SLe€aywyng Toug. O oKOmOE Yo OAEG TIG TAPOUOLEG SPACTNPLOTNTEG Eival va
Snuoupyndet evdladépov kat eloddnua péow tou Marketing Plan tng Forever.

Juvavtnoelg ota ypadeia Tng etatpeiog

() Ot Forever Business Owners gmidelkviouv tnv ipobupia toug va Bonbricouv
AaM\oug FBO, avetdptnta amo tn ypapur avadoxng, KAAWVTAG EKELVOUC Kol TOUG
KAAEGUEVOUG TOUG O€ OUVAVTNOELG TTou Ste€ayovtal ota ypadeia tng Etatpeiag.

NeiBovrag toug FBO va teppaticouv Th ouvepyaoia

() O Forever Business Owners amogpelyouv, e OMOLOVEATIOTE TPOTO, Va
TipoKaA£o0oUVY, va e€avaykAaoouy I va reicouv omolovdrmote dAAo Forever
Business Owner 1 Preferred Customer va teppatioel Tn cuvepyaoia Tou, va
MU oEL va aoKeL TIG SpaoTtnPLOTNTEG TOU 1 VA LELWOEL TIG SpacTtnpLOTNTEG TOU
yla omotodnmote Adyo.

Awadnpion TG TUNAG TwV Ttpoioviwv. Evag FBO amayopevetal va dtadpnuilet
L€ OTIOLOSATIOTE TPOTIO TA TIPOLOVTA OE OTIOLOSHTIOTE TLUN HIKPOTEPN OTIO

v Npotewvopevn Atavikn Tiun. Autd adopd pia T mou €xel SnAwbei n
omoladnmote AAAN TLLOAOYLAKH TIPOKTLKA TIOU LELWVEL TNV TR TWANONG TWV
TpoilovTwy TG Forever kAtw amd tnv Mpotewvopevn Atavikn Twun.



Napaptnua 1 — Eykekplpéveg LotooeAideg FBO

‘Opot ko MpoiUmoBéoeLg

1 Tevika

‘Evag FBO pnopel va StadnuLotel kat va mpowBroet mpoidvia Hovo HECW ToU
T(POOWTTLKOU TOU NAEKTPOVIKOU KATOOTHATOG TNG Forever otnv LotooeAida
www.foreverliving.com fj oe Avedptntn lotooeAiba FBO KaTOMLY yKPLoew( ((La
“Eykekplpévn Lotooehida FBO”), cUpdwva Pe Ta KpLthpLla omwg opilovtal otnv
MoAttikn kot otig Atadikaoieg Tng Etatpeiag kat otov Kwdika ETtoyyeEAUATIKAG
Agovtoloyiog (“MoAttikn Etatpeiag”). EKTOg amd tn cuppdpdwaon Pe ONeG

TG TUTIIKEG SLtadikaoieg tng Forever Living Products onwcg kaBopilovtal otnv
MoAttikn Etatpeiag, o FBO mPEMEL va GUUHOPPWVETAL LLE TOUG OPOUG Kal

TG MpoUmoBEaeLg Tou mapovTog MapapTAUATog 1, To 0moio CUUTANPWVEL,
EVOWHATWVETAL Kat Bewpeital pépog tng MoAttikng Etatpeiog, cuvoilovroag
TOUG TPOGHETOUG OPOUG KaL TLG TIPOUTIOBETELG TTOU ATTOLTOUVTAL YLOL ML
Eykekpipévn lotooehiba FBO.

O FBO pmnopet va mpowBel kat va SLaBEtel pog ayopd Ta poidvia tng Etatpeiag
o€ Ja avegdptntn otooeAiba n omoia mAnpol Toug dpoug Kat TG tpoimoBEoelg
onwc¢ avadépovtal otnv MoAltikr Etalpeiag kot og auto to Mapdptnua Kat

Ba mpémel va éxel AdPeL Eykplon eyypddws armod tnv Etatpeia 600 Unveg

Tipy, n (omola) éykplon dev Ba amoppintetal xwpig Adyo (autr n avedptntn
EYKEKPLUEVN LoTooeAiSa avadEpetal ws “EykekpLpévn lotooelida FBO”.

O FBO mpE£TEL va EVAUEPWVEL EK TWV TIPOTEPWV yLo tat URL(S) Kal ta pmopikd
onuarta ta onoia Ba xpnowuonotnBouv otnv LotooeAida yla tnv omola Ba
XPELAOTEL £yKpLon, KABWG KAl TUXOV TPOTIOTIOLOEWVY KATA TN SLAPKELD LOXVOG
™G ouvepyaciog. Ta URLS Kol Ta EUTOPLIKA ONUOTA O Kapia epintwon Sev
TPEMEL va elval EMLIAKLA TIPOG TNV UTTOCTOON KAl TO KUPOG TNG Etatpelag kabwg
KaL TWV TIPOTOVTWY TNG.

O FBO Ba mpénel va dlatnpet pio evnuepwiévn Aiota pe 6Aa ta URL tou
Xpnotpomolel yla va Stadnuicel kat va mpowdroet Tta mpoidvta tng Etalpeiag
KQLL VO TNV TIPOCKOWIZEL TNV TTPWTN EPYACLUN NUEPQ KABE prva otnv Etatpela.

Y€ mepintwon mou o FBO mpotiBetal va avabewprnoel onUavVIKA Tty
Eykekpipévn lotooehiba FBO, mpénel va eldormolel tnv ETalpeia ek Twv MPoTtépwy
nipwv Kukhodoproel enionua n avabewpnuévn totooeAida kat n Etalpeia Ba
KAVEL TOV EAEYXO yla va SlamoTtwoel av e§akohouBoUv va tTnpouvTal Ta KpLTipLa
onwg neplypdacdovtal oto Napdaptnua autod. H avabewpnuévn EykekpLévn
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lotooeAiba FBO mpémel va AAPeL TNV €YKPLON €K TWV TPOTEPWV yYPADWGS aTIO
v Etatpeia, mpwv dSnpooteuBei, n omola £ykplon dev Ba amoppitteTal Ywpig
Aoyo.

Napouciaon. O FBO pe Eykekpluévn lotooelida FBO Ba mpemel va Staodaliost
OTL TNV EYKEKPLUEVN LoTtooeAida FBO tnpouvtal ta €AG:

”ou

a) Aev xpnotomnoleital n enwvupia “Forever Living”, “Forever Living Products”
1 TOL KATOXUPWHEVO EUMTOPLKA CHUOTA, AoyOTUTa, Kat/f oroladnmote enwvupia
™G ETOLPELAG ) TWV BUYATPLKWVY TNG ) TOL OVOUATA TWV TIPOLOVIWV TNG ETALPELA,
elte avtolola gite o€ CUVOSUAOUO e AANOL OVOUATA, YPAUUOTA ) SLAKPLTIKA, TO
ovopa topéa (domain name) yia tnv Eykekpipévn lotooeAida tou FBO, kTG av
EXEL EK TWV TIPOTEPWV €yypacdn €ykplon amd tnv Etatpeia.

B) Oa mpémel va gival apéows cadég 0t n Eykekplpévn lotooeAida tou FBO
avhkeL o évav aveédptnto (FBO), SnAwvovtag Eekabapa to dvoud tou FBO
GUUMANPWVOVTOC Kat Thv tpoodnkn “Avedptntog Forever Business Owner”
anapaitnto oe OAEG TLG EYKEKPLUEVES LOTOOEALSEC TwV FBO.

Y) ZTNV eyKeKPLUEVN LoTooeAiba Ttou FBO Ba mpémel va epdaviloviatl povo ta
nipoiovta tng Etatpelag, ektog av £xeL mponynBOel £ykplon amo tnv etalpeia.

8) Elval emayyeApatikd oxedlaopévn kat Sopnuévn avaoyn Ue Ta poTtuma
KQlL TNV ELKOVA TNG eTatlpeiag. To meptBarlov tng Eykekplévng lotooeAidag
FBO mpé£meL ava mAoa OTLYHNA VoL ELVOL GUVETIEG LLE TO XOPOKTAPA KOL TNV
€lkova tng Etatpelag kat Twv Mpoidviwv tng. H eykekpLlévn totooeAiba tou
FBO 6gv Ba mpémel va petaBailel i umtoBabuilel tnv ewdva tng Forever
(Forever Brand), 6mwg yla mapdSetlypa To Gvoua, TO OrHa, TO TIEPLEXOUEVO TOU
(oupmEpNAUBAVOUEVWY TWV UNVUUATWY, TWV ELKOVWY, TWV CUVEECUWY KoL
aMwv otoxeiwv) fi / kat tng cuVoAkAG pdaviong.

€) Oa npémnel va epdavilel pwroypadicg dAwv Twv npoidvtwy tng Etatpeiog mou
elvat Stabgopa pog wAnon, pe Suvatotnta va epdavilovrat oToug XprioTeg
Ue avaAuon peyahUtepn Twv 72 pixel ava ivtoa (ppi). OAeg ot pwrtoypadieg

TwV npoidvTwy tng Etatpeiog mpémnel va mapgxovtat amno tnv Etatpela, pe kabe
erdUAaEN TWV OpWV KL TPOUTTOBEGEWY TTOU pmopouv va et BANBoLV yla T
XPNon Toug, N va £XouV eyKPLOEL amo TNV ETaLpELa EK TWV TTPOTEPWV.

oT) Oa TipEMEL va iepAaBAvVEL tepLlypad£g TWV Tpoildovtwy tng ETalpeiag mpog
ntwAnon. O FBO Ba mepthapBavel povo neptypad£g mpoidviwy mou mopéxovat
arod v Etalpeia f eival EYKEKPLUEVEG ATIO QUTAV.

) Oa MPETEL VO TIOPEXEL AKPLBELG KaL [N TaparAavnTIKEG TTAnpodopieg
OXETIKA HE Ta Tpolovta tng Etatpeiag. ZUpdwva pe tny napdypoado 16.02(v)
™¢ MoAttkng Etatpeiag, o FBO Sev propet va SnAWGCEL A va LoXUPLOTEL,
£UUECQ ) PNTA, OTL TA TpolovTa TG ETatpeiag pmopolv va mpoAapuBdavouy, va
Slayvwaoouy, va Bepameloouy i va KATELVACOUV omoLadnmote aoBEévela n
LaTtpLkn tabnon. Ta mpolovta TnNG TaLpeiog mou MPOKELTAL VO KaTavaAwBouv
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TPEMEL va SLaTiBevTal 6To eumdpLlo WG TPOdPLUA | WS CUUTANpWHATA Slatpodng
KalL KataywpoUvTal w¢ TEToLa TtayKoopiwg. H Etalpeia Sev mapayel rj SLavepeL
TpoloVTA TIOU pmopoUV va BewpnBouv GopUaKEVTIKA TTPoiOvVTa 1) Umopouv va
BewpnBouv 1 / kat va meptypadolv we poopt{opeva yla Bepareia.

n) Na givat elkoAn katd TV mAorynaon Kat va SLEUKOAUVEL Pe Tn Asttoupyia
avalATnong KoL KATtnyopLomoinong ava mpoiov Kol ava OELpEC TTPOIOVTWV.

0) Na €xel BeAtiotomotnOel yla xprion o€ TuTkf avaAucn oBovng kat
npoypdppata avalitnong otooeAidwv (web browser)

1) Na epdavilet tn StevBuvon URL tou FBO otn ypapur dteubivoswy tou
TPOYPAUHUATOG TEPLYNGNG 0TO ALadiKTUO avA Ao Ty KOTA TN SLApKELa
™¢ Sladikaaoiag mapayyeAiag

K) Na repléxet pla oUvEeon We TNV emionpn wotooeAida tng Etatpelag,
www.foreverliving.com, yla v SLEUKOAUVEL TNV TPOGRACN TWV TEAATWV.
H Eykekpluévn lotooeAida FBO Sev Bo cUVSEETAL E LOTOTOMOUG TTOU
urnoBaduilouv tnv enwvupia tg Etatpeiac.

A) Na pnv mepLéxet, avadépetal o€ n elvat cuvSedepévn e AAEG LoTooeAISES
TIOU TIEPLEXOUV TTOPAVOHO, ACEUVO 1} TTOPVOyPadLKO UALKO 1) oeAISEG TTOU
nipowBouv tn Bia, Tig Stakpioelg f mepLéxouv Aektikn Bia.

1) Oa mpémel va prhoeveital amnd Evav aflomoTo TapPoxo UTNPECLWY
Sladiktbou, og €vav a&Llomioto SLaKoULoTH UPNAAG TTOLOTNTOC KOl LE EMAPKEC
€UpoG LwvNg yla va avtanetEABeL otn péon Itnon Twv MeEAATWV XwpPig
onUavTikig pelwon g TaxuTnTag 1 TnG aglomotiog. EQv n EykekpiLpévn
lotooeAiba FBO ¢hoteveital amod mhatdopua tpitou, o FBO Ba efaodalioel
OTL oL teAdteg Sev Ba emiokémtovtal TV Eykekplévn lotooeAida FBO péow
LotooeAidac mou dépet To dvopa ) To Aoydtumo tng mAatdopuag tpitou. H
Eykekppévn lotooehida FBO mpémel va eivat ToAU a&lomiotn Kot TpooBAactyn,
pe SlaBeoipotnta touAdyLotov 99,9% kat oAU ULKPO XPOVO AVOOVNG.

Marketing. O FBO mpémeL:

a) Na cuppopdwveTal TAVTOTE e OAOUG TOUG LOXVUOVTEG VOOUG Kall
KaVOVLOpOUG, Ttou TiepthapBavouv aAdd Sev meplopidovtal, otnv mpootacia
Twv deSopEVwY Kal TNV tpootacia TG WLwTIKAS LwnG (cupmephapBavouévou
Tou KavoviopoU GDPR (EU) No 2016/679 yia tnv pootacia Twv Sedopévwv
VEVLKQA), TIG TIWANOELG €€ AMOOTACEWC, TO NAEKTPOVLKO EUTIOPLO, TNV TTpOCTACLA
TWV KOTAVOAWTWY KaL TV euBUVN yLa ta tpoiovta, GUYKPLTKA Sladruon,
aB£pLTo avtaywviopd, SucdniuLon, NAEKTPOVIKEG UTIoYPAdECG KoL SIKALWUATA
TIVEUMATIKNAG LSlokTnolag.

B) Na amotpémnetal n mapddoon i mwAnon npolovtwy tng Etatpeiag mou
aroyopelovTaL amnod TOTMKoUG VOUOUG Kot Kavoviopoug (dnA. Nopoug rept
cuoKkevaolag Kat opaveng, Stadopomnotiosig 6cov adopd otn cuvOeon,
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amayopeVOEL OUCTATIKWY, TIEPLOPLOOL TWANCEWV) 1 / KaL Sev £xouv
kataxwpnOet amno tnv Etatpeia oto mbavo onueio mwAnong.

v) Na Aettoupyet tnv Eykekplpévn lotooeAida FBO amokAeLoTIKA e TO S1KO

TOU Ovopa Kot Sev emtpEmnetal va e€ouatlodotel tpitoug va ouvdEovtal Ue TtV
Eykekplpévn lotooehida tou FBO pe omolovénmote Tpomo nou Ba prnopovos va
T(POKAAECEL GUYXUON OTOUG ETILOKETTEG TNG GEAISAC OXETIKA HE TNV TOUTOTNTA
TOU KOTOXOU Kl Tou Xprotn tng Eykekpuévng lotooelibag FBO.

8) Aev eTuTpénEeTal O€ TPITO KEPOG VAL TAALCLWVEL TNV EykekpLuévn lotooelida
FBO (AtoL To apov meplexopevo tng Eykekpiuévng lotooelidag FBO oe
omoladnmnote LotooeAida Tpitou pépoug) ) va uTtdpxel cUVEEGN Ue omoLadnmoTe
eowteptkn (umo) oeAida (deep link)* evtdg tng Eykekpipévng lotooelibag FBO
otnv omnola dev yivetal cadng avadopd oto ovopa tou FBO (m.x. cuvSeouog
TPOG MLa ECWTEPLKN N BonBnTikn ceAiba mou BplokeTal o€ €va 1} MEPLOCOTEPQ
enineda kdtw amnd v apykr oeAida tng Eykekpipévng lotooelidag FBO). Eav
o FBO avtiAndOei 6Tl omolodnmote Tpito HEPOG KAVEL cUVSEDN LE OTtoLadATIoTE
(umo) oeAida Tou meplExeL mpoiovta tng Etatpeiog, o FBO Ba xpnotpomnoliost
€UAoyQ QO EUMOPLKNG AMOPEWS LECA LA VO OTTOTPEPEL LaL TETOLAL
nipoomadeLa.

€) AntayopeUetal n xprion otnv Eykekpipévn lotooeAida FBO twv dwtoypadLwy,
video 1 ortotoudrmote S1adpNULOTIKOU UALKOU TTOU UTIOKELVTOL OE TIVEU LOTLKAL
SKaLWHATA, EKTOG KAL AV N XpHon autwv £xeL eykplBet amd tnv Etatpeia.

ot) Z0udwva pe tnv mapdaypado 19.02 (y) tng MNoAtikng Etapeiag, dev
TIPETEL VAL XpNOLOTOLETAL 0TO ALadiKTUO OTIOLOSHTIOTE YPATTTO, EKTUTIWHEVO,
KATOXWPNHUEVO UALKO Stadrpong kat tpowBnong mou va meplypadeL éva
Tpoiov tng Etatpeiag i to Marketing Plan fj ortolo8rmote dAAo UALKO Ttou

Sev POOTATEVETAL OTTO TVEUATIKA SIKALWUATA KAl SEV TTAPEXETAL OO TV
Etatpeia, ektdg edv 1o UAKO auTd €xel umoBAnOel otnv Etatpeia kot £XeL
€YKPLOEL ypamTwe amo authyv npotou dtaveunBei, dnuooteuBel i extumwOet. H
€ykplon autn dev Ba amoppintetal Ywpig Adyo.

) BeBawwOeite OtL oL NAekTpoVIKEG Sladnuioets, OTwg Ta StadnULOTIKA
banners, ot StadpnuULOTIKES adloeg Kal ol Slapnpioelg o unxaveg avalitnong
(r.x. Google AdWords), 6gv Ba pokaAéoouv oUyxUGCN OTOUC ETILOKENTEC OGOV
adopd TNV TAUTOTNTA TNG TNYAE Kot Ba avayvwpilouv wg Snuloupyd autwy Tov
ave&aptnto FBO. Agv nipénet va Snpoupyeital n avtiAnyn, e onolovenmote
TPOTO, OTL O EMLOKENTNG EMLOKEMTETAL TNV €Mionun totooeAida tng Etatpeiag.
Omoleabrmote NAEKTPOVLIKEG SladnUioEeLg TIPETEL VAL TIEPLEXOLV €vav CUVEEGHO
LE TOV TIPOCWTTILKO oVVEEGO Tou FBO 0TO KATAOTNUA ALAVLKIG TOU
www.foreverliving.com 1 otnv Eykekpiuévn lotooeAida FBO.

n) BeBawwBeite 6Tt OAa ta pnvupata tou FBO oe oxéon We tnv Etalpeia n
Ta npoilovta g Etatpeiog ota péoa kowwvikng diktvwong (r.x. Facebook,
Twitter kat YouTube) cuppopdwvovtal pe GAoUG TouG LOXUOVTEG VOUOUG
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KQlL KAVOVLOOUG, TOUG YEVIKOUG OPOUC Kot TTPOUTIOBECELSG TG TAATHOPUAG

TWV LEOWV KOLWVWVLKNG Siktuwaong, Tnv MoAttikn tng Etatpeiag kat o auto

to Napaptnpa. Mwa ceAiba ota Héoa KOWWVLKAG SIKTUWOoNG Ba TIPEMEL vau
avapépel cadwg ot motov ave€dptnto FBO avikel yla va amotpePetl Thv
TMAPAMAGVNON TWV KOTAVAAWTWY. H 6eAiSa Twv HECWV KOWWVLKAG SIKTUWONG
umopei va cuvSeBEel e TO TPOCWTILKO NAEKTPOVLKO Katdotnua FBO oto
www.foreverliving.com 1} tnv Eykekpluévn lotooeAida FBO. Eival amokAELOTIKN
€uBuvn Tou FBO mou Snpioupyel kat Slatnpet Tig oeAISEG TwV HECWY KOWWVLKAG
Siktuwong yla va Staohaliost 6Tt OAa Ta UNVUUATA TTOU £X0UV KaTtaxwpnBel
ard auTov i amnod Tpitoug cuppopdwvovTal e OAOUG Toug dpout. Ta pnvipata
mtou Sev mMANpPoULV Toug dpoug mPETeL va Staypadolv ApEcwE.

0) Oa npémel va tnpeitatl apxelo pe OAEC TLG TWANRCELS TWV TPOTOVTWY TTOU
TipaypatonololvTal LEow tnG EykekpLuévng lotooeAibag FBO kat va givat
SlaBéotpo otnv Etatpeia katomw Intnong.

* ouvbeapog mou obnyei Tov ypriotn tou Atadiktiou og dAAn totooediba Tou ibtou SiktuakoU TOmou

E§uninp£tnon Katd tnv mwAnon Kat Petd anod auth. O FBO mou Kavel WA OELg
péow Sladiktiou mpémnet va Stacdalioetl OtL n Eykekplpévn lotooelida FBO
TILPEXEL:

a) KatdAAnAeg avadopég i SuvatoTnTES EMIKOWVWVIAG YLaL VA TIOPAKLVACEL

Tov TteAdTn va InTroel cUPBOUAEC amd KaTapTiopévo FBO Katd tn Stapkela
TIPOCWTTILKWV GLUTNTACEWY TIPOKELUEVOU va SlatnpnBel n eTalpiki apxn g
T(POCWTTLKAG TIWANONG TwV TPolovIwy TN Etatpeiag, kaBwg Kat Katd tnv
niwAnon oto Atadiktuo. Eldikotepa, n Eykekpipévn lotooeAida tou FBO Ba
TIEPLEXEL TO Ovoua, T SltebBuveon Kol dAAa otolyeia emikowvwviag tou FBO yia
SLEUKOAUVON WLAG TIPOCWTILKNAG CUVOLIALAG.

B) H aodalela Twv MAnpodopLwV Kot oL TPOTOL TTANPWHAC TIOU yivovTal UE
XPron aUTOU Tou AOYLOMLKOU KpuTttoypadnong mpEMeL va eivat cUpdwvn

LLE TOL TPOTUTIAL TOU KAASOU KL TOUG LOXUOVTEG VOLLOUG KL KOVOVIGHOUG,.

‘Otav oL MANPWHES TwV TPoiovIwy TN Etatpelag yivovtal SEKTEG HEOW TNG
Eykekppévng lotooeAidag FBO 1 evog KaBoplopévou GUOTHATOG TTANPWHWY
tpitou pépoug, OAa ta otolyeia MANPWUNG Kat ta Sedopéva Twv MEAATWV TIPETEL
VOl TTPOOTATEVOVTAL EMAPKWE LLE TN XPHion KpuTttoypddnong touAdylotov 128

bit kot tn Slatripnon evog £yKUPou TILOTOTONTIKOU aoAAELNG OXETIKA LE TNV
Eykekppévn lotooehiba FBO.

y) MoAwtikr emiotpodwy, cupmepAapBavouévng TG AMOTEAEGUATLKIG
uminpeoiag emotpodwy, cUUbWVA UE TIG SLatdEelg mou opilovtal otnv Evotnta
3.03 (a) tng MoAwtikig Etatpeiag. Kabwg n mapdypadog 3.03 (8) tng MoALTIkAg
Etatpeiog epappdletal avaldywg, o FBO eivat mpwtioTwg unmebBuvog yia tnv
LKavoTtolnon Tou TEAATN HE TNV avtaAAayr omolwvSnAmoTe mpoidvtwy f TV
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€MLOTPodI XPNUATWY ToU KataBAANovTal og TepIMTWon EMOTPODNG.
8) Zadng mapouaciaon ToUAAXLOTOV TwWV akOAoUBwWV TANpodopLWV:
(i) Aemtopépeteg yia tov avedptnto FBO.

(i) Nepypadn Twv mpoidvtwy tng ETatpeioag mov npoodEpovtal anod tov
FBO, TLG TLMEG, Ta €060 ATIOOTOANG KAl AETTTOUEPELEG.

(iii) M€BoboL MANPpWUAG Kot aodaAEC GUOTNILO TANPWLWV.

(iv) Zadn mepypadn tng Stadikaoiog mapayyeiiag,
OUUTEPAAUBAVOUEVWY TWV TIANPODOPLWY OXETIKA HE TA SIKALWUOTA
€VOG TIEAGTN VO AKUPWOEL Ll 0YOpA oUdWVA E TOUG LOXUOVTEG
VOUOUG TIEPL TTPOOTAGLAG TWV KATAVOAWTWV.

(v) Toug LoxUovteg dpoug Kal tpolmoBEaelg TWANonNG, oL omoiot
TPEMEL va eivat StaBéatpol ava maoa oTLypr Katd tn dtadikaoia
napayyeAiog.

(vi) MAnpodopieg OXETIKA ME TLG SUVATOTNTEG ETILKOLVWVIAG TOU
ayopaoth (cupneplapBavouévou tou aptBpol thAedbwvou Kal tng
NAekTPOoVIKAG StevBuvong tou FBO) yla Intrpata mou oxetilovtal Ue
TOUG KATOVOAWTEC, TTou TtepAapBavouy, aAAd Sev meplopilovtal o
EMLOTPODEG TIPOLOVTIWV ) EYYUNOELG.

(vii) O FBO Ba eivat umelBuUVOG yLa TNV AmooToAn KAl TO XELPLOUO
TapayyeALwy mou €xouv kataxwpnBel otnv SikA Tou avegdptntn
LotooeAida. H Forever Living Products Ba SteukoAUveL thv tapddoon
uovo otov Lsloktrtn tou webshop (FBO). H amootoAn kat o
XEPLOKOC TIPETEL v TTANPOUV TN cUVABN MPOTUTIA TTOLOTNTAG OTIWG
Tapéxovtal HEow tng idlag tng Etatpeiog. Auto meplhapBavet
mAnpodopieg AmooToANG Kat EKTINGN TOu XpOvou mapadoong.

(g) KaBe FBO Ba mpémet va tnpei akpBn apxeia Twv pnviaiwv nTwAfcswy, ta
ormola apyeia pmopolv va UTIOKELWVTAL O€ emBewpnon amnod tnv Etalpeia
KaTomv eUAoyng eldonoinong. Autd ta apxeia Ba mepthapBdvouv avadopég
OXETLKA WE TNV amoypadr arnoBEUatog oTo TEAOG ToU HAva.

2 Anolnpiwon

Me tn Snuoupyla pog Eykekpluévng lotooeAidag FBO, o FBO cupdwvel

VOl UTEEPAOTILOTEL AR PWG, VO AN ULWOEL KOL VoL amaAAdEeL amo
omotadnmnote euBUVN TNV ETatpeia Kat Tl cuVEESEUEVES UE AUTHV OVTOTNTEC
(oupnepAapBavopévwy, eVEEIKTIKA, Twv SLELOUVTWYV Kot UTOANAAWV TNG)
Qo KaL €VOVTL TUXOV ZNULWV TIOU TIPOKUTITOUV 1) OXETI{OVTaL e OTtoLaSNoTE
aglwon Tpltou OXETIKA UE (a) TN XPrion Ao €04G 1 OTIOLOUSHTIOTE TPITOU pLag
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eYKeKPLUEVNG LotooeAibag FBO (B) mapaBioon twv Opwv kat MpolnoBécewv i
napafioon tou edappootéou Sikaiou and e0Ag KoL TOUG TEALKOUG XPNOTEG, 1
TOU TIEPLEXOUEVOU, 1 (V) pa Stadopd peTatl 004G Kal OTOLOUSAHTIOTE TEALKOU
XPAoTn. Oa pag amolnNULWOETE yLa apoLBEG SIKNYOPWY, KABWE Kat yLa Tov
XPOVO amooXOAnong Twv UTAAAAAWY 1 eVTOAEWV Kal Yo Tol UALKA ayadd,
QVTATIOKPLVOUEVOL OE OTIOLOSTIOTE KA GN TPITOU 1] GAAN UTIOXPEWTLKI EVVOUN
€vToAn 1 Sladikacia mou oxeTiletal e aELWOELS TPLTWV TTOU TtepLypadovTal oTa
(o) éwg (y) Lo MAvVw OTLG LEANOVTLKEG TPEXOUOEG WPLALEG QLUOLBEG.

3 Kupwoeig

H un cuppopdwaon pe toug mapdvreg Opoug kat NpolnoBéoelg pmopel va
08nNYAOEL 0€ KUPWOELG TIoU TtepAapBavouv, aAd Sev replopilovrtal, o
QVOOTOAR 1] OKOUO KOL TEPUATIONO, cupTepNapBavopévng Tng euBuvng yla
TUXOV {NULEG TTOU TIPOKARBNKAY, TNG CUVEPYAOLAG UE TNV ETLXELPNnON FBO,
Salwpa xpAong Twv EUMOPLKWY CNUATWY, KaBWG Kal to Sikaiwpa mwAnong n
Slavoung mpoidvtwy tng Etalpeiog. H Etatpeia Siatnpetl emiong to Sikaiwpa va
oK OEL omoladnmote GAAa €voika Léoa TTou TIPOBAEMOVTOL ATTO TO VOUO yLla
napapioon twv napoviwyv Opwv kat MpoinoBéoswv.
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Napaptnua 2

I_I 1 Elcaywyr - Opopoi

ni.1

Mn1.2

Mni.3

ni.4

Mn1.5

H Forever Living Products Hellas M. EPE kat n Forever Living Products Cyprus
L.T.D (mou oto mapov eyxelpidlo avadépovtal wg “n Etalpeia”) mpowbolv to
olOoTNUA TWARCEWYV TIOU avadEPETAL 0TO TAPOV EVIUTIO.

H Forever Living Products Hellas M. EPE kat n Forever Living Products
Cyprus L.T.D eival cuvdedepéveg emiyelproelg pe tnv Forever Living Products
International Inc, tng omoiag n £6pa eivat otnv Apilova, HIMA.

To Zuotnpa Marketing tng Forever Living Products otnpiletat otnv el\kpivela
KOl TNV OKEPALOTNTA, TtapExovtag Sikatn Kal ion eukatpia 6Tov olovdnAMoTE va
Snuoupynoet pia kepdoddpa emixeipnon.

H Etatpeia eivat pélog tou EAANVIKoU Zuvdéopou Etatpewwv AneuBeiag
MwAnoewv (EZEAN).

«Aitnon Eyypadng FBO» sival to emionpo £€vtumo mou unoypadel KATOLOG

yla va yivel Preferred Customer, to omoio ¢£peL LOVASLKO OVayVWPLOTIKO
aplBuo (kwdikoc), ta otolyeio tou Avadodyou kat eykpivetat and tnv Etatpeia,
edpdoov €xel ohokAnpwOel n mpwtn mapayyeAia. H Etatpeia ev amnattetl tnv
uroypadn tou Avadoyxou otnv Aitnon Eyypadnc. Mapoda autd, eivat avaykaio
n Attnon va nept\apBavel To dvoua Kal Tov KwdLko cuvepyaoiag Tou Avadoxou
TIPOKELUEVOU QUTH va yivel amodektr amo tnv Etatpeia. Avtibeta, yla va ivat
€ykupn n Attnon Eyypadng Ba mpémnel mavta va pépel tnv untoypacdr tou FBO.
Omnoladnmote evépyela utoypadig GAAOU POoWIou K HéPouG tou FBO Ba
Bewpeitatl mMAaotoypadio kat Oa dEpel OAEC TIC VOULUES KUPWOELG.

I_I 3 EyyUnon Emwotpodn Xpnpdtwv, Enotpodég kot Enavayopd Mpoidviwv

n3.1

Méoa og xpovikr Stdpkela 60 NUEPWY ATIO TNV NUEPOUNVIO ayopdg Tou
TpoilovTog amno tnv Etatpeia, n Forever Ba avtikataothoel Ue VEo, (6Lo tpoiov,
1o TIPOidV Mou emeotpdadn otov FBO amod tov MeAdtn Atavikng, Aoyw pn
LKOVOTOINOoNG. Ma AUTEG TIG AVTIKATOOTACELG TPOIOVIWY, Ao EMLOTPOPES
Melatwv Alavikng o FBO, amattouvtal n anddelén ayopdg amnd tnv Etatpeia
Kol N arodel€n Alavikng mwAnong Kat emotpodni xpnudtwy amno tov FBO tng
Etatpeiog otov Mehdtn. H ayopd tou emtotpedoOpevou Tipoidvtog Ba mpemet
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va €xeL yivel amo tov FBO mou emiotpédet To mpoiov.EmavaiapBavoueveg
€MLOTPODEG TPOLOVTWY amod Ta dLa dtopa Ba anoppinrtovral.

M3.2 Méoa og xpovikn poBeopia 30 NUEPWV Ao TNV NUePOUNVia ayopdg tou
TpoilovTtog amod tnv Etatpeia kat ed' doov to mpoidv eixe ayopacbei €€ apxng
artd tov FBO yLa TpoowITIKA Tou Xprion, UMOpPEL va paypatomnolnOet emiotpodn
Kal avtaAayn eVOg EAATTWUATIKOU TIPOLOVTOG ME €va (810, VEO. ot QUTEC
TLG QVTLIKATAOTAOELG TIPOLOVTWY amo tov FBO, amatteltal n anddeln ayopadg
amno tnv Etatpeia. H ayopd tou emtotpedOpevou mpoidvtog Oa mpemel va €XeL
yiVeL amo To dtopo mov entotpedel To mpoiov, SnAadn amnod tov idlo tov FBO.

H etaupeia éxet To Sikaiwpa va apvnBel emavalopBavoueveg eMLOTPOPES
TPOLOVTWY Ao Ta (bl dtopa.

"Otav ta mpoidvra tng Forever ayopdlovtat and r péow evog FBO, autdg o FBO
glval To BaoLko MPOoWTTo Tou elval ueUOUVO YL TNV LKAVOTIOINGN TOU TIEAATN
LE TNV QVTIKOTAOTOON TOU TIPOLOVTOG 1) TNV EMLOTPOdH TWV XPNUATwV. EGv o
FBO &¢ev katadEépel péoa otnV MPoBeoplia TnG eyyunong va eEUTNPETHOEL TOV
MeAdtn g ALaVLIKNG, 0 (810G 0 MEAATNG €XEL TO Sikaiwpa va EpBeL o dueon
enadn pe TNV ETatpela, mapEXovtog AmoSELKTIKO OTOLELO ayopd TOU TPoiovTog
(amdbeLén ayopdc). H Etatpeia e€etdlovrag ta yeyovota Ba anodavOei av Ba
QVTIKATOOTAOEL TO TIPOLOV HE £Val VEO.

M3.3 e mepimtwon mou kamolog FBO tng Etatpeiag ev amolnuwoet évav Mehdtn
ALQVIKAG Ko Tov amonpuwaoeL avt' autou n Etatpeia, n Etatpeio £xet to Sikaiwpa
va adalpgcel amo to bonus tou FBO, ta XpnUATIKA TTOCA TTOU ETILOTPEDEL OTOV
Mehdtn. Mapoha avtd n Etatpesio Ba kataBAMeL kaBe Suvartr) mpoomdbeia
va eTAUoEL OAa Ta TTPoPARATA TOU TTEAGTN HEOW TOU avtiotolou FBO tng
Etaupeiag. Eniong, Ba adatpebolv ta bonus mou kataBAnOnkav ya tnv ayopd
autn and tov FBO kaBwg kat arod toug Upline FBO mou enwdeAnBnkav amnd auth.

M3.4 e OAeg TG TepUTTWOELS emiotpodwv (MeAdreg Alavikrc, Preferred Customers, FBO)
elval amapaitnTn n cUPMARPWon Tou evtunou «Aitnon ermotpodrcy» amo tov FBO.
lNa va Bewpeltat £ykupo To attnua Ba TIPEMEL val YIVEL EYKatpa KOL VA TIPOCKOMLGOoUV
O\ TO. ATOSELKTIKA AyOPAG KO TIwANnong (avad meplttwon), To poidv erotpodng,
KaBWE Ko yparttd onueiwpa os mepimtwon Meldtn Awaviknc. H Stadikacia eAéyxou
™G «Attnong Emotpodrc» Slapkel £wg ka 12 epyACIUES NUEPEG.

I_I 4 YnoAoyLopog tTwv Bonus Kat TANpwHES

M4.1  OLFBO €xouv tnVv UTOXPEWGON VO TtapakoAouBoUV TOCO Ta TPOCWITLKA TOUG
CC 600 kat 6Aa ta CC Tou SLKTUOU TOUG yLa TO av TANPOoUV Ta KpLTHpLa
kataAAnAdtnTag yla tnv Evepyr] 1810tnta, anattioslg ya ta Bonus Hyeaoiag, tn
GUUUETOXN Toug ota Kivntpa A yia tnv oAayn emumédou. H Etailpeia Sev dpépel

66



n4.2

na.s

na.4

na.s

n4.e

na.7

Kapio eubuvn av kamolog FBO xAdoeL Tnv mpoBeopia va amokTroeL TO KivnTpPo, TO
eninedo, Tnv Evepyn 1810TNTA N TIG AMALTACELG YL KATtolo dAAo Bonus.

OLFBO €xouv 1o Sikaiwpa va apakoAouBolv Tty avamtuén tou SIKTUoU Touc, O
CC. H Etaupeia propet va Swoet og FBO mAnpodopieg yLa TV TPOCWITLKY TIapaywyn,
KaBwg emiong kot yLa CC evog FBO tng opddag tou, povo ed' doov autdg ivat FBO
TPWTNG YEVLAG Tou (amod To eninedo Preferred Customer éwg Assistant Manager).

OL FBO mou €xouv KAVEL ayopd Tov ponyoLUevVo pRva BAénouy thv Mnviaia
Kivnon AwtiUou toug (Bonus Recap) nAektpovikd oto www.foreverliving.com pe
TOUG TIPOOWTILKOUG TOUG KWLKOUG tpocpaonc.

OL FBO ol omtoiol &gv elvat Evepyol kamoto purva, 6ev €xouv To Sikalwpa va
elonpa&ouv Bonus Moootrtwy, f To Mpoowrikod Bonus & Preferred Customer
Bonus av rpokeLtal yia Assistant Supervisor. MmopoUv va Emavaktricouyv To
Sikaiwpa va AapBdvouv to Bonus and oAOkAnpo to Siktud Toug, povo otav
yivouv mdAL Evepyol, xwpig 0pwe va £xouv to Sikaiwpa tov phva, mou Ba yivouv
Evepyol, va elompd&ouv kat to bonus KAMOLoU TPONyoUEVOU VA, OTOV OTOL0
Sev ntav Evepyol.

Edv kdmotog FBO Sev givat Evepyog kat xaoeL to bonus tou, autd anodidetat
otov Avadoxo tou Tou eivat Evepyoc. H Etatpeia §gv umoxpewvel Tov Avadoyo
va HolpaoTel auto To bonus pe FBO, o omolog To €xaoe.

‘O\a ta bonus mAnpwvovtal kaBe 15 Tou EMOUEVOU MV OTTO TOV VA TToU

o FBO mpaypatonoinoe TG ayopeg Tou, o€ Tpameltkd Aoyaptacud (IBAN) tng
tpanelag Alpha Bank i tng Tpamelag Newpawwg mou cuvepyaletal n Etalpesia
yta Toug FBO tng EAAGSOG Kat o€ Tpamellko Aoyaplaopo (IBAN) tng Tpamelag
Kumpou i tng EAnvikng Tpamelag mou cuvepyaletal n Etapeia yia toug FBO
™¢ Kumpou, kot cupmAnpwvetal amno tov idlo otnv Aitnon Eyypadnc. Etol, edv
0 FBO €kave ayop£c tov urva lavoudplo, Ba AdBet to bonus autol Tou piva
otig 15 @eBpouapiou. ‘Otav n 15n pépa tou prva givat ZapPato, n MAnpwUn
yivetat Mapaokeun (14n pépa) kot otav elvat Kuplakn, n mAnpwun yivetat
Agutépa (16N pépa). To i8Lo LoxUEL KAl yLa TG EMiCNIES apyieg.

H mAnpwur Bonus yilvetal HECw AUTOMATOTIOLNUEVNG Sladikaoiag amno To
HNXovoypadLKO TIPOYPALA TNG ETALPELAG KL TIPOKELLEVOU VAL TIPAY LaTOoToLN Ol
arattouvtal Ta e€AG otoleia:

* AplOuoc Tparelikou Aoyaptacpou Alpha Bank (IBAN) r) Tpamelog Metpaiwg - AOM
yla toug FBO tng EAAGSOG Ka aplBpo Tpamelitkol Aoyaplacuou tng Tpamelag
Kompou i tg EAAnvikng Tpameloag yla toug FBO tng Kumpou

e A.O.Y. (yta toug FBO tng EAAGSOC) - AteBuvan - AplBudg Aektiou Tautdtntag
(AAT) 1} aplBuo6 AwaBatnpiou - TNAédwvo emikovwviog

¢ Anapaitnto otolxeio anoteAel to e-mail kat 0 aplBpog kivntol TnAedpwvou
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K&Be véo pélog Ba mpémel otnv Altnon Eyypadrg va GUUTANPWVEL UTIOXPEWTIKA T
QVWTEPW OTOLKELD TIPOKELUEVOU QUTH VAl KATAXWPELTAL 0TA CUOTAMATA TNE ETALPELQG
Ko va Bewpeitat éykupn. Av kdrotog FBO Stabétel én tparmelikod Aoyaplaoo f
€lvat ouvdikaoLxog oe Aoyaplacuo otnv Alpha Bank ) Tpdrela Mepaiwg yLa Toug
FBO tng EANGS0G, otnv Tpdmela Kumpou 1) otnv EMinvikn Tpamela yia toug FBO tng
Kumpou, dev xpeldletal va avoifel vEo Aoyaplaopd. XpelaeTal OpWG VO EVNLEPWOEL
v Owovouikn AleBuvon yla tov apldud Aoyaplacpou. H autopatn Stadikaocio
TANPWHNAG Twv Bonus armattel téoo tnv enefepyacia / Eheyxo Twv ototyeiwv 660

KoL TN ouvepyaoia e To pnxovoypadkd cUoTNUA TwVY avTioToywy Tparmelwy. Ma
VQL YIVEL N QUTOUATN TANPWLT TOou Ttocou bonus otig 15 tou prva, Ba mpéneLn
Owovopukn AleBuvon va €XeL EVNUEPWOEL LE Ta artopaiTnTa OTOLKELD, HEXPLTIC S
TOU TPEXOVTOG prva. Av ta otolxeia autd 060UV HETA TG 5 Tou prva n mAnpwun Ba
T(POYPOUUATIOTEL YL TLC 15 Tou EMOUEVOL prva.

OL FBO tng eTatpeiag xwpilovrat o SU0 BACIKES KATNYOPLES. ZTOUG EMITNSEVUATIES
ot omoiot ekdidouv TywoAoyLo Mapoxng Yrnpeowwv (TMY) yia thv ANpwn Twv
Bonus toug kat oToug BLWTEG oL omoiol Sev ekSIGOUV KATIOLO TULOAOYLO yLa TNV
TANPWHN Twv Bonus toug. Eikotepa, ot FBO mou ekdidouv TNY, Ba evnuepwvovtal
010 e-mail Toug yLaL To Toa6 TwWV Bonus Tou PONYOUEVOU UV WOTE VoL EKSWOOLV
o TNY éykaipa.

Mo tnv mAnpwin Twv Bonus, anapaitntn npoindbeon ival To MPWTOTUTO
TAY va éxel mapaindBet amd tnv Owkovoukn AtelBuvon pexpt kat TG 10 kabe
prva. Av to TtpoAdyLo mapaAndOet petd tig 10 tou prva aAAd mpLy TLg 25, Tote
n MAnpwun Twv Bonus Ba yivel Tnv teAeutaia epydoiun nUéPa Tou prva. H
Etatpeia mAnpwvel ta Bonus o€ 18LWTEG Kat PLEXPL TOU TTOoOU TwV €5.000 (LKTA
eTnolwg, mapakpatwvtag to 23,6% (dopog kat xaptoonpo), pe Titdo Ktriong.
Av 10 T000 TwV Bonus, o etola Bacn, urttepPel to 006 Twv 5.000€ HIKTA, Yo
VoL UTTOPEDEL N ETalpeia vo PoxwPenoEL e TNV MANPWHUI €wg Kat TG 10.000€
UIKTA, Oa mipémel va AdBeL pa urtebBuvn 8nAwaon tou N. 1599 (mapéxetal

LE TIPOTUTIWHEVO KELEVO artd Tnv Otkovoutkn AtebBuveon tng etatpeiag), pe
yvriolo urtoypadng tou FBO emikupwpévo amod KEM i AcTuvoutko TUAUa, Ttou
va SnAwvel o 1Lwtng FBO mwg dev £xeL GANO L00SNUA ATIO 1N €0PTNUEVN
epyaocia otnv EAMGda. Av 1o mood twv 10.000€ piktwv cuunAnpwBel mpLv to
TéAOG TOU XpOVou, BAcel Tou LoxovTtog popoloyikol vopou o FBO Ba mpémet va
KAVEL Evapén emtndelpatog otnv edopla, OTOU AVAKEL 2TN EPIMTTWON AUTH,
Sev umapyxeL n mapakpatnon ¢opou 23,6%. H Etatpeia mAnpwvet otov FBO t0
Bonus mA€ov tov avaAoyoUv oxtovta ®.M.A., Tov onoio anodidel o FBO otnv
edopia. MNa neplocodtepeg mAnpodopieg mapakaiovvral ot FBO va emikolvwvouv
pe tnv Owovouikr AleBuvon tng Etatpeiag, eite tnAedwvikd oto 210 9577480
EOWT. 3, elte NAeKTPOVIKA 0TO accounts@foreverliving.gr.

Ta mood twv bonus (emPBpdBeucon) umokewvtal o GopoAOYLKEG Kal
a0PAALOTIKEG ELOPOPEG - ETUKOWVWVAOTE We TNV Otkovoutkn AlebBuvon yla va
eEVNUEPWOEITE AVOAUTIKA.

H napaypapoc 4.8 agpopa puovo toug FBO tng EAAadog.
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Ytoug FBO 1ou €xouv StelBuvon e€wTtepLlkol Ba TIPEMEL TO ULKTO TOCGO TWV
Bonus va untepBaivel ta €100 TO UAVaA 1} CWPEUTLKA YLA TIEPLOCOTEPOUG UNVEG
T(POKELUEVOU va yivel TANpwun. Av 0 FBO e€wTteplkol amooTelleL emionuo
TLWOAOGYLO Kot KAola akopa anapaitnta éyypada (EMKOWWVAOTE JE TNV
OtkovopLkr) AtebBuvon) mou va amodelkviouv OTL elval HOVIHOG KATOLKOG
efwteplkol Sev UTIAPXEL Kapia Ttapakpatnon ¢opou 23,6% oUTE MEPLOPLOUOC
0TO €100 T00d TwV Bonus (€5.000). AladopeTKA UTIAPXEL TIEPLOPLOUOG HEXPL
€5.000 pikta etnoiwg kot mapakpdtnon ¢popou 23,6%. Ta Tpanellkd £€0da Kot
oL TPATEJKES TIPOUNOELEG TTOU TTPOKUTITOUV OTtO MANPWHEG bonus €KTOG TG
XWPOG Tou autd £xouv artoktnBei, Ba Baplvouv tov FBO.

Npdobeta kivntpa

Avd Taktd xpovika Staotripata, n Etalpeia mpoodépetl kat GAAa Kivntpa
otoug FBO pe Baon tv anddoon Toug oTLg WA OELS. AEMTOUEPELEC Kt
KQVOVEG QUTWV TWV KWWATPWY, Ta omoia anodaacifovrat kat eéetalovral ano
v Etatpeia, Ba dnpootevovtal oto Meplodikod tng Etatpeiag, n otnv enionun
LotooeAida kai/r Ba avakowvwvovtat ota Success Day. H Etatpeia éxeL to
Sikaiwupa va armocUpeL QUTA Ta ETUTAEOV KIvNTPO OVA TTAGOL OTLYHH.

OL FBO mou AapBdvouyv elottrpla ya Stadopeg ekdnAwoelg tng Etatpeiac, eivat
€Kelvol, TV omoiwv To 6vopa avaypadetal mdvw otnv Aitnon Eyypadrc FBO kat
€xeL eykplOel amo tnv Etatpeia. Av o FBO mou kepdilel To kivntpo Sev CUMUETEXEL
0 (610¢, TOTE Sev Unopei va To poodEPeL 1 va To HeETAPBLBACEL 0g KATIOLOV GANO.
H moAutikn) avadopikd pe ta dwudtia €xel we €€ng: OL FBO, Twv omolwv ta
ovouarta epdavitovral otov i5to Kwdiko FBO, Ba potpactolv to 6o Swudrtto. Ot
avumavtpol FBO avapévetal va Holpaotoly éva Swuatio pall pue kamowov aAo
FBO tou i6tou pUAou. OL FBO ot omoiol emtBupolv éva povokAvo Swudtio Ba
TPEMEL VA KATABAANOUV KATIOLO EMUTAEOV XPNUATLKO TTOCO.

3 Aladikaoisg mapayyeALwv

H Etatpeia avayvwpilel povo Tig mapayyeAieg mou yivovtat ota ypadeia tng,
1 Slapéocou TnAedpwvou, armootolng tnAeopototuriag [fax], taxudpopeiou,
nAektpovikoU taxudpopeiou (e-mail) kal péow e-shop oto Sladiktuo oto
www.foreverliving.com, arné tov i6wo tov FBO.

"O\eg oL mapayyeAieg PEMEL va TipayLaTomoLlovvTaL aro tov iSlo tov FBO,
KaBwg o kKwdikdg FBO eival auotnpd mpoowrikdg. OL Loveg e§atpéoelg elvat
npoowrna 1lou BaBuol cuyyeveiag, ot onoiol Sgv dtatnpouv kwdiko FBO

oe SLadopeTikod avadoyo kat eivat 81k Toug euBUVN va KAVOUV CWOTA TV
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napayyehia. E€atpolvtal kat ot Avadoyol twv véwv FBO, yla mpwtn mapayyeAia.
ErumAéov, l81KEG TiepUTTWOoEeLg Ba afloAoyouvtal amo tnv Etatpeia.

"O\eg oL mapayyelieg pémel va e€odpAovvtal e i amo TG eVAAAAKTIKES
£TUAOYEG TANPWUNAG:
o Metpnta
¢ Mwotwtikn kapta (Visa, MasterCard, American Express, Diners)
e KatdBeon oe Tpanela:
FOREVER LIVING PRODUCTS GREECE

Alpha Bank: IBAN GR22 0140 1160 1160 0232 0000 689
Piraeus Bank: IBAN GR61 0171 7270 0067 2713 5788 316

FOREVER LIVING PRODUCTS CYPRUS
Bank of Cyprus: IBAN CY35 0020 0117 0000 0001 0357 3000
Hellenic Bank: IBAN CY93 0050 0190 0001 9001 7530 1301

YnuUewwote OtL:

® OAOKANPO TO XPNUATIKO TTOCO TNG apayyeALag PEMeL va KT BAANETAL e Evav
TPOTIO OO TOUG TPOAVADEPOUEVOUG I UE CUVEUOCHUO TWV TIPOAVADEPOUEVWY
TPOTIWV Kal LE BAon TV loxvouoa dopoAoyikr) vopobeaoia.

® H Xprion MOTWTIKAG KAPTAG TTOU QVIKEL OE TPITO TTPOCWTIO ATAYOPEVETAL KOL
Sev glval amodextr).

Mia mapayyelia Oa 500l yia ektéleon, ed' 6cov o FBO elval amoAUtwe
BéBatog OtL elval og Béon va tnv apaAdPet kat va tnv e€odAnoeL.

*H amootoAn Twv rapayyeAlwy otoug FBO yivetal péow gtatpeiag courier

Tou cuvepyaletal Pe TNy etatpeia. Tuxov mpoBAnuata otnv napddoon Twv
TpolovTwy elval euBuvn TG etalpeiag courier Kat OxL tng Forever Living
Products Hellas-Cyprus. e nepintwon napaAaBnig mpoloviwy HE KOTECTPAUUEVN
ouokevacoio o FBO €xel To Sikalwpa va Ta emoTpEPEL 0TV ETALPELA N oTtoia Ba
TA AVTIKOTOOTAOEL CUUdWVA UE TV Ttapdypado TG MOALTIKAG 3.03.

Ye nepintwon movu o FBO kat’ emavaAnyn apvnBei va mAnpwoel/mapaldpet
pla mapayyehia, Tnv onola £xeL INTHoeL apka va AGBeL pe avtkatoBoln,
XAVeL To Sikalwpa va xpnotpomolel auth tn péEBodo MANpwWHAG yLa TUXOV
MEAAOVTLKEG AyOPEC TOU.

1. O Avadoyog FBO, mou kat' emavaAnyn ot véol Preferred Customers £xouv
apvnBel Tnv mpwtn toug mapayyeAia (n omoia Ba £xel amootalel pe
avtikataBoAr), Ba otepeital to Sikaiwpa ot peAlovtikoi Preferred Customers
TPWTNG YEVLAG KATA TNV TPWTN TOUG TAPAYYEALQ VO XPNOLLOTIOLOUV T
Sladikaoia amooTtoAng Le avTkataBoAr. TN cUVEXELQ, (T.X. oo Thv Seltepn
mapayyehia kat petd) autol ot Preferred Customers Ba Uropouv Kavovikd va
Xpnotpomnolouv t dtadikacia avtikataBoAnc.
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2. 'O\eg oL mapayyeAieg ou ektehoUvTal eivat TEAKEG Ko €V UTTOPOUV va
emotpadoUlV f va YiveL QVTIKATAOTOOT TOUG e AAAa TipoidvTa.
OLmapayyehieg Tou amootéAAOvTOL e courier avtikatofoAn, Ba mpémnetl va
TAnpwBOouv kat mapaAndBolv arod tov FBO xwpig umaitia kabuotépnon tou
FBO. Ze mepintwon mou pia anoctolr Sev mapaAndOsi Adyw unattidtntag Tou
FBO, tote ta petadopkd yla to SeUtepo SpopoAdyLo enBapuvouy tov idlo.

Ye mepintwon mou o FBO apvnBei ) kabuotepel mépav Twv 24 wpwv

™V mapoAafr) TwWV POTOVIWY ToU €XOUV artooTaAel pe TNV péBodo
avtikataBoAng, TOTE yivetal emkowwvia Kat pe Tov Avadoyo kal tov Manager
ylo va BpeBel pia Abon. g autr Ty MEPIMTwon UTtAPXOUV oL €€NC ETIAOYEC:

(a) Av n mapayyehia €ywve mpLv to KAElOLLO TOU nueEPOAOyLOKOU HAVa,
TOTE N MapayyeAla aKUPWVETAL KL ETLOTPEDETAL OTA ypadela pag, He
TAUTOXPOVN XPEWON TWV ETUIMAEOV HETADOPIKWY £E66WV, KABWG Kat
TwV SLOXELPLOTIKWVY £€08WV TToU TpoKUTTToLY, otov i8lo Tov FBO. Autd
OUVETAYETOL QUTOMOTN Heiwon ota mpoowrtikd CC tou FBO kabwg
kat ota CC oAOkANpPNG TG avadoxng ypauune. Eav n mapayyeAia
adopd npwtn mapayyehia Preferred Customer o Avadoyog Bewpeitat
QTTOKAELOTIKA UTIELBUVOC Kat eTBAPUVETAL O (510G HE T TTOPATIAVW
£€oda.

(B) Av n &dpvnon mopalaBrg yivel Hetd to KAE(GLHO TOU prva Kat

Sev pnopet mAéov va akupwBel ylati €xel ndn ocuunepAndOei otov
umoAoyLlopo twv CC kot kat’ eméktaon Twv bonus, tote Ba emPBapuivetal
0 Avadoxog r o0 Manager L€ TO KOOTOG TNG CUYKEKPLUEVNG TTapayyeALag.

Y€ mepintwon, dpvnong mapaAafng r onUAVTIKAG kabuotépnong otnv
€€6dAnon mapayyehiag avto Ba cuvendyetal eniong ppayn avilkataBoAwv
otov FBO yla Ti¢ HeEANOVTIKEG TtapayyeAieg Tou. ELSIKA yila tapayyeAieg ou
Sev €xouv e€0dANBEel peTd To KAElOLWO TOU prva Ba uTtdpyel dpayn otnv
kataBeon twv bonus tg avadoxng ypapung LExpL va SteuBetnBel n e€6dpAnon
¢ mapayyeAiog. Ztnv nepintwon mou dnuoupyndei kabuotépnaon 1 dpvnon
otV PWTN mapayyeAia véou FBO tdte unevBuvoc Bewpeital o avadoxog
TOU, | KOTEMEKTOON N avadoxn ypappn tou. Eubuvn g mpwtng mapayyeiiog
tou Néou FBO pe evtoAr avtikataBoArg, €xel o avadoxog FBO tou (m.x. ot
nepintwon apvnong napaAafnig Ing, K.0.K.).

O mapayyeAieg mou ¢ptdvouv oto cUOTNUA pag LECW TOU emionuou e-shop

™¢ etatpeiag (www.foreverliving.com ) mpwv T 11.59u. 4. Oa petpolv oTov

1610 prva, povo tnv televtaia nuépa tou prva, kot Ba napadidovrtal og duo
EPYAOLUEG NUEPEC. Ma va HBACEL pia TtapayyeAio 0To cUCTNUA TIG ETAULPELNG
MEXPLTIG 11.59. 1. Ba mpémel n mapayyeAia va €xel ohokAnpwOel vwpitepa amod
TG 11.00p. .

H Npoowrikr Exmtwon Ba amodidetat otov FBO dueca KATA TV ayopd TOU Ao
TNV OTLYUA TIOU OITOKTA TO Stkaiwpa XovEpikAg.
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Eldkotepa

1. OL FBO mou aAAdaZouv eminedo katd tn SLdpkela Tou priva and Preferred
Customer og Assistant Supervisor pe Sikaiwpa Xov6ptkng Ba pmopouv va éxouv
Aaueoa to 6delog Tou emumédou Tou Omwe opiletat oto Marketing Plan.

2. OLFBO mou aAAaZouv emtinedo katd tn SLApKeLa TOU Urva o€ Supervisor

n avw, Ba cuveyilouv va ayopdlouv pe tnv Mpoowriikn EKMTwaon Tou
T(PONYOUEVOU ETUITESOU TOUG EWG TO KAELOLUO TNG NUEPAG TIOU EYLVE N
oMayr| emutédou. Amo Tnv emopevn pépa Ba €xouv Kat autol To OGeA0G TNG
MpoowrikA¢ EKMTwoNG Tou VEou emunédou toug (8%, i 13%, 1 18%) Katd Tig
ayopEG Touc. Tuxov Stadopd autr) tng Ekmtwong Adoyw aAaync emutédou, Ba
KatatiBetal oTov TPamelko Toug AoyapLlacpo otig 15 Tou EMOUEVOU KAV,
padi pe ta bonus tou Siktuou Toug.

Napadeiypora:

1. ‘Evag Preferred Customer ayopdlel 2cc 6TOV MPOoWTTKO Tou KWIKS otig 17
lavouapiou kat aAAGleL £Tol eminedo oe Assistant Supervisor. Ao Tnv enopevn
ayopa Tou Kat k&aBe dopd Tou ayopalel, akOpa kat otov (Lo unva, Ba éxet
apeoa ta 0d€AN Tou véou emuméSou Tou Omwg opiletat amno to Marketing Plan.

2. Av évag Assistant Supervisor yivel Supervisor otig 17 lavouapiou otig 12:00
TO LECNUEPL, TOTE KAL YLOL OAEG TLG ETIOUEVEG TIPOCWTIILKEG AYOPEC TOU £WC TO
KAglowo tng 17 lavouapiou, Ba cuveyilel va ayopdlet pe Mpoowrikn Ekmtwaon
5%. MOAS kAeloeL n nuépa (17 lavouapiou) SnAadn and tnv 18 lavouapiou, o
vE€og Supervisor Aoy, Ba éxel Aueoa kaBe dopd mou ayopdlel tnv Mpoowrikn
‘Ekmtwon 8%. 2tig 15 DePpouapiov Ba katatedei n Stadopd (8% -5%) amo Tig
QayopEC Tou éyvay otic 17 lavouapiou amo tnv otlyur| niteuéng tou emumédou
Supervisor kot PeTtd (6nAadn HeTA Tig 12:01 kot péxpL To KAEIOLMO TNG NUEPQ),
pall pe ta umoAouta bonus Tou Stktvou Tou.

I_I 1 4 MoAwtik) AN ayrig Avadoxou

M14.1 EKTOG QMo €YKEKPLUEVEG TEPUTTWOELG AAAayrG AvaSOX0u, aVTIKELTOL TN
MoAttikn) Tng Etatpeiag o FBO va aAAd€el aueoa i éupeca avadoyo. H Etatpeia
Ba Bewpnoet Eykupn tnv mpwtn Aitnon Eyypadng mou napélafe n Etaipeia,
5ed0EVOU OTL CUMUOPDWVETAL LE TOUG KAVOVIOOUG TNG MOALTLKNAG TNG
Etatpeiag. Ot umdAouteg attioetg tou FBO dev Ba AndBouv undyn. ‘Evag FBO
Sev pnopet va dtatnpei SU0 KwdIKOUE Tuvepyaoiag.
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M16.1

M16.2

M16.3

Mnie.4

Edv 0 AteuBuvTAg 1 0 LBLOKTATNG VO KATAOTAATOG ALOVLKAG TTWANGNG, givat
FBO tng Etaupeiog, emirpémetal n mpowOnon Twv mpoioviwy HoKpLA amod Ty
eMxelpnon, cuudwWva Pe TNV TOALTIKY TNC. EmutAéov, n Etalpeia Ba Bewpriost
unteBUVO Tov Avadoxo yla va BEPALWOEL OTL N CUYKEKPLUEVN TIOALTLKI TnPElTaL.

OL FBO €x0uv UTOXPEWGN VO LNV KAVOUV UTIEPPBOALKEG SNAWOELG OXETLKA E
TNV QMOTEAECUATIKOTNTA TWV TIPOIOVTWYV 1) VO TTAPEXOUV GUMBOUAEG YL TLG
ormoieg dev elval amoAUTwe alyoupol 1) Sev €xouv tn dikatodocia va mapexouv.
H Etatpeia Sev avalappavel tnv euBUvn, og Tiepimtwon mou Kamotog FBO
unepPBAaAAeL 1] LoxuploBel katL AavBaopévo, mépav amno ta oTolkela mou
TIEPLEXOVTOALL OTO EVTUTIO UALKO TNG ETaupeiag. Ot FBO elval umoxpewpévol va
AettoupyoUV a€LOTPEMWGE KAL VO NV XPNOLUOTIOLOUV TTOTE TMAPEAKUCTIKEG,

TP OTTAQVNTLKEG KOl ADEULTES TIPAKTLKEG TIWANONC. ATtayopeVETAL PNTA VAL
Tpoodibouv LBLOTNTEG OTA TPOLOVTA TIEPAV AUTWV TIOU avaypadovtal ota
£vtuma tng Etatpeiag. ‘OAa ta mpoidvta mpEMEL va Tieplypddovtal pe eNKpILveELa
KoL akpiBELO KOL OL EPWTACELG TWV TTEAATWY TIPETIEL VOL ATTAVTWVTAL LE GLYyOUPLA
KaL oadrvela.

OL FBO &ival uroxpewpévol va o€Bovtat Thv LWtk {wh Twv TEAATWY TOUG,
KaBwc¢ kat tnv embupia toug va StakoPouv g€’ oAokArpou tnv omoladnmote
enadn pe kamotov FBO tng Etatpeiag. Emiong, dev erutpénetat o FBO tng
Etatpeiog va eKUETAAAEUTEL OLKOVORLKA 1} e oTtolodnmote AAAO TPOTIO,
OTOLOVSENTIOTE A0 TOUG TEAATEG TOU.

OL FBO tn¢ Etatpeiog mpémel va yvwpilouv OtL ta mpoidvta Ba mpemnel va
XPNOLUOTIOLOVUVTAL HOVO CUUDWVA LE TIG TIPOTELVOUEVEC 08NYLEG XProNG Ao
v Etatpeia. Edv kamolog FBO dwoel o€ éva eAATn KAOLo mpoiov yla pia
GUYKEKPLULEVN XpNon, TTou Sev TipotelveTal amo tnv Etalpeia kot o eAATNG
AOYW KATmoLag SUCAPETKELAG, AVOLNTAOEL AMOKATAOTAON HECW SIKAOTLKNG
060U, n Etatpeia Sev Ba umootnpifet tov FBO o omoiog Ba elvat mpoowrikd
uneVBUVOC. EMopévwg, TETolou (60U MPAKTIKEG amo Toug FBO cuviotdtal va
punv akoAouBouvtal. Edv évag FBO GuoTrVEL OPLOUEVO TTIPOLOV TTPOG XProN KN
EYKEKPLUEVN QO TNV ETaipeia kot ToUTO €XEL WG QMOTEAECLO CUYKEKPLUEVOG
MeAdtng va aglwvel anolnuiwon, n Etalpeia dev unoxpeoutal o amolnuiwon
TPOG ToV TIEAATN, OANG auTdV uTtoxpeoUTaL va arolnwaoetl o FBO. Ma tov Adyo
autd ot FBO amoBappuvovtal amod auThv TNV ITPOKTKH.

*E§apouvtal UEUOVWIUEVES TEPITTWOELS ££0U0L0E0TNONG FBO yia ayopég mpoioviwy otov kwdiko dAAou FBO
KaTOmL €ykpLong tng Mevikng Atleuduvang, QEpovtag yvijaLo Umoypagrig.



I_I 1 7 NoAwtikr Etaupeiog

ni7.1

Mn17.2

niz.3

niz.a

M17.5

ni7z.e

H oxéon tou FBO pe tnv Etatlpeia anotelel Zuvepyaoia petafl LooTipwy
oupBaropévwy. Ohot ot FBO eivat aveédptntol kat Sev eival avtipoowrol,
EKTIPOCWTIOL N} Epyalopevol TN Etatpelag. Avamtiooouv Tn §paotnplotntd
TOUG KATA ToV XpOVo Tou emBUpoUV ot (Slot, e omolodnmote péco, pEBodo n
TpOmo Aettoupylog autol eTAEEOLY, apKEL AUTA VA GUVASOUV LE TOUG OPOUG
™¢ Aitnong Eyypadng FBO mou BéteL n Etatpeia (cupneplapBavopévng tng
Etatptkig MoALTLkrGg), Tou eEAANVIKOU SIKaiou Kot GAAWY KOWVOVIOUWY KAl VOUWY
OV €lval o€ LoyL.

O FBO Bewpeital kat pmopet va xapaktnpiletat povo wg «FBO tng Forever Living
Products» kat StkatoUTal va XpnoLUOTIOLEL EyKEKPLUEVA AoyoTuTta TG ETatpeiag
OTLG ETIOYYEAUATIKEG KAPTEG TOU Kol AAAQL TTPOCWTILKA €16 aAAnAoypadiag.

OL FBO &¢gv mpémel va mapouctalovtol we EKMPOCWITOL, AVTLTPOCWOL,
evtolodoyol i epyalopevol tng FOREVER LIVING PRODUCTS HELLAS M. EPE

1] VO XPNOLULOTIOLOUV TNV TIAR PN eMwvupia tng Etatpeiog (FOREVER LIVING
PRODUCTS HELLAS M. EPE, Forever Living Products Hellas-Cyprus, k.ATt.) o€ €i6n
oAMnAoypadiag i Stadnuioelg.

OL FBO mpé£TmelL va eVNUEPWVOUV OTIOLOVSHTIOTE TPOUNBOEUTH TTOU TOUG
nipopnBeveL mpoidvra/ unnpeoieg 6tL cuvalldooovtat wg FBO kat OTL eivat
QMOKAELOTIKA UTIELBUVOL YLa KAOE TTANPWI TTPOTOVTWY/ UTINPECLWY TTOU TOUG
npoodEpouv. ‘ONa TaL TILOAOYLA TWV TIPOUNBEVTWYV TIPETEL VAL AITOCTEAAOVTAL
otn ouviROn StevBuvon tou FBO kat oxL otnv Etatpeia. € kapia nepintwon

n Etalpeia Sev eubuvetat yia oladrimote ubLoTAUEVN OdEIAR 1) XPHAATA TTOU
odeileL 0 FBO otov mpopnBeuth tou.

O FBO &¢gv emutpénetal, cUpdwva e TNV LoxUouoa vopobeoia, va avoiéet
Tpamelkd Aoyoplacpo oto ovopa tng Etalpeiag r pe omolodnmote Tpomo va
BewpnBel oTL evepyel yla Aoyaplacpo tng Forever Living Products.

H Etatpeia, eykpivovtag Kal Kataxwpwvtag ota apxeia tng tnv Altnon
Eyypadng, anodéxetat Tnv mwAnon Twv npolovtwy otoug FBO kat kataBAAeL
Bonus, énwg meplypadetal oto Zuotnua Marketing kat oto eyxelpiblo Etatpkng
MoAttkng, apkei o FBO va pnv mapafLdlel tn Zuvepyaoia tou pe autriv. H
Etatpeia eniong cupdwvei va mwAei puAAadia kat évturna otov FBO.

KaBe FBO mou umoypddel tnv Aitnon Eyypadng, cupdwvel va deopeletal
amno T anodAoeLg TNG ETOLPELAG OXETIKA E TNV TIOALTIKY TWV TWANCEWV
™G. H ayopd mpoidviwyv amno tnv Etaipeia anotelel emPefaiwon autrg tng
Séopevong pog tnv NoAttikn tng Etatpeiag.
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niz.7

M17.8

M17.9

Elvat euBlvn kaBe FBO va evnuepwveTal yLa TuXov aAlayég otnv Etatpikn
MoAttikn ka/n otig kateuBuvoelg ou Sivovrat and tnv Etatpeia.

Edv évag FBO £€xeL epwtrpata f motelel 0Tl £xouv yivel A\aBn doov adopd

ta bonus, xpewoelg 1 HeTABOAEC 0TO SIKTUO TOUG, OPEIAEL VO EVNLEPWVEL TNV
Forever Living Products evtocg 60 nuepwy amo Tnv nUepounvia tou v Adyw
depopévou Aaboug r meplotatikov. H Forever Living Products 6ev dpépel kapia
€uBUVN ylo oladrimote AaBn, mapaleipelg f mpoPArpata mou Sev avadpépOnkav
EVTOC TV 60 NUEPWV.

Ateukpivietal pntd ot o FBO Sev gival avtutpdownog, VOULUOG EKTPOCWITOG

1 epyalopevog tng Etalpeiog. Qg ek’ toUtou givat amokAELOTIKA UTtEUBUVOG

yla KABe umoxpEwan TG EMXElPNONG TOU, GUUTMEPNAUBAVOUEVWY TOU HOpOU
eloodnpatog, OMA, aopaAloTikwy eLodopwv Kat onolwvdAToTe AAAWV obeA WV
Kol TEAWV Ttov TIPEMEL va KataBAnBoUv i artattouvTal yia T AeLtoupyia Kot
QVATTTUEN TNG EUMOPLKAC SpaoTtnpldtnTdg Tou. O FBO sival urtebBuvog yia OAa ta
£€0da KaL TI¢ SamAveg TTou avaKUTTOUV aro T Slaxeiplon tng emeipnong tou.

M17.10 O FBO cupdwvel 6Tl ovopata, SleuBUVOELG KOl AEMTTOUEPELEG ETUKOWVWVILAG

Mni7.11

niz.12

pe toug FBO tng Forever Living Products kat dA\eg mAnpodopleg ou tou
TLOPEXOVTAL OXETIKA e TO SIKTUO TOU, AmOTEAOUV EUMLOTEUTIKEG TTAnpodopieg
TIOU avrKouv otnv Etatpeia Kat Hrmopouv va xpnaotpornotn8olv Hovo amnod autov
YLoL TOV OKOTIO TNG eixeipnonc tou. El8kotepa, oL MAnpodopieg autég dev
UIopoUV va xpnotomnotnBouv yia va mpowBrjoouv aAAn emyeipnon tou FBO
Mo mpdowTo, ETALPEiD 1) OPYAVIOUO.

H NoAwtikn tng Etatpeiog Sev emutpémnel oe FBO va yivel Avadoxog kat va
Sdnuloupynoel pia emyeipnon oto 6vopa GAAOUL TPOCWTOU.

Mia Aitnon Eyypadng kat kaBe Siktuo TTou MPOKUTTEL Ao auTH, otav
Snuoupyeital ) Aettoupyetl pe mAnpefouaolo, eite okompa eite aBela, dev
ETUTPETETAL Kol Ba TIPETEL VoL pUBLLOTEL N Ipooappoyn TG Ke TNV MoALTkn
¢ Etapeiag. H anddaon tng Forever va katayyeilel tn Zuvepyoaoia f va
aKUpWaoeL ta bonus ou avtiotow oLy, ta CC, Kb xpnuatiki anolnpiwon n
KaBe BpaPelo KvnTpou yla K&Be avauelen tou FBO oe evépyela f mapdAsubn
mou Sev elval cUpdwvn pe tnv MoAttikn tng Etapeiag, Ba elval teAwkr). Ot
okoTueG mapaleipels kat mapaPidoetg tng MoAttikng tng Etaupeiog anod évav
FBO Bat QVTIHETWITLOTOUV AUOTNPA KAl Umopel va mepA\apBavouv katayyeAiia
™G Zuvepyaoiag Kat kabe vouun aiwaon yia tig Inpiég mou Ba éxel umooTtei n
Etatpeia.

M17.13 e MepUTTWOELG MWANCEWV AlaviKN¢ artd Tov FBO o€ tpito mpoowro, Ba mpémet

va ekb0Bel amodelen n TyoAoyLo pe OMA amo tov FBO. Av évag FBO mouAdet
o€ erutndevpatieg, tote Oa mpémnel va ekSiSeL T(woAdyLo NMwAnong - AeAtio



AToOTOANG ) Hrtopei va €xel Eexwplotd TiwoAdylo MwAnong kat AeAtio ATooTOANG.
"Otav mouldel og IOLWTEG TOTE Xpelaletal AloSelen Atavikng MwAnong. H Etapeia
KQTOTILY CUVEVWONONG e Toug FBO pnopei va ekdwaoel aneuBelog Arodeign
Alavikig MwAnong 1 TiwoAoyLo otoug TeAtkoug mehdteg Twy FBO.

M17.14 To ®NA twv npoidvtwy tng ETalpeiag UTIOKELTOL OTOUG CUVTEAEOTEG TIOU OpLlEL O

VOLOG yLa ta SLatpodkd Kat ta KAAAUVTLKA TipolovTa.

M17.15 Eivaw euBuvn tou FBO va evnuepwoel tnv Etatpeio 6t £xeL TV L8LOTHTA TOU

erutndevpatia, otav apyilel tn cuvepyaaoia tou pe tnv Etaupeia, A av tv
OTTOKTHOEL LETAYEVECTEPA.

M17.16 H Etaipeila ev epumopeVEeTAL KOVEVA TIPOLOV TTOU Bewpeital OTL TpoKaAel

QVeTBUUNTA aroTeAEopaTA i AVTLOPACELG. MEPLOTACLOKA, LELOVWEVOG
TEAATNG Uopel, anmpoodoknta va unootel avertBuuntn avtidpaon os
GUYKEKPLHUEVO TPOTOV TtoU SeV lval EAATTWUATIKO. I€ TETOLEC TIEPLITTWOELG O
FBO odeilel va cuoTHOEL OTOV TIEAGTN VO OTAUOTHOEL AECQ T XPHON TOU
TPOLOVTOG KaL VoL UBOUAEUTEL TOV yLaTPO.

TepHATLONOG TNG ZUVEPYATiOG

M17.17 Edv o FBO emBupei va katayyeilel Tn Tuvepyaoia UMopel ava maco oTlypr va

Mn17.18

M17.19

TO TIPALEL, GUUTIANPWVOVTAC To €vtuTio «Altnon Awaypadnc MeAdtn-Méhoug», o
800 avtituna Bewpnuéva e To yVNoLo TG uttoypadnc. H katayyeAia loxUet kot
ETLEPEL TA ATMOTEAECHATA TNG OTIO TNV NUEPOUNVI EYKPLONG KO KATAXWPLOAG
™¢ and tnv Etatpeioa.

O katayyeANwv FBO YAVEL TO QITOKTNEVO KATA TO XPOVO TNG KatayyeAiog
eninedo oto Uotnua Marketing kat OAeg TLG UPLOTAUEVES YPARUEG TTOU
elxe SnULOUPYNOEL LEXPL EKELVN TN OTLYUN. MEeTA TNV KaTtayyeAia Tou, OAeG
oL UDLOTANEVES YPOUUES peTadépovtal oTov Avadoyo mou BploKeTtal otnv
undpxovoa akolouBia Stadoxng (Upline). Tn otyun mou o FBO katayyeilel
v Aitnon Eyypadng, n/o oculuydg tou/tng Bewpeital 6Tl amodéxetal tnv
Katayyehia, avetaptnTwe Tou €dv eixe apxkd cuvuTtoypaeL tnv Attnon
Eyypadnig FBO A OxL.

H Etaupeia Statnpel to Sikaiwpa katayyehiog tng Zuvepyaociog pe éyypadn
katayyehia, otn SievBuvon 1 nAektpovikr StevBuvon tou FBO mou €xet §o0el
n avadépetat otnv Aitnon Eyypadric. H mepiodoc ou Ba opiletal otnv
ETLOTOAN apXileL amd TNV NUEPOUNVIA AMOCTOANG TNG EMLOTOARG KatayyeALlag,
UE cuoTnUEVN emoToAn aneuBuvopevn otov FBO, atn StevBuvon tou FBO mou
avaypadetat otnv Altnon.



M17.20 H Etaipeia €xel to Sikaiwpa va katayyeilel omoladnmote Zuvepyacia Aoyw
QVTLOUMBATIKAG ouuTepLdOPAC i evepyelwv tou FBO ) tou/tng oullyou Ttou,
TtoL cUUTEPLPOPAG TToU amoTeAel mapafiacn Twv umoxpewaoewyv Tou FBO mou
amoppEOLV Ao TN Zuvepyaoia i / kat tng ETatpikng MoAttikig  tou Kwdika
EntayyeApatikrg Asovtoloyiag mou meptypadetal otnv Etatpikn MoAttiky. Otav
n Etatpeia fj To MPOCWTILKO TNG eVNUEPWOEL yLa TNV TUXOV QVTIOUUBATIKN, WG
avw, cuuneptdopd, Ba anooteilel Eyypadn mposldomnoinon npog tov FBO,
otn 8tevBuvon nou avadépetat otnv Altnon, {ntwvrag and tov FBO f tov/

v oUluyd Tou va TAUGOUV TNV AVTLCUKBATIKA cUUTEPLOPA KAl VA AITEXOUV
ard autryv oto péAov. EGv o FBO Sev AdBeL umtoyin tnv rpoetdornoinon kot
Sev MW oeL TNV avTtloupBatikr cuumepLdopd, n Etalpeia £xel Sikaiwpa dueong
katayyehiag tng Zuvepyaoiac.

M17.21 KatayyeAia tng Zuvepyaoiog and tnv Etalpeia LooduVapEl LE amooTépnaon OAwv
TWV TPOVO LWV Kol SUMBATIKWY Stkalwpdtwy Tou FBO, cupneplapBavouévou
TOU SKaWATOC eUmopiag Twv mpoidvtwy tne Etatpeiog, dulasdiwv kat
EVTUTIWV KOLL TOU SLKOLWUATOC ELOTIPAEE WG bonus Kol AOAQUCEWG TWV KLVATPWVY
Tou éxel Beomioel n Etatpeia.

M17.22 e MEPUTTWOELS COPBAPNG AVILOUUPBATIKAG CUUTEPLDOPAG 1 EVEPYELWV TIOU
napafildlouv ta cupdépovta tng Etatpeiag i twv dAAwv FBO f evépyeleg mou
nipokaloUv nuLd otn dRpn g Etatpeiog, n Etatpeia éxet to Sikaiwpa dpeong
katayyeAiag tng Zuvepyaoiog, xwpig mponyoupevn poeldomnoinon.

Awaduktiakn MoAtikn
M17.23 H Etatpeia €xel eTatpikr) NAekTpovikr totooelida: www.foreverliving.com

M17.24 OL FBO mpémel va yvwpilouv Kat cuppopdwvovtal Pe tTnv Etatpikn MoAttikn
OXETLKA HE Ta INTpata tov adopouv to Atadiktuo.

M17.25 H HAektpovikr Eyypadr Néou FBO emitpémetol LoOVo PEOW TNG EMIONUNG
LotooeAidac www.foreverliving.com, emunpocOeta e TG TOPAUETPOUG TNG
napaypadou 17.10. Aev eMLTPEMETAL ) AVTANGN MTPOCWTTKWY OTOLXEIWV
urnoPndiwv FBO eite aneubelag, eite péow npoowrnikwyv LotooeAibwv FBO
(mépav tou FLP360) pe 0KOTO TN XProN QUTWV yLa eyypacdr otnv enionun
LotooeAiba www.foreverliving.com. H eyypadr tou Néou FBO péow tng
enionuNng LotooeAidag MPEMEeL va YiVETaL AMOKAELOTIKA Kot LOVO artd tov (510 Tov
uroPridLo, XpNOLULOTIOLWVTAS WG NAEKTPOVLKN uTtoypadr TNV TTPOCWTILKY) TOU
nAektpovikn StevBuvan (email). Aev emutpénetal otov avadoxo va Balel o 1dlog
otolxeila f to email Tou, avti tou Néou (umondiou) FBO.



Awadnuioelg

Al

A2

A3

Y

A5

A6

A7

"O\eg oL SLadnpioelg MPEMEeL va elvat VOULUEG, NOLKEC, ELNKPLVELG Kal akpLBELG.

OL FBO &¢gv mpémnet va mpowBouv ta puAlasdia f Stddopa EVTUTIA TOUG 1 TLG
LotooeAi&eC TOUC TTPOG Xprion o€ dAAoug FBO ekTOC Tou SIKTUOU TOUG.

Edv oL FBO emtBupouv va oxedtdoouv ot iStot tig StadnpioeLg Toug, TPEMEL va
urtoBaM\ouv ta owkeia oxEdla Twv Stadnuicewyv pe e-mail, dag i taxudpopeio
otnv Etatpeia yia éykplon. Eav §00¢i n €ykplon, Sivetat oto FBO £vag KwIKOC.
AuTOG mipémel va cuprep\ndBei otn Stadrpion, otav avtrh dnpooteuBel. OL
FBO npérmel va eAéyEouv OTL TO UALKO UMD WVEL e Ta eyKpLOEVTa oxXESLA
Stadnuong, mpotou amnoaoteilouy Ta oxeESLa yla uAomoinon.

H Etaupeia £xel eykekpLuéveg Sladnuioetg mou Siatibevral pe aitnon twv FBO
Tpog xpron. Emumpoobeta, Kavoviouol mpowbnong Twv eMyelpioswy Twv FBO
niephapBavovrat otov 08nyo Awadnuiong (Ad pack) mou nuootebetal otnv
enionun wotooeAiba g etatpeiag. Av pia Stadruion €xel dSnuooteuBel kata

To aPeABOv, yLa omotodrmote Adyo, xwpig kwdiko €ykplong amo tnv Etaipeia,
yla va SnpuooteuBel kot TaAL Ba pEmeL va xopnynBel KwSKOG €ykpLong amo tnv
Etatpeia.

Eivat euBlvn tou FBO va tacdaliosl 0tL OAa ta mpowONTIKA UALKE, TTou
xpnotpormolel, cupdwvolv pe tnv Etatpikn MoAttikr kot tnv eAAnvikn vopoBecia
OTWG LOXVEL ORUEPQ.

OLFBO mou éxouv amopieg ota avwtépw BEpata, Ba emikovwvouyv pe to TUAua
Marketing tn¢ Etatpeiag.

H avadopd §nAwong tou TUMoU «AgV KAVOUUE LATPLKOUG LOXUPLOMOUG» K.A.TL.
Sev avatpel Tig 0dnyieg Tou mMapPOVTOG EVIUTIOU.
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> | Aeu-Map: 10.00-16.00

Bank of Cyprus: IBAN CY35 0020 0117 0000 0001 0357 3000
Hellenic Bank: IBAN CY93 0050 0190 0001 9001 7530 1301

www.foreverliving.com
AwevBuvosic-Qpaplo Kataotnuatwv

Q EANAAA

A. Zuyypou 240, 176 72 KaA\B€a, ABriva
TnA: 210 9577480, Fax: 210 9516322
info@foreverliving.gr

KaBnpepvég: 10:00 — 18:00
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Q Kynpoz

K. Ava€aydpou 30, 2014 Asukwoia
TnA: 00357 22446390-4, Fax: 00357 22446395
cyprus@foreverliving.gr
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YapPoro: 10:00 - 14.00
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